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Which  newspaper  won  the  most  awards  for  business, 
financial  and  economic  journalism  in  the  three  national 
business  writing  contests  in  1987? 
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1 top  10: 


Gerald  M.  Loeb  Award — Richard  Doak,  for  his  editorials  on  farm  policy. 
John  Hancock  Awards — George  Anthan  and  David  Westphal, 
for  their  series  “Harvesting  Dollars”  on  the  U.S.  farm  program,  and 
James  R  Gannon,  for  columns  dealing  with  economic  subjects. 

Pannell  Kerr  Forster  Awards — Gene  Erb,  for  his  series,  “Made  in 
Mexico”  on  the  flight  of  jobs  and  plants  from  the  U.S.  to  Mexico,  and 
Anthan  and  Westphal,  for  “Harvesting  Dollars’.’ 
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(Jenc  Erb 

Register  Business  Reporter 


David  Westphal 
Washington  Bureau  Reporter 


James  P.  (iannon 

Kditor 


Oeorge  Anthan 
Washington  Bureau  ('hief 


Richard  Doak 

[)eputy  Editor  of  Editorial  Pat 


Meet  Joel  Connelly, 
investigative  reporter, 
Washington  correspondent. 

The  people  of  the  Pacific  northwest  need  to  know  wliat's  happening  in  Wash¬ 
ington,  D.C.  The  Seattle  Post-Intelligencer  has  a  reputation  for  thorough  coverage 
of  the  nation's  capital.  Washington  correspondent  Joel  Connelly  earned  stripes 
as  an  investigative  reporter  uncovering  a  nuclear  power  boondoggle  at  the 
Washington  Public  Power  Supply  System  and  other  government  agencies.  Mow, 
as  the  newspaper's  Washington  correspondent,  Connelly  uses  his  investigative 
reporting  skills  to  deliver  reports  that  have  special  significance  for  readers 
thousands  of  miles  from  the  White  House  and  Capitol  Hill. 

It's  no  accident  that  one  of  the  best  investigative  reporters  in  the  business 
is  a  Washington  correspondent.  It  illustrates  the  commitment  the  newspaper  has 
made  to  keep  the  people  of  the  Pacific  northwest  well  informed. 

Connelly  is  heading  up  a  team  of  reporters  covering  the  1988  presidential 
race.  Readers  have  come  to  count  on  us  to  keep  them  posted.  Like  Connelly,  all 
of  us  at  the  Seattle  Post-Intelligencer,  are  up  to  the  task. 

Seattle  |Jo0t-3ntclli$ciiccr 

The  Voice  of  the  northwest  since  1863. 
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SEPTEMBER 

11- 13 — Oregon  Newspaper  Publishers  Association,  AdCon  '87,  Ka-Neeta 

Resort,  Bend. 

12- 15 — Southern  Circulation  Managers  Association,  Fall  Convention,  Fort 

Lauderdale,  Fla. 

13- 17— Canadian  Newspapers  Advertising  Executives  Association,  Hotel 

Beausejour,  Moncton,  N.B. 

15-16— The  Newspaper  Features  Council,  Inc.,  Westin  Hotel,  Denver. 

15- 18 — Associated  Press  Managing  Editors  Conference,  Westin  Hotel, 

Seattle,  Wash. 

16- 18 — Interstate  Advertising  Managers  Association,  Downtown 

Hilton,  Allentown,  Pa. 

16- 18— Suburban  Newspapers  of  America,  Editorial  Conference,  Brown 

Palace  Hotel,  Denver. 

17- 19 — Independent  Free  Papers  of  America,  Fall  Conference,  Marriott 

Airport  Hotel,  St.  Louis. 

17-19— Mid  America  Newspaper  Conference,  Rock  Land  Lodge,  Branson, 
Mo. 

17-19— New  England  Press  Association,  Fall  Convention,  Publick  House 
Inn,  Sturbridge,  Mass. 

1 7-20— Florida  Newspaper  Advertising  &  Marketing  Executives,  1 07th  Sales 
Conference,  Grosvenor  Hotel  and  Resort,  Lake  Buena  Vista,  Fla. 

17- 20 — New  England  Newspaper  Operation  Association,  Inc.,  Conference, 

Impact  1987:  Technology  on  the  Move,  Killington  Village,  Killington, 
Vt. 

18- 20— Foundation  for  American  Communications,  Journalism  Conference: 

Hard  Choices  —  Economics  and  Social  Policy,  Stouffer  Westchester 
Hotel,  White  Plains,  N.Y. 

20-24 — Central  States  Circulation  Managers  Association,  Conference,  Con¬ 
tinental  Regency,  Peoria,  111, 

20-26 — New  England  Society  of  Newspaper  Editors/Union  of  Soviet  Socialist 
Republics  Editors  Conference,  Middlebury  College,  Breadloaf  Cam¬ 
pus,  Vt. 

22- 25 — National  Conference  of  Editorial  Writers,  Pan  Pacific  Hotel,  Van¬ 

couver,  B.C. 

23- 26— Asian  American  Journalists  Association,  First  National  Convention, 

Downtown  Hilton,  Los  Angeles. 

23- 26 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  Hilton  Lackawanna  Station,  Scranton. 

24- 26— Missouri  Press  Association  Convention  and  Trade  Show  Westin 

Crown  Center  Hotel,  Kansas  City. 

24-26— Western  Newspaper  Production  Conference,  Western  Bay  Shore 
Hotel,  Vancouver,  B.C. 

30-10/2 — Catholic  Press  Association,  Midwest  Regional  Conference,  Hilton 
Downtown,  Fort  Wayne. 

30-10/3 — National  Newspaper  Association,  Marriott  Hotel,  Portland,  Ore. 

OCTOBER 

1-2 — New  York  Newspapers  Advertising  and  Marketing  Executives,  Fall 
Convention,  Holiday  Inn  Rochester  South,  Rochester. 

1-2 — Southern  Production  Program  Inc.,  Annual  Conference,  San  Anto¬ 
nio. 

3- 6— Western  Classified  Advertising  Association,  Sales  Clinic  and  Confer¬ 

ence,  Westin  Hotel,  Denver. 

4- 7— International  Newspaper  Marketing  Association,  Eastern  Region 

Conference,  Omni  Biltmore  Hotel,  Providence,  R.l. 

4-10 — Newspaper  Food  Editors  and  Writers  Association,  New  Orleans. 

Seminars/Workshops/Clinics 

SEPTEMBER 

20-23 — American  Press  Institute,  Regional  Reporters  Workshop,  Sheraton 
Hotel  at  St.  John's  Place,  Jacksonville,  Fla. 

20- 30— American  Press  Institute,  Advertising  Executives,  Reston,  Va. 

21- 24— ANPA  Management  Development  Workshop,  Hyatt  Regency,  Aus¬ 

tin,  Texas. 

22- 25 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Video 

Graphics  Design,  St.  Petersburg. 

28-10/2— ANPA  Management  Introduction  to  Newspaper  Technology,  Semi¬ 
nar,  The  Newspaper  Center,  Reston,  Va. 
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The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Missouri  Medal  winners.  New  York  Times  columnist 
Flora  Lewis,  syndicated  columnist  William  Raspberry, 
and  Osawatomie  (Kan.)  Graphic  publisher  Webster 
Hawkins  will  be  among  the  1987  recipients  of  the  Mis¬ 
souri  Honor  Medal  for  Distinguished  Service  to  Journal¬ 
ism.  The  medals,  to  be  presented  in  October,  are  given  by 
the  School  of  Journalism  of  the  University  of  Missouri, 
Columbia. 

Hefner  Award  winner.  Charles  Levendosky,  editorial 
page  editor  and  columnist  for  the  Casper  (Wyo.)  Star-Tri¬ 
bune,  was  named  the  print  journalism  winner  of  the  7th 
annual  Hugh  Hefner  First  Amendment  Awards.  The  Hef¬ 
ner  winners  will  receive  a  plaque  and  a  check  for  $3,000  at 
an  awards  ceremony  in  Chicago  on  Sept.  17,  1987  —  the 
200th  anniversary  of  the  U.S.  Constitution. 

ANPA  minority  fellows.  Eleven  newspaper  people  have 
been  awarded  minority  fellowships  by  the  ANPA  Founda¬ 
tion.  The  fellowships  cover  expenses  for  attending  train¬ 
ing  seminars  sponsored  by  ANPA  and  other  newspaper 
organizations. 

The  fellowship  winners  are:  John  A.  Taylor,  labor  rela¬ 
tions  and  legal  affairs  manager,  Detroit  News,;  Frank 
Lopez,  assistant  managing  editor.  Mesa  (Ariz.)  Tribune; 
Ray  Marcano,  medical  reporter,  Dayton  (Ohio)  Daily 
News  and  Journal  Herald;  Eugene  Kane,  reporter  and 
features  columnist,  Milwaukee  Journal;  Roosevelt  Wil¬ 
son,  assistant  journalism  professor,  Florida  A&M  Univer¬ 
sity,  Tallahassee;  Loraine  E.  Branham,  Burlington  news 
editor,  Philadelphia  Inquirer;  Josie  Cantu-Weber,  news 
features  editor,  El  Paso  (Texas)  Times. 

Also,  Darvid  R.  Carranza,  Tucson  Newspapers  Inc.; 
James  N.  Crutchfield,  metro  editor,  Detroit  Free  Press; 
David  Drapeau,  circulation  sales  manager,  Aberdeen 
(S.D.)  American  News;  and  Rhonda  Chris  Lokeman,  edi¬ 
torial  writer,  Kansas  City  Star  and  Times. 
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GOSS 


Newspaper  Products 


CT50 


RTP 


WHEN  LESS  MEANS  MORE. 


I*¥ 


J* 


Less  waste  per  splice  and  fewer  rolls 
per  run  mean  more  salable  copies. 
Which  is  what  you  get  from  the  Goss® 
CT50  microprocessor-controlled  reel- 
tension-paster. 

And  with  the  Goss  CT50,  a  unique 
constant-tension  running-belt  system 
reduces  linting  and  assures  better 
registration.  A  diagnostic  fault  code 


display  makes  trouble-shooting  fast 
and  easy.  And  the  exclusive  AutoSlack  ! 
feature  simplifies  webbing. 

The  CT50,  for  rolls  up  to  50",  and 
the  CT45,  for  45"  rolls,  are  available 
with  the  Goss  Colorliner™,  Flexoliner™ 
and  Headliner  Offset®  presses. 

For  more  information,  contact  Goss 
Newspaper  Products,  Graphic  Systems  <r— 
Division,  Rockwell  International, 

3100  South  Central  Avenue,  Chicago,  [ 
IL  60650.  312/656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


PORTLAND 

NNA 


GREAT  CITY  -  PORTLAND 
FINE  GROUP  -  NNA’ers 
EXCELLENT  PUBLICATION  -  E&P 

Yes,  members  of  the  National  Newspaper 
Association  will  attend  their  annual  conven¬ 
tion  in  Portland,  September  30th  -  October 
3rd. 

EDITOR  &  PUBLISHER  for  September 
26th  will  be  there  -  ready,  willing,  and  able  to 
carry  suppliers  ad  messages  to  the  conven¬ 
tion. 

Issue  Closing:  September  16th. 

To  reserve  space  in  this  important  issue,  call 
the  E&P  representative  nearest  you: 

New  York:  212*675‘4380 
Chicago:  312*645*0123 
Los  Angeles:  213*382*6346 
San  Francisco:  415*421*7950 
Toronto:  416*833*6200 


EdHor  &  Pubfisher 

11  West  19th  Street  •  New  Vbtk,  N.Y.  10011 


In  Brief 


Reporter  likely  to  appeal 
conviction  for  contempt 

A  Rockland,  Maine,  Superior  Court  jury  found  newspa¬ 
per  reporter  Robert  Hohler  guilty  of  criminal  contempt, 
seven  months  after  he  refused  to  testify  for  the  prosecu¬ 
tion  in  a  murder  case. 

Hohler,  who  now  works  for  the  Boston  Globe,  was  a 
reporter  for  the  Concord  (N.H.)  Monitor  when  he  was 
charged. 

Hohler  has  declined  to  comment  on  the  verdict  except 
to  say  that  there  is  a  “strong  likelihood”  of  an  appeal  being 
filed  after  the  sentencing. 

Prosecutors  wanted  Hohler  to  testify  about  a  1985  jail- 
house  interview  he  held  with  Richard  Steeves,  who  was 
charged  that  year  with  the  shooting  and  beating  death  of  a 
gift  shop  owner. 

Prosecutors  said  that  Steeves  had  made  incriminating 
statements  in  the  article,  but  that  they  could  not  introduce 
it  as  evidence  unless  Hohler  could  be  cross-examined. 

Hohler  had  stated  he  was  willing  to  testify  to  the  accu¬ 
racy  of  statements  contained  in  his  article,  but  he  was 
unwilling  to  participate  further  in  Steeves’  prosecution. 

Steeves  was  convicted  by  ajury  without  Hohler’s  taking 
the  stand. 

Press  club  investigating 
non-payment  of  taxes 

The  Detroit  Press  Club  is  investigating  the  non-payment 
of  approximately  $160,000  in  federal,  state  and  local  taxes. 

Taxes  weren’t  paid  during  1984,  1985  and  part  of  1986, 
said  DPC  president  and  Detroit  Free  Press  reporter 
Zachare  Ball. 

“It’s  difficult  [to  determine  a  guilty  party]  because 
checks  were  being  signed  for  taxes  [but]  they  weren’t 
mailed,”  she  said. 

The  non-payments  came  to  light  last  September,  Ball 
said. 

Most  of  the  taxes  have  since  been  paid  through  a 
$150,000  line  of  credit  from  the  Communications  Arts 
Credit  Union. 

Pro-Sandanista  paper  shuts 
down  due  to  supply  shortage 

In  the  days  when  the  independent  Nicaraguan  newspa¬ 
per  La  Prensa  was  still  allowed  to  publish,  the  Sandanista 
government  would  occasionally  punish  it  by  withholding 
or  sharply  cutting  back  supplies  of  newsprint. 

Now,  the  pro-government  newspaper  El  Nuevo  Diario 
has  announced  it  is  indefinitely  suspending  publication 
because  of  technical  problems  —  and  a  lack  of  supplies, 
the  Associated  Press  reported. 

With  the  closing  of  the  privately  owned  El  Nuevo 
Diario,  Nicaragua  is  served  by  only  one  daily  newspaper, 
Barricada,  which  is  operated  by  the  ruling  Sandanista 
National  Liberation  Front.  La  Prensa  was  closed  by  the 
government  in  June  1986. 

El  Nuevo  Diario  was  formed  by  journalists  who  split 
from  La  Presna  in  1980  in  a  political  disagreement. 

The  paper  has  a  staff  of  about  300  and  claimed  a  100,000 
circulation. 
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WEKEND 


Ridianl  Dreyfuss, 
star  of  Hit  new 
"WHO  Stafioout,' 
pats  Ms  add  ways 
t«<MK).iM  stakes 
oat  Hie  good  life. 


Starting  Friday,  September  11,  The  Richmond  News  Leader  wili  be  carrying 
USA  WEEKEND,  the  most  exciting  weekend  magazine  in  the  USA. 

USA  WEEKEND  wiil  deiight  and  inform  The  News  Leader’s  readers  and  give 
advertisers  a  powerfui  new  voice  in  the  iargest  afternoon  newspaper  in  Virginia 
and  the  Upper  South. 

With  the  addition  of  The  Richmond  News  Leader  the  totai  circuiation  of 
USA  WEEKEND  is  a  powerfui  14,054,881  —  and  growing. 


‘USA  WEEKEND  will  be  a 
marvelous  addition  to  our  Friday 
News  Leader.  We  especially  like 
its  emphasis  on  people  and  what 
they  are  doing  and  thinking.” 

J.  Stewart  Bryan  III 
Publisher  _ . 


‘USA  WEEKEND  means  new 
excitement  for  our  readers.  With 
USA  WEEKEND  focusing  on  the 
national  scene  and  RICHMOND 
WEEKEND  on  the  local,  we’ll 
offer  our  readers  something 
extra  special  every  week.” 

Alf  Goodykoontz 

Executive  Editor 


“Two  new  sections  in  the  same 
week  are  a  circulation  director’s 
dream.  USA  WEEKEND  will  bring 
a  fresh  national  perspective  into 
\  Richmond,  and  it’ll  blend  well 
\  with  RICHMOND  WEEKEND. 

\  I’m  elated.” 

\  Allen  Walton 

I  \  Circulation  Director 
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Successful  kenaf  tests 

Newsprint  made  from  kenaf,  that  almost-uncontrollable  plant  that 
produces  three  crops  a  year  under  the  right  climatic  conditions,  has 
survived  successful  testing  over  the  last  10  years  and  seems  ready  to 
live  up  to  its  promise  of  being  a  satisfactory  substitute  for  paper  made 
from  wood  pulp. 

At  least  10  newspapers  large  and  small  have  used  kenaf  paper 
experimentally  in  their  regular  press  runs.  Most  recently  newspa¬ 
pers  on  each  coast  have  printed  65,000  copies  and  40,000  copies 
respectively  of  various  sections.  Executives  in  each  instance  found 
the  kenaf  paper  brighter,  crisper  and  stronger  than  regular  news¬ 
print  and  they  would  like  more  of  it. 

Their  wishes  may  be  fulfilled  by  1990  when  the  first  mill  to  produce 
newsprint  from  kenaf  is  expected  to  be  completed.  Kenaf  will  never 
replace  wood  pulp  because  of  the  large  area  required  to  produce  an 
adequate  supply  of  raw  material  —  37,000  acres,  or  60  square  miles, 
to  meet  the  requirements  of  a  250,000-ton  mill  —  but  it  should  play 
an  important  role  in  price  and  supply. 

Kenaf  should  play  an  important  role  also  in  meeting  the  increasing 
paper  demands  of  many  developing  countries.  Someone  once  said 
paper  could  be  made  out  of  almost  anything  with  the  right  technolo¬ 
gy.  That  statement,  a  slight  exaggeration,  has  been  found  to  be  true 
in  laboratories  but  practical  applications  have  usually  been  defeated 
by  the  shortage  of  raw  material. 

Latin  American  countries  have  spent  untold  millions  developing  a 
paper  industry  based  on  the  use  of  bagasse,  the  residue  from  sugar 
cane.  There  has  been  some  success,  but  declining  fortunes  of  the 
sugar  industry  has  had  an  obvious  effect  and  where  bagasse  was  used 
as  a  fuel  to  power  processing  plants  alternate  power  sources  had  to  be 
provided. 

If  all  the  tests  prove  to  be  true,  kenaf  may  well  be  the  miracle  plant 
that  will  not  only  help  supply  our  growing  demand  for  newsprint  and 
other  paper  products,  but  will  provide  a  new  cash  crop  for  farmers 
and  support  a  new  industry  in  some  sections  of  the  U.S.  as  well  as  in 
other  countries. 

The  choice  for  freedom 

The  government  regulators  were  so  upset  by  the  abolition  of  the 
fairness  doctrine  by  the  Federal  Communications  Commission  that 
they  announced  a  revival  of  the  attempt  in  Congress  to  write  it  into 
law.  Congress  did  vote  earlier  this  year  to  codify  the  doctrine  but 
President  Reagan  vetoed  it.  Some  members  of  Congress  want  to 
keep  their  hands  on  the  levers  of  control  so  they  are  going  to  try 
again. 

In  announcing  its  decision  early  in  August,  the  FCC  said:  “What 
we  have  come  to  realize  is  that  the  First  Amendment  was,  to  quote 
Justice  Stewart,  founded  on  a  belief  that  ‘fairness’  was  far  too  fragile 
to  be  left  for  a  government  bureaucracy  to  accomplish  ...  If  we 
must  choose  whether  editorial  decisions  are  to  be  made  in  the  free 
judgment  of  individual  broadcasters,  or  imposed  by  bureaucratic 
fiat,  the  choice  must  be  for  freedom.” 

That  editorial  freedom  must  be,  above  all,  free  of  any  restraints  or 
regulations  an  unthinking  Congress  would  place  upon  it. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

with  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


Bankruptcy  court,  not  UPl,  to  decide  when  creditors  are  paid 

I  write  to  clarify  the  story  “Unse-  them.  The  dispute  is  currently  ruptcy  court, 

cured  UPI  creditors  still  waiting  for  between  the  committee  representing  While  United  Press  International 
payment”  which  appeared  in  the  the  unsecured  creditors,  the  bank-  can  express  its  concern  about  the  situ- 

Aug.  8  issue  of  Editor  &  Publisher.  ruptcy  court  itself,  and  Mutual  Ltd.,  ation  described  in  your  story,  we  have 

This  headline  and  the  teaser  which  an  insurance  company.  little,  or  as  in  this  particular  situation, 

also  appeared  on  the  cover  of  the  UPI  has  long  since  come  to  terms  nothing  to  do  with  the  ongoing  delib- 
magazine  convey  the  impression  that  with  its  creditors  under  a  court-  erations  of  the  bankruptcy  court. 

United  Press  International  is  a  party  approved  reorganization  plan  and 

to  the  dispute  discussed  in  the  story.  paid  into  escrow  sufficient  sums  to  Christopher  Smith 

In  fact.  United  Press  International  satisfy  them.  How  and  when  and  to 
has  been  specifically  dismissed  from  whom  this  money  is  disbursed  is  now  (Smith  is  director,  corporate  com- 

these  discussions  and  is  not  a  party  to  entirely  at  the  discretion  of  the  bank-  munications  for  UPI.) 

Says  Holmes  contradicted  himself  Clarification 

Professor  Holmes  in  his  report  on 
student  censorship  (Shop  Talk  at 
Thirty,  June  20)  seems  to  be  unaware 
of  the  contradiction  in  his  conclu¬ 
sions.  He  wants  a  student  newspaper 
free  of  administration  censorship.  Y et 
he  does  not  want  journalism  programs 
to  divorce  themselves  from  the  stu¬ 
dent  newspaper  because  he  believes 
this  results  in  a  decline  of  news-edito¬ 
rial  majors. 

He  can’t  have  it  both  ways.  If  a 
student  newspaper  is  dependent 
financially  on  a  college,  some  form  of 
censorship  or  restraint  is  inevitable,  if 
only  in  the  selection  of  the  people 
picked  to  run  it. 

To  be  free  of  the  potential  for  cen¬ 
sorship,  a  student  newspaper  must  be 
financially  strong  and  not  part  of  the 
college  chain  of  command. 

If,  on  the  other  hand,  the  student 

Clarifies  his 
earlier  quote 

In  the  July  25  edition  of  E&P  I  am 
quoted  —  perhaps  accurately  —  as 
saying  that  the  Ottawa  Citizen  with 
the  same  number  of  people  in  its  pro¬ 
duction  areas  as  the  Montreal  Gazette 
produces  roughly  the  same  number  of 
pages  at  half  the  cost. 

What  I  meant  to  say  and  what  I 
have  said  in  the  same  context  in  a 
number  of  other  interviews  is  that  the 
Citizen  with  the  same  unions  in  its 
production  areas  produces  roughly 
the  same  number  of  pages  as  the 
Gazette  with  fewer  than  half  the  peo¬ 
ple. 

Clark  W.  Davey 
(Davey  is  publisher  of  the  Montreal 
Gazette.) 
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paper  is  to  be  used  as  an  instructional  A  recent  E&P  story  about  newspa- 
tool  by  a  journalism  department,  per  databases  omitted  details  about 
there  must  be  adequate  ways  for  their  marketing  arrangements, 
teachers  to  have  an  impact  on  the  Both  DataTimes  and  Vu/Text 
news  production  of  young  writers.  actively  market  their  databases  in  a 

Then  the  potential  for  censorship  client  newspaper’s  region.  In  addi- 

depends  on  the  uncertain  strength  of  tion,  Vu/Text  lets  newspaper  sales 

those  teachers.  staff  assist  in  marketing  in  exchange 

To  suggest,  as  Professor  Holmes  for  10%  commission  on  all  Vu/Text 

seems  to  do,  that  a  college  should  revenues  generated  by  each  customer 

bankroll  a  student  newspaper  and  it  signs  up.  The  newspaper  client 

then  turn  it  over  to  the  uneven  abili-  would  continue  to  get  the  standard  50- 

ties  of  a  procession  of  student  editors  50  split  for  revenues  from  usage  of  its 

and  staff  members,  is  not  realistic  and  own  online  files, 

confounds  the  basic  instructional  pur-  Whatever  option  is  chosen,  Vu/ 
pose  for  the  publication.  Text  continues  to  market  in  a  client’s 

James  J.  Brodell  region,  using  demonstrations,  train¬ 
ing  sessions,  direct  mail,  telemarket- 
(Brodell  is  general  manager  of  the  ing  and  other  methods. 

Daily  Egyptian,  the  newspaper  of  DataTimes  does  not  offer  the  self- 
Southern  Illinois  University.)  marketing  option. 


NEWSgilVlCE 


“We  rely  on  States  News  Service  to  tip  us  off  about  significant  SEC 
filings,  write  brief  stories  anii  provide  sidebars.  Without  States’ 
help  it  would  have  been  almost  impossible  for  us  to  cover  running 
stories  such  as  the  Goldsmith  campaign  to  take  over  Goodyear.” 
—Ernest  Holsendolph,  business  editor,  Cleveland  Plain  Dealer 

For  details  contact  Dan  Barber  at  800-972-3550  or  (212)  645-3000. 


T>iENEwYoRKTi/nES  SYroiovnon  Sales  Core 

130  fifth  Avenue,  Mew  York,  M.Y.  10011  *800-972-3550  or  (212)  645-3000 


EvenSjTiallAd\ertisers 

CanBenefitFranOurGreatest 

CirculaticgiGainlnHistory 


It’s  a  rather  remarkable  story.  After  136 
years  of  putting  out  a  newspq^ei;  The  Oregonian 
just  experience  its  largest  increase  in  cireulation 
ever— now  over  319,000  daily*  We  did  it  by 
making  major  improvements  throughout  the 
paper  So  today  The  Oregonian  is  the  best  it’s 
ever  been. 

*319,193  source;  ABC  Audit  Report  for  12  months  ending  3/31/86. 


For  advertisers  it  means  more  readers  and, 
most  importantly,  more  buyers.  Whether  you’re 
looking  to  reach  1000  people.  Or  just  one. 
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We  Stand  UpTo  America’s  Best  Newspapers. 
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Offering  hope  to  black  journalists 

National  Association  of  Black  Journalists'  network  growing, 
even  though  the  number  of  blacks  in  the  newsroom  continues  to  lag 


By  Mark  Fitzgerald 

This  year’s  National  Association  of 
Black  Journalists  convention,  its 
12th,  attracted  more  media  attention 
than  ever  before: 

A  front-page  cover  story  in  USA 
Today.  Nearly  gavel-to-gavel  cover¬ 
age  of  the  Miami  gathering  by  the 
Miami  Herald  and  Ft.  Lauderdale 
Sun! Sentinel.  And  features  in  papers 
across  the  country. 

Their  stories  generally  repeated  the 
familiar  —  and  disheartening  —  sta¬ 
tistics:  56%  of  daily  newspapers  have 
no  minorities  at  all  in  their  news¬ 
rooms.  Blacks  make  up  just  3.6%  of 
daily  newspaper  journalists.  Minority 
newsroom  employees  increased  at  a 
slow  2.3%  in  the  last  eight  years, 
while  the  minority  population  grew 
8%. 

But  there  were  other  numbers  that 
emerged  at  the  NABJ  conventions 
and  they  pointed  in  a  more  hopeful 
direction. 

The  convention  attracted  1,400 
journalists  and  students,  the  highest 
attendance  yet  for  an  organization 
that  began  with  about  50  people  in  a 
Washington,  D.C.,  hotel  room. 

Eighty-five  recruiters  set  up  booths 
at  the  NABJ  job  fair,  more  than  dou¬ 
ble  the  number  at  the  1986  conven¬ 
tion. 

However,  probably  the  most  sig¬ 
nificant  number  at  the  Miami  conven¬ 
tion  cannot  be  quantified.  That  is  the 
number  of  contacts,  job  offers,  pro¬ 
fessional  advice  and  overall  network¬ 
ing  that  went  on  through  the  six  days. 

As  the  association  has  grown  in  size 
and  maturity  —  members  note  that  it 
is  now  entering  its  teen-age  years  — 
the  NABJ  provides  a  range  of  infor¬ 
mal  services  that  black  journalists  say 
they  really  cannot  find  elsewhere. 

Consider  Jerry  Pearson,  a  young 
reporter  for  the  Hammond  (Ind.) 
Times. 

“Last  year  1  went  to  the  Hoosier 


Press  Association  convention  and  I 
was  the  only  black  there,”  he  said. 
“Now  no  one  was  malicious  or  any¬ 
thing,  but  it’s  something  you  notice. 
You  come  here,  and  it’s,  wow,  you 
get  to  see  so  many  people  who  are 
going  through  the  same  things  you 
are.” 

This  year’s  convention  was  also  a 
comfort  for  a  recent  college  graduate 
working  her  first  job  as  a  news  pro¬ 
ducer  at  a  Gannett  Co. -owned  tv  sta¬ 
tion. 


“When  you  are  in  a  situation  as  the 
only  black  in  a  job  you  sometimes 
wonder,  ‘Is  it  me?  Am  1  the  only  one 
having  these  problems?”’  noted  the 
woman,  who  asked  not  to  be  identi¬ 
fied. 

“One  of  the  best  things,  then,  is  to 
come  here  and  see  that  people  with 
five,  10,  15  years’  experience  are  still 
going  through  some  of  the  same 
things,”  she  observed. 

This  cultivation  of  young  journal¬ 
ists  by  older  and  more  experienced 
members  is  something  the  National 
Association  of  Black  Journalists  does 
in  a  way  that  is  impressive  even  in  an 
industry  noted  for  operating  on  per¬ 
sonal  contacts  and  mentors. 

“That’s  probably  due  to  the  fact 
that  being  black  you  do  understand 
the  background  of  younger  mem¬ 
bers,”  commented  NABJ  executive 
director  Carl  E.  Morris  Sr. 

“But  we  do  reach  out  more  to  our 
younger  members  than  perhaps  other 
groups  do,”  he  added. 

One  example  was  this  year’s 
“Mentor  Breakfast”  in  which  youn¬ 
ger  members  could  meet  older  ones  to 
arrange  for  continued  professional 


advice  throughout  the  year.  So  many 
older  members  showed  up  to  volun¬ 
teer  that  some  had  to  be  turned  away. 

“One  of  the  things  we  feel  strongly 
about  is  building  relationships  with 
young  people,”  said  Morris  Days,  the 
City  Hall  reporter  for  the  Philadel¬ 
phia  Daily  News  and  past  NABJ 
regional  president.  “And  students  see 
the  worth  of  it.  For  a  lot  of  them,  they 
got  their  first  job  through  NABJ.” 

That  kind  of  encouragement  has 
kept  Cleveland  State  University 


senior  Raymond  Oldham  coming 
back  to  NABJ  for  three  years. 

“A  lot  of  employers  will  say  to  you, 
come  see  me  when  you  get  a  degree. 
Here  they  said,  ‘Come  here  and  we’ll 
show  you  how  to  get  a  degree.’  I  was 
really  struck  by  their  interest  in  me  as 
a  college  student.” 

Though  NABJ  is  still  in  many  ways 
a  young  group  —  it  got  its  first  execu¬ 
tive  director  and  Reston,  Va.,  head¬ 
quarters  only  this  year  —  the  group 
has  made  a  financial  commitment  to 
black  college  students.  It  awarded 
eight  scholarships  worth  $20,000  in 
1987. 

Older  journalists,  too,  use  what 
Philadelphia  Daily  News  reporter 
Days  calls  “not  networking  so  much 
as  fellowshipping.” 

“We  may  not  be  looking  for  jobs, 
but  there’s  always  a  certain  inse¬ 
curity,  particularly  for  the  black  jour¬ 
nalist.  In  fact  I  think  it’s  particular  to 
black  journalists.  As  [a  speaker]  said 
last  year,  you  never  really  arrive,” 
asserted  Robin  Washington,  science 
reporter  for  the  WGBH  Educational 
Foundation  in  Boston. 

(Continued  on  page  10) 


“And  students  see  the  worth  of  it  For  a  lot  of  them, 
they  got  their  first  job  through  NABJ.” 
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Offering  hope 

(Continued  from  page  9) 

So  while  the  job  fairs  were  crowded 
with  younger  journalists,  older  black 
reporters  and  editors  were  making 
their  contacts  in  the  hallways,  the 
receptions,  and  on  a  day  cruise  the 
convention  took  this  year  to  Free¬ 
port,  the  Bahamas. 

“The  job  fair  is  all  right  for  the 
people  with  two  or  three  years  of 


experience,  but  all  the  real  recruiting 
goes  on  behind  the  scenes,” 
remarked  an  assistant  editor  who  was 
recruiting  for  his  East  Coast  daily. 

With  the  combination  of  black  jour¬ 
nalists  looking  among  themselves  and 
news  organization  recruiting  in  the 
halls  and  job  fair,  there  was  an  almost 
palpable  fierceness  to  the  competition 
for  minority  journalists. 

“The  quality  of  people  has  been 
uniformly  high,”  said  Alex  MacLeod, 
managing  editor  of  the  Seattle  Times. 

“It’s  the  first  time  the  Seattle 


Times  has  been  here  —  and  it’s  the 
last  time  we’ll  miss  it,”  MacLeod 
added.  “We’ve  identified  several  fine 
prospects.” 

The  newspaper  was  looking  to  fill 
five  positions. 

A  number  of  recruiters  admitted 
frankly  that  they  had  no  positions 
open  at  the  moment,  but  they  wanted 
very  much  to  find  possible  candi¬ 
dates. 

“This  really  isn’t  about  hiring,  is 
it?”  inquired  one.  “It’s  really  about 
finding  people.” 


The  frustrations  faced  by  black  sportswriters 

Although  there  are  many  blacks  playing  collegiate  and  pro  sports,  there 
are  still  few  black  sportswriters  and  even  fewer  black  sports  editors 


By  Mark  Fitzgerald 

So  far,  no  publisher  or  editor  has 
appeared  on  Nightline  to  say  that 
blacks  “lack  the  necessities”  to  be 
sports  editors. 

Just  as  that  remark  by  fired  Dodger 
executive  A1  Campanis  focused  wide 
attention  on  the  lack  of  black  baseball 
managers,  so  many  black  sportswrit¬ 
ers  now  say  they  face  a  similar  situa¬ 
tion  in  the  newsroom. 

While  blacks  long  ago  broke  a  de 
facto  color  barrier  in  sportswriting, 
only  a  very,  very  few  have  moved  into 
sports  editor  posts. 

In  fact,  when  the  Associated  Press 
Sports  Editors  met  recently  in 
Orlando,  only  one  black  editor  was 
among  them. 

At  the  recent  National  Association 
of  Black  Journalists  convention  in 

Wickham  elected 
NABJ  president 

DeWayne  Wickham,  national  col¬ 
umnist  for  the  Gannett  News  Service, 
was  elected  president  of  the  National 
Association  of  Black  Journalists  at  its 
12th  annual  convention  held  recently 
in  Miami. 

Los  Angeles  Times  editorial  writer 
Gayle  Pollard  was  elected  vice  presi¬ 
dent/print. 

Will  Sutton,  city  reporter  for  the 
Philadelphia  Inquirer,  was  elected 
parliamentarian. 

New  York  Times  metro  reporter 
Tom  Morgan  was  elected  treasurer 
and  Sheila  Detrick,  executive  trainee 
at  the  Dallas  Morning  News,  was 
elected  secretary. 


Miami,  a  panel  of  sports  editors  and 
writers,  black  and  white,  suggested 
that  the  reasons  for  this  scarcity  of 
black  sports  editors  range  from  lin¬ 
gering  racism  in  the  newsroom  —  to 
the  very  image  of  sportswriting  itself. 

“I  have  a  feeling  sports  is  not  some¬ 
thing  that  enough  minorities  want  to 
come  into  out  of  school.  Maybe 
sports  is  not  ...  the  kind  of  serious 
journalism  that  is  sought  after,”  said 
Miami  Herald  executive  sports  editor 
Paul  Anger,  who  is  white. 

“There  is  that  image  of  sportswrit¬ 
ers  as  guys  who  follow  the  bouncing 
ball  —  and  aren’t  following  things 
that  are  important  .  .  .  Sports  used  to 
be  the  dumping  grounds  of  newspa¬ 
pers.  The  hacks,  the  drunks,”  added 
Len  Shapiro,  the  Washington  Post 
sports  editor  and  a  white. 

Both  editors  argue  that  sports  jour¬ 
nalism  nowadays  involves  serious 
issues. 

The  shortage  of  black  sports  copy 
editors  is  particularly  acute  —  and 
especially  hard  to  fill,  Shapiro  said. 

“We  do  not  have  a  hell  of  a  lot  of 
applicants  —  that’s  one  problem. 
I've  been  here  two  days  [at  the  NABJ 
job  fair]  and  I’ve  had  only  one  guy 
say,  ‘I  want  to  be  a  copy  editor,’  ” 
Shapiro  said. 

Still,  there  was  a  strong  feeling 
among  the  panelists  —  and  more 
forcefully  among  a  very  vocal  audi¬ 
ence  composed  mostly  of  black 
sportswriters  —  that  it  isn’t  blacks 
who  are  avoiding  sports  departments, 
but  sports  desks  which  are  avoiding 
blacks. 

“At  one  point,  [the  lack  of  black 
sports  editors  could  be  explained]  by 
experience,”  said  New  York  Times 


sportswriter  Roy  Johnson,  who  is 
black.  “But  we’ve  been  around  long 
enough  by  now.” 

“We’ve  done  a  rotten  job,”  the 
Post’s  Shapiro  conceded. 

Too  often,  the  Miami  Herald’s 
Anger  noted,  hiring  stops  after  one  or 
two  minority  sportswriters  have  been 
hired. 

In  sheer  numbers,  there  are  many 
more  black  sportswriters  than  ever 
before. 

Larry  Whiteside,  a  sportswriter  for 
the  Boston  Globe,  for  example,  said 
he  and  a  few  other  black  sportswriters 
started  several  years  ago  keeping  a 
list  of  the  nation’s  black  newspaper 
sports  journalists.  The  list  began  at  15 
and  last  year  was  at  1 15,  he  reported. 

“My  own  paper  now  has  made  a 
priority  of  hiring  black  sportswrit¬ 
ers,”  he  observed. 

Although  the  numbers  are  getting 
better,  several  black  sports  reporters 
say  they  remain  more  or  less  isolated 
in  their  own  newsroom. 

“What  bothers  me  is  that  ail  of  a 
sudden  there  is  a  frenzy  to  get  a 
minority  sportswriter,  [but]  it  can  be 
very  ego-bruising  when  they  only  call 
you  when  you  are  replacing  a  minor¬ 
ity,”  said  Barry  Cooper,  a  black  who 
is  an  Orlando  Sentinel  sports 
reporter. 

The  sense  that  black  sports  report¬ 
ers  must  fill  a  different  kind  of  role  on 
the  staff  is  also  bothersome  to  several 
reporters  who  spoke  at  the  conven¬ 
tion. 

“It  seems  to  me  when  you  are  an 
entry-level  sportswriter,  usually  the 
first  one  on  the  staff,  you  have  to  be 
the  conscience  of  the  newspaper, 
too,”  asserted  one  sportswriter  who 
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asked  not  to  be  identified. 

“I  get  tired  of  that,”  he  said.  “I 
wish  I  could  just  do  my  job,  but  at  the 
same  time  I’ve  got  to  be  a  watchdog.” 

Miami  Herald  sports  editor  Anger 
said  that  has  been  a  problem  on  his 
own  staff.  He  recalled,  for  instance, 
sending  a  black  reporter  to  do  a  story 
on  a  black  athlete  who  had  been 
arrested  for  holding  up  a  liquor  store. 

“He  said  he  had  the  most  mixed 
feelings  in  his  life.  One  moment  he 
thought,  ‘I’m  black  and  1  hope  that 
makes  a  difference.’  And  in  the  next 
he  said,  ‘I  hope  that  doesn’t 
matter,’  ”  Anger  recalled. 

A  further  problem  is  that  the  sports 
editor  may  not  have  been  involved  in 
the  hire  of  a  black  sportswriter. 

“That  [pressure]  comes  from 
above,  from  the  managing  editor 
when  [a  black]  gets  [in  the  sports 
department],”  said  Art  Thompson  III 
of  the  St.  Louis  Post-Dispatch.  “The 
sports  editor  will  say,  ‘Well,  that  is 
not  a  guy  1  hired,  that’s  somebody 
that  the  m.e.  hired.’  So  it’s  a  no-win 


situation  from  the  start.” 

“We  are  not  allowed  to  fail,”  a 
black  reporter  from  a  Midwest  paper 
commented. 

Boston  Globe  reporter  Whiteside, 
however,  said  those  kind  of  situations 
are  simply  facts  of  American  life  for 
blacks  in  all  jobs. 


three-day-a-week,  five-day-a-week 
columnist  on  a  major  newspaper,” 
said  the  Times’  Johnson.  “One  editor 
actually  took  me  out  to  lunch  and 
asked  me  what  I  thought  about  the 
Campanis  thing.  I  said,  ‘Well,  if  you 
want  to  know  my  feelings,  why  don’t 
you  give  me  a  column?’  He  said. 


Too  often,  the  Miami  Heraid’s  Anger  said,  hiring 
stops  after  one  or  two  minority  sportswriters  have 
been  hired. 


“You’re  not  the  first  to  get  that,” 
Whiteside  said.  “You  go  talk  to  the 
blacks  who  have  been  there  for 
years.” 

If  advancement  to  sports  editor  has 
been  a  problem  for  blacks,  there  is  an 
even  more  profound  frustration  about 
the  lack  of  blacks  in  the  the  most 
visible  sports  job  —  a  columnist. 

“My  pet  peeve  is  the  lack  of  the 


‘Well,  there  are  rules  and  blah,  blah, 
blah.’  ” 

One  Dallas  Morning  News  sports- 
writer  said  he  had  been  told  two  years 
ago  by  the  sports  editor  that  the  next 
columnist  would  be  a  black.  Instead, 
the  paper  hired  longtime  Dallas 
Times-Herald  columnist  Blackie 
Sherrod,  who’s  white. 


Product  Movers  solicits  consumer  help  in  ad  tax  battle 


By  Debra  Gersh 

In  its  Sept.  27  free-standing  inserts. 
Product  Movers  will  ask  Florida  resi¬ 
dents  to  join  the  fight  against  the 
state’s  5%  sales  tax  on  advertising. 

The  editorials  will  advise  consum¬ 
ers  that  unless  the  new  tax  is 
repealed,  their  Sunday  newspaper 
may  no  longer  carry  the  Product  Mov¬ 
ers  inserts.  The  editorial  will  also  sug¬ 
gest  that  consumers  write  to  Gov. 
Bob  Martinez  to  protest  the  legisla¬ 
tion. 

Currently,  14  Florida  newspapers 
with  a  total  circulation  of  about  3  mil¬ 
lion  carry  Product  Movers’  FSls.  Ken 


Bortner,  the  company’s  vice  chair¬ 
man  and  chief  executive  officer,  esti¬ 
mated  that  the  papers  would  suffer  a 
$4-million  loss  in  revenue  if  the 
inserts  were  discontinued. 

Product  Movers  has  already 
canceled  its  exclusive  spot  television 
advertising  in  all  Florida  markets. 

See  related  stories  on 
pages  12  and  13. 

“Florida  is  a  bellweather  situa¬ 
tion,”  Bortner  said  in  a  statement 
released  by  Product  Movers.  “If  this 
tax  is  allowed  to  survive,  there  are  20 


other  states  ready  to  enact  similar 
legislation.  Our  advertisers  fully  sup¬ 
port  our  efforts  to  build  grassroots 
support  for  the  repeal  of  this  tax.” 

The  14  Florida  newspapers  that 
carry  Product  Movers  inserts  are:  the 
Pensacola  News  Journal,  Tallahas¬ 
see  Democrat,  Times-Union  of  Jack¬ 
sonville,  Miami  Herald,  Fort  Lauder¬ 
dale  News! Sun-Sentinel,  West  Palm 
Beach  Post,  Orlando  Sentinel,  Day¬ 
tona  Beach  News-Journal,  Today  in 
Cocoa,  St.  Petersburg  Times,  Tampa 
Tribune,  Fort  Meyers  News-Press, 
Sarasota  Herald-Tribune  and  Lake¬ 
land  Ledger. 


Puerto  Rico’s  oldest  daily  newspaper  shuts  down 


El  Mundo,  Puerto  Rico’s  oldest 
daily,  shut  its  doors  on  Aug.  30  after 
the  collapse  of  negotiations  to  sell  the 
chronically  money-losing  newspaper. 

Pedro  Gonzalez  Ramos,  president 
of  El  Mundo  Inc.,  said  the  decision  to 
close  the  newspaper  was  made  after 
the  prospective  buyer,  San  Juan 
businessman  Hector  Gonzalez,  was 
unable  to  reach  an  agreement  with  the 
Puerto  Rico  Newspaper  Guild. 

The  Guild  denied,  however,  that  it 
was  unable  to  reach  an  agreement 
with  the  prospective  buyer. 

The  union  had  been  negotiating 
with  the  current  owner,  the  Angel 


Ramos  Foundation  Inc.,  over  a  reor¬ 
ganization  plan  that  called  for  the 
elimination  of  about  90  unionized  jobs 
and  the  removal  of  other  positions 
from  the  bargaining  unit. 

El  Mundo  employed  a  total  of  about 
525  employees. 

El  Mundo  once  was  San  Juan’s 
largest  daily,  with  over  200,000  daily 
circulation.  However,  a  1972  strike 
resulted  in  its  competitors  success¬ 
fully  winning  away  about  half  of  its 
readers,  and  daily  sales  plunged  to 
about  100,000  copies. 

The  chairman  of  the  Ramos  Foun¬ 
dation  is  Argentina  Hills,  who  was 


married  to  the  El  Mundo’ s  late  owner. 
Hills  is  now  married  to  former 
Knight-Ridder  Inc.  chairman  Lee 
Hills. 


Correction 

A  news  brief  in  the  July  18  issue  of 
Editor  &  Publisher  on  the  Seattle 
Times’  sponsorship  of  a  local  spelling 
bee  for  corporate  executives  mis¬ 
stated  the  amount  that  was  raised  for 
literacy  programs.  The  correct 
amount  was  $5,000. 
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Wisconsin  Newspaper  Association  Patties  possible  state  ad  tax 


By  Debra  Gersh 

The  Wisconsin  Newspaper  Associ¬ 
ation  has  begun  to  rally  against  a  pos¬ 
sible  proposal  that  would  extend  the 
state  sales  tax  to  services  previously 
exempt,  including  advertising. 

According  to  J.  LeRoy  Yorgason, 
executive  secretary/manager  of  the 
WNA,  the  state  is  seeking  a  means  to 
reduce  property  taxes  by  taking 
schools  off  the  funding  from  that  tax 
and  financing  them  by  other  means  — 
such  as  a  5%  sales  tax. 

“Our  argument  is  that  the  state  can 
shift  the  burden,  but  that  is  not 
relief,”  Yorgason  said.  “It’s  not 
really  giving  any  relief  unless  all  taxes 
are  reduced.  It  gives  the  appearance 
of  a  reduction,  but  will  eventually 

Rolling  Stone  gets 
tough  in  battle 
with  Fla.  ad  tax 

Floridians  who  purchase  the  Sept. 
24  issue  of  Rolling  Stone  magazine 
will  find  themselves  paying  250  more 
as  a  result  of  the  5%  sales  tax  on 
advertising  in  that  state. 

The  increase  is  being  instituted 
only  in  Florida  to  offset  lost  revenues 
to  the  magazine  from  advertisers.  It  is 
one  element  of  a  policy  developed  by 
Rolling  Stone  to  accommodate  adver¬ 
tisers  who  wish  to  have  their  ads 
excluded  from  issues  of  the  magazine 
distributed  in  Florida. 

In  place  of  the  missing  ads,  readers 
in  Florida  will  find  blank  pages  with  a 
short,  explanatory  message.  Ad  rates 
for  advertisers  who  do  not  run  in 
Florida  issues  will  be  reduced 
4.5%  —  the  magazine’s  circulation 
there. 

The  statement  to  run  on  the  blank 
pages  will  read: 

“The  paid  commercial  message 
scheduled  to  run  in  this  space  has 
been  removed  at  the  request  of  the 
advertiser  from  all  copies  distributed 
in  the  state  of  Florida. 

“The  advertiser  objects  to  Flori¬ 
da’s  5%  sales  tax  on  advertising  on 
the  basis  that  the  tax  is  unfair  and 
unconstitutional. 

“This  publication  offsets  a  substan¬ 
tial  portion  of  its  operating  costs  with 
advertising  revenues,  without  which 
readers  would  have  to  pay  more. 
Because  advertising  revenues  have 
been  decreased  in  Florida-bound 
copies,  we  must  ask  Florida  readers 
to  make  up  the  difference  by  paying  a 
higher  cover  price.” 


increase  taxes. 

“We’re  particularly  honing  in  on 
those  who  don’t  own  property,  the 
poor  and  underpriviledged,  if  you 
want  to  call  them  that,  who  would 
have  to  pay  taxes  on  renting  and  all 
other  services  but  health.  It  would 
increase  their  total  burden  because 
they  do  not  pay  property  taxes,”  he 
said. 


services  such  as  advertising. 

Host  newspapers  are  the  Stevens 
Point  Journal,  Racine  Journal- 
Times,  Wisconsin  State  Journal  in 
Madison,  Rhinelander  Daily  News, 
La  Crosse  Tribune,  Chippewa  Falls 
Herald-Telegram,  Oconomowoc 
Enterprise,  Janesville  Gazette,  Green 
Bay  Press-Gazette,  Oshkosh  North¬ 
western  and  the  Milwaukee  Commu¬ 


“ Already  Florida  has  lost  millions  of  dollars  in 
convention  and  advertising  business.” 


A  governor’s  committee  on  the 
taxes  has  already  done  two  things  but 
needs  to  do  a  third,  Yorgason 
explained.  The  committee  has 
explored  how  much  it  can  reduce 
property  taxes  and  has  limited  tax 
increases  by  any  municipality  for  the 
next  five  years,  but  the  committee 
needs  to  recommend  where  the 
money  to  fund  the  schools  is  going  to 
come  from  —  and  the  “inclination  is 
strong”  that  will  be  accomplished  by 
extending  the  sales  tax  to  all  services 
except  food  and  health. 

The  committee  is  slated  to  meet  on 
Sept.  18,  he  added,  noting  that  at  that 
time  recommendations  for  action  will 
be  made  to  Gov.  Tommy  Thompson, 
who  can  then  reject  them  or  submit  a 
bill  based  on  those  recommendations. 

Meanwhile,  luncheons  hosted  by 
1 1  newspapers  across  the  state  have 
been  scheduled  for  September  and 
the  first  week  of  October  —  before 
the  legislative  session  begins  Oct. 
6  —  to  tell  state  senators  and  repre¬ 
sentatives  just  how  the  newspapers 
feel  about  extending  the  sales  tax  to 

AD/SAT  hires  more, 
ups  staff  by  50% 

AD/SAT,  the  New  York-based 
company  that  transmits  newspaper 
ads  via  satellite,  has  increased  its  staff 
by  50%,  according  to  president  N.S. 
“Buddy”  Hayden. 

Among  the  new  appointments  at 
AD/SAT  are  Richard  H.  Evans  as 
national  sales  manager  and  William 
Shields  as  manager  of  computer  oper¬ 
ations. 

Other  appointments  include 
Jonathan  Fishel  as  customer  service 
representative,  Camilo  Valderrama 
and  Emil  Varona  as  facsimile  opera¬ 
tions  technicians,  and  Joseph 
Schweitzer  as  traffic  assistant. 


nity  Newspapers.  Neighboring  daily 
and  weekly  publishers  are  being 
invited  to  the  luncheons  along  with 
the  legislators. 

In  addition,  Yorgason  said,  a  num¬ 
ber  of  publishers  are  contacting  their 
local  representatives  on  an  individual 
basis. 

The  WNA  has  also  produced  a 
pamphlet  outlining  specific  problems 
with  the  idea  and  how  it  could  damage 
the  economy  and  hurt  the  consumer 
and  education. 

Among  its  points,  the  pamphlet 
notes,  “Already  Florida  has  lost  mil¬ 
lions  of  dollars  in  convention  and 
advertising  business.” 


Newspapers  have  been  exempted 
from  a  new  Florida  state  law  that 
restricts  telemarketing  sales  calls  for 
a  number  of  items  and  to  certain  peo¬ 
ple. 

According  to  Faye  Davis,  assistant 
to  the  executive  director  of  the  Flor¬ 
ida  Press  Association,  the  exemption 
came  in  a  last-ditch  effort  as  an 
amendment  to  the  bill  on  the  floor  of 
the  state  legislature. 

The  new  law  restricts  telephone  so¬ 
licitation  for  tangible  personal  prop¬ 
erty,  time-share  real  estate  ventures 
and  cemetary  plots.  In  addition,  peo¬ 
ple  who  do  not  want  to  receive  sales 
solicitations  over  the  telephone  will 
be  able  to  have  an  asterisk  next  to 
their  names  in  the  directory,  indicat¬ 
ing  that  they  may  not  be  called.  Tele¬ 
marketers  are  also  prohibited  from 
calling  unlisted  numbers. 

Sales  of  newspaper  subscriptions 
and  advertising  through  telemarket¬ 
ing  are  exempted  from  the  new  law, 
however,  allowing  newspaper  agents 
to  call  anyone,  Davis  explained. 


Newspapers  exempt 
from  restrictive 
telemarketing  law 
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Scripps  Howard,  others  file  Florida  ad  tax  lawsuit 


Scripps  Howard  has  joined  with  the 
Florida  Association  of  Broadcasters 
and  three  other  plaintiffs  in  a  suit  filed 
against  the  Florida  Department  of 
Revenue  challenging  the  constitution¬ 
ality  of  the  state’s  ad  tax. 

The  suit,  filed  in  Circuit  Court  in 
Leon  County,  seeks  a  declaratory 
judgment  and  an  injunction  barring 
the  state  from  collecting  the  5%  tax, 
which  the  plaintiffs  argue  violates  the 
First  and  Fourteenth  Amendments  of 
the  U.S.  Constitution. 

Losses  of  advertising  revenue,  the 
lawsuit  alleges,  could  force  newspa¬ 
pers  to  shorten  news  columns  and 
broadcast  stations  to  reduce  news¬ 
gathering  resources,  thereby  restrict¬ 
ing  coverage  of  local  events.  Some 
newspapers  and  broadcast  stations, 
so-called  second  or  third  advertising 
buys,  might  not  survive  at  all. 

In  either  case,  the  lawsuit  says, 
readers,  listeners  and  viewers  in 
Florida  and  elsewhere  may  be 
deprived  of  valuable  information  and 


alternative  sources  of  news  and  infor¬ 
mation. 

The  suit  alleges  that  Scripps  How¬ 
ard  newspapers,  the  Birmingham 
(Ala.)  Post-Herald,  the  Jupiter  (Fla.) 
Courier  Journal,  the  Destin  (Fla.) 
Log  and  the  Stuart  (Fla.)  News, 
expect  the  new  tax  to  result  in  adver¬ 
tisers  reducing  or  eliminating  adver¬ 
tising  in  order  to  stay  within  budgets. 

William  E.  Brewer,  Scripps  How¬ 
ard  manager  of  corporate  public  rela¬ 
tions  and  corporate  communications, 
explained  that  the  Alabama  paper  is 
mentioned  in  the  suit  because  it  is 
distributed  in  parts  of  Florida  and  is 
required  to  pay  the  tax  on  those  ZIP 
code  areas. 

The  FAB  and  Cincinnati-based 
Scripps  Howard  are  joined  in  the 
complaint  by  the  National  Associa¬ 
tion  of  Broadcasters ;  the  Independent 
Florida  Agrinet  Inc.,  an  independent 
network  producing  radio  news  and 
information  programs  about  the  agri¬ 
cultural  industry  in  Florida;  and  Her¬ 


itage  Communications  Inc.,  owners 
of  WEAR-TV  in  Pensacola. 

William  Brooks,  current  president 
of  the  FAB,  is  general  manager  of 
Scripps  Howard’s  WPTV-TV  in  Palm 
Beach.  William  R.  Burleigh,  senior 
vice  president  of  newspapers  and 
publishing  for  Scripps  Howard,  said 
in  a  statement  that  the  company 
joined  forces  with  the  FAB  not  only 
because  Brooks  serves  as  president 
but  also  because  the  FAB  "has  been 
one  of  the  most  effective  voices  in 
opposing  the  unfairness  of  the  ad 
tax.” 

Brewer  explained  that  the  suit  was 
filed  separately  from  a  similar  suit 
from  the  advertising  community 
because  it  makes  different  arguments 
from  a  media  —  rather  than 
advertising  —  point  of  view. 

Scripps  Howard  is  being  repre¬ 
sented  by  the  national  law  firm  of 
Baker  &  Hostetler,  and  the  FAB  by 
the  Miami  firm  of  Steel,  Hector  & 
Davis. 


Freebie  travel  assignments  OK  here 

San  Diego  Tribune  permits  its  editoriai  peop/e  to  take  sponsor-paid 
travei  assignments,  but  no  puff  stories  are  permitted  to  run 


By  M.L.  Stein 

San  Diego  Tribune  editor  Neil  Mor¬ 
gan  believes  he  has  found  a  solution  to 
the  ethical  problem  of  freebie  travel 
assignments. 

The  Tribune,  which  publishes  a 
Thursday  travel  section,  sent  half  of 
its  editorial  staffers  on  assignments 
last  year  in  which  expenses  were  paid 
by  a  sponsor.  The  policy  is  being  con¬ 
tinued  this  year. 

At  the  end  of  their  stories,  how¬ 
ever,  is  a  statement  saying  they  were 
the  guest  of  an  airline,  resort  or  what¬ 
ever. 

“The  stories  have  great  reader 
appeal  and  are  good  for  staff  morale,” 
Morgan  stated.  “Readers  are  familiar 
with  the  bylines.” 

Travel  editor  Evelyn  Kieran  said 
she  has  virtually  no  budget  for  free¬ 
lance  payments  so  staff  writers  and 
supplemental  services  fill  the  pages. 

The  assignments,  she  continued, 
are  usually  tied  to  an  employee’s  va¬ 
cation,  which  often  can  be  adjusted  to 
fit  time  constraints. 


“Of  course,”  Kieran  said,  “I  first 
clear  it  with  the  reporter’s  section 
editor.” 

The  policy  has  produced  such 
pieces  as  reporter  Ozzie  Roberts’  trip 
to  Senegal,  where  he  explored  his 
roots;  a  look  at  Vail,  Colo.,  in  the 
summer  by  Sharon  Spivak;  a  Tahiti 
sojurn  by  Clark  Judge,  and  a  first-time 
tourist’s  view  of  Egypt  by  Claude 
Walbert.  In  none  of  the  stories  was 
the  sponsor  mentioned. 


photos,  several  in  color,  shot  by 
reporters. 

“They  become  interested  in  taking 
pictures,”  Kieran  observed. 

Morgan  said  his  idea  is  to  have  the 
travel  writer  “cover  the  story  like  a 
critic  covers  a  concert  or  a  sports- 
writer  covers  the  World  Series.  We 
insist  that  first  they  do  basic  reading, 
not  only  in  the  destination,  but  in 
history  and  in  some  of  the  best  travel 
writing  around.” 


“In  San  Diego  we’ve  found  that  honest,  friendly, 
reasonably  stated  negatives  —  not  petty  bitches  —  are 
accepted  gracefully  by  hosts  and  advertisers,”  Morgan 
said. 


“I  haven’t  seen  any  difference  in 
the  way  the  stories  are  written 
because  they  are  sponsored,” 
remarked  Morgan,  a  long-time  travel 
writer  and  editor  himself. 

A  number  of  the  articles  carry 


He  pointed  out  that  because  report¬ 
ers  are  trained  to  seek  out  human 
interest,  they  frequently  turn  in  travel 
pieces  that  are  “original,  often  star¬ 
tling,  always  readable.” 

(Continued  on  page  43) 
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Cartoon  creates  a  fuss 

Archbishop  says  San  Francisco  Chronicie  cartoon  ridicuied  the  pope; 
newspaper  says  it  was  meant  to  pan  commerciaiism  surrounding  his  visit 


By  M.L.  Stein 

A  San  Francisco  Chronicle  cartoon  showing  the  pope 
dressed  in  an  Elvis  Presley-type  suit  drew  the  wrath  of  the 
local  archbishop  who  complained  it  ridicuied  the  pope  and 
came  as  “only  one  more  public  expression  of  insult  and 
contempt  and  ridicule”  for  Catholics  as  well. 

San  Francisco  Archbishop  John  R.  Quinn's  comments 
were  contained  in  a  hand-delivered  letter  to  Chronicle 
publisher  Richard  T.  Thieriot,  who  denied  the  cartoon  was 
intended  as  a  slap  at  the  pontiff  or  Catholics. 

He  said  it  was  intended  to  point  up  the  tasteless  com¬ 
mercialization  of  the  pope’s  visit. 

The  drawing  by  editorial  cartoonist  Tom  Meyer  showed 
John  Paul  II  in  a  sequined  Presley  jacket  and  trousers  and 
sporting  the  late  rock  star's  sideburns.  The  pontiff  is 
holding  a  staved  cross. 

Next  to  him  is  an  excited  public  relations  man,  who  is 
saying,  “Pontiff!  J.P.  Baby!  Trust  me!”  Behind  the  PR 
man  is  a  poster  of  the  pope  in  sunglasses  before  a  micro¬ 
phone.  The  message  reads,  “John  Paul  II,  U.S.  Tour.  Lots 
of  tickets  still  available.” 

The  latter  was  a  reference  to  a  report  of  lagging  ticket 
sales  for  a  Sept.  17  papal  mass  in  Monterey. 

Archbishop  Quinn’s  letter  declared:  “My  point  in  writ¬ 
ing  is  to  give  expression  to  my  own  feelings  and  to  the 
feelings  of  very  large  numbers  of  Catholics.  We  have 
quietly  accepted  the  mounting  ridicule  and  contempt  to 
which  the  Church  —  and  therefore  ourselves  —  have 
been  subjected  over  the  past  several  years  in  plays  and 
movies,  in  newspaper  articles,  and  in  other  public  media. 

“Your  latest  cartoon,  then,  comes  only  as  one  more 
public  expression  of  insult  and  contempt  for  the  pope  and 
for  Catholics.  There  is  no  longer  any  other  group  in  our 
society  which  it  would  be  possible  to  visit  with  such  a 
continuous  stream  of  insult  and  ridicule.  As  an  American, 
I  am  offended.  As  a  Catholic,  I  am  profoundly  offended 
when  the  sacred  symbols,  traditions,  beliefs  and  practices 
of  the  Church  can  with  such  impunity  be  held  up 
repeatedly  to  such  public  contempt  and  ridicule.” 

Thieriot’s  answer  expressed  regret  over  Quinn’s  feel¬ 
ings,  but  he  cited  eight  Chronicle  editorials  “supportive  of 
the  pope’s  activities”  published  this  year  and  last. 

He  also  reminded  the  archbishop  of  two  recent  lengthy 
stories  about  his  own  activities  and  a  1986  column  pub¬ 
lished  under  Quinn’s  byline  in  which  he  expressed  his 
views  on  abortion  and  birth  control. 

The  publisher  noted  further  that  Bay  area  newspapers 
have  run  recent  stories  concerning  “local  entrepreneurs 
and  the  tacky  paraphernalia”  they  are  selling  to  exploit  the 
pope’s  visit. 

Among  the  items  being  hawked  nationwide  in  anticipa¬ 
tion  of  the  John  Paul’s  September  visit  are  cardboard  pope 
masks,  “Bless  You”  buttons  with  his  likeness,  pope  T- 
shirts,  medallions  and  a  147-minute  documentary  video 
starring  Academy  Award-winning  actor  Albert  Finney  as 
Pope  John  Paul  11. 

In  Carmel,  Calif.,  where  the  pope  will  visit  on  Sept.  17, 
one  of  the  souvenir  items  is  a  T-shirt  showing  the  pope  and 
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This  San  Francisco  Chronicle  cartoon  by  editorial  car¬ 
toonist  Tom  Meyer  was  meant  to  take  o  swipe  at  those  who 
ore  attempting  to  gain  commercially  from  the  pope's  visit. 
Instead,  it  drew  on  angry  response  from  Son  Francisco 
Archbishop  John  R.  Quinn. 


actor-mayor  Clint  Eastwood  hugging,  with  the  caption, 
“Thou  Hast  Made  My  Day.” 

Thieriot’s  letter  stated:  “The  purpose  of  the  editorial 
cartoon  .  .  .  was  simply  to  poke  barbed  fun  at  this  rela¬ 
tively  tasteless  —  if  not  downright  absurd  —  phenome¬ 
non.  We  regret  the  cartoon  was  interpreted  in  any  other 
way.” 

Roman  Catholic  archdioceses  hosting  the  pope’s  nine- 
day  U.S.  visit  have  refused  to  join  in  any  private  commer¬ 
cialization  efforts,  according  to  Bill  Ryan,  a  spokesman 
for  the  National  Conference  of  Catholic  Bishops  in 
Washington,  D.C. 

Instead  of  printing  Quinn’s  letter,  the  Chronicle 
included  parts  of  it  in  an  Aug.  12  story,  along  with  Thie¬ 
riot’s  reply. 

On  Aug.  20,  the  newspaper  published  the  archbishop’s 
conciliatory  response  to  Thieriot’s  letter. 

The  prelate  reiterated  his  reasons  for  his  first  letter, 
adding:  “  ...  I  do  not  believe  the  Chronicle  stands  alone 
or  should  be  blamed  exclusively  in  this  matter.  But  1  do 
believe  some  voice  had  to  be  raised  to  point  out  that 
there  is  no  other  group  in  our  society  today  which  it  would 
be  able  to  treat  as  Catholics  and  the  Catholic  Church  have 
been  treated  in  recent  years. 

“To  point  out  what  I  consider  to  be  a  defect  is  not  to 
deny  the  many  commendable  things  the  Chronicle  and 
other  media  have  done  and  continue  to  do.” 

A  spokeswoman  for  the  San  Francisco  Archdiocese 
said  pre-visit  planning  sessions  between  media  represen¬ 
tatives  and  the  Church  are  continuing. 

The  issue  brought  up  by  Quinn’s  letter  has  been  “re¬ 
solved”  insofar  as  the  Chronicle  is  concerned,  she  said. 
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In  other  pre-visit  activities,  some  50  Bay  area  public 
relations  executives  are  volunteering  their  services  to 
assist  the  thousands  of  credentialed  reporters  and  photog¬ 
raphers  who  will  be  covering  the  pope  as  he  visits  more 
than  a  dozen  sites  throughout  the  city  Sept.  17-18. 

The  effort  is  headed  by  Louis  Coloia,  director  of  corpo¬ 
rate  communications  for  the  Seton  Medical  Center  in 
nearby  Daly  City,  and  Marc  Grossman,  a  vice  president  of 
the  San  Francisco  office  of  Burson-Marsteller. 

Father  Miles  Riley,  the  communications  director  for  the 
archdiocese,  told  the  San  Francisco  Examiner:  “The  pope 
may  not  need  public  relations,  but  4,000  press  people  and 
correspondents  need  help,  God  knows.  The  PR  people, 
whatever  their  faith  or  persuasion,  understand  the  signifi¬ 
cance  of  this  visit  ...” 

Don  Lattin,  the  Examiner’s  religion  writer,  who  will 
leave  with  the  pope  from  Rome,  told  E&P  that  newspaper 
religion  reporters  will  not  need  the  help  of  the  PR  volun¬ 
teers,  but  scores  of  other  media  people  will,  “especially 
those  from  television.” 


San  Francisco  Archbishop  John  R.  Quinn  is  smiling  here, 
but  he  was  not  amused  at  the  San  Francisco  Chronicle's  cartoon 
about  the  pope's  visit. 


Religion  writing  has  ‘come  of  age’ 


By  M.L.  Stein 


Religion  writing  has  come  of  age  and  is  no  longer  “beat 
punishment  for  the  city-room  drunk,”  a  prominent  reli¬ 
gion  writer  said  at  Los  Angeles  symposium  on  “The  Press 
and  the  Pulpit.” 

“The  job  is  no  longer  looked  down  upon,”  said  Russell 
Chandler  of  the  Los  Angeles  Times.  “Religious  stories 
need  the  expertise  of  religion  writers.” 

However,  Chandler  continued,  the  pope’s  American 
visit  will  require  a  number  of  other  kinds  of  reporters.  He 
also  said  regular  foreign  correspondents  are  usually  better 
able  to  cover  such  stories  as  religious  factionalism  and 
violence  in  various  countries. 

Chandler’s  colleague.  Times  religion  writer  John  Dart, 
said  there  are  some  200  members  in  the  Religion  Writers 
Association.  Lately,  he  added,  newspaper  religion  writing 


is  including  more  about  ethics. 

The  moderator.  University  of  Southern  California 
religion  professor  John  Crossley,  asked  why  newspapers 
don’t  take  editorial  stands  on  religious  issues  in  the  way 
they  do  about  political,  economic  and  social  matters. 

Two  clerics  on  the  panel  generally  praised  the  press  for 
its  religion  coverage,  but  Rabbi  Abraham  Cooper  sug¬ 
gested  it  plunge  deeper  into  “religious  value  systems”  to 
give  readers  a  better  understanding  of  such  phenomena  as 
Arab  fundamentalism  and  ultra-Orthodox  Judiasm. 

Cooper,  associate  dean  of  the  Simon  Wiesenthal  Cen¬ 
ter,  said,  for  example,  that  the  press  has  not  given  careful 
enough  scrutiny  to  the  reputation  and  the  politics  of  right- 
wing  Rabbi  Meir  Kahane,  a  controversial  figure  in  Israel. 

Reporters  would  find,  he  contended,  that  Kahane  has 
no  standing  among  Orthodox  rabbinate  in  Israel. 

(Continued  on  page  44) 


These  ods  ore  port  of  o  new  campaign  aimed  at  major  national  advertising  categories  —  airlines,  alcoholic 
beverages,  automotive,  computers,  financial,  food,  health  care  and  insurance  —  slated  to  break  in  trade  magazines 
and  newspapers  in  September,  the  fourth  in  a  series  sponsored  by  the  Newspaper  Advertising  Bureau  and  the 
International  Newspaper  Advertising  and  Marketing  Executives. 
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Detroit  JOA  hearing  ends 

Arguments  to  be  summarized  in  briefs  due  on  Sept.  23;  someone  makes 
offer  to  buy  Free  Press  if  JOA  faiis,  but  court  keeps  the  name  secret 


Opponents  and  newspapers  in  the 
proposed  joint  operating  agreement 
between  the  Detroit  Free  Press  and 
the  Detroit  News  will  summarize  their 
arguments  in  briefs  to  be  filed  by 
Sept.  23. 

Characteristically,  hearing  Judge 
Morton  Needelman  ended  the  Detroit 
hearing  with  a  warning  to  lawyers  on 
both  sides. 

“Don't  try  to  sell  me  a  bill  of  goods 
here,”  the  judge  said.  “Don’t  try  and 
stretch  the  record  beyond  the  point 
where  no  one  in  Detroit  would  recog¬ 
nize  what  actually  happened.” 


man  Alvah  H.  Chapman  by  an 
unnamed  media  executive  who 
offered  to  buy  the  Detroit  Free  Press 
if  the  paper  is  not  granted  a  JOA. 

“Dear  Alvah,”  the  letter  reads,  “1 
presume  that  you'll  prevail  in  Detroit, 
given  that  both  history  and  precedent 
would  seem  to  be  on  your  side,  but 
should  you  run  into  difficulties  in 
obtaining  approval  for  the  JOA,  I'd 
like  to  register  our  interest  in  acquir¬ 
ing  the  Free  Press.  We’ve  just  com¬ 
pleted  the  most  successful  year  in  the 
history  of  [deleted  from  copies 
released  publicly]  have  acquired 


“Don’t  try  to  sell  me  a  bill  of  goods  here,”  the  judge 
said.  “Don’t  try  and  stretch  the  record  beyond  the 
point  where  no  one  in  Detroit  would  recognize  what 
actually  happened.” 


Under  Needelman's  firm  prodding, 
the  JOA  hearing  progressed  far  faster 
than  anyone  had  anticipated.  Sched¬ 
uled  to  move  from  Detroit  to 
Washington,  D.C.  after  Aug.  28,  the 
hearing  actually  ended  Aug.  24  after 
16  days  of  testimony. 

In  its  last  days,  the  hearing  pro¬ 
vided  few  surprises. 

Probably  the  biggest  was  the 
release  of  a  one-page  letter,  dated 
Aug.  4,  sent  to  Knight-Ridder  chair¬ 


[deleted]  and  are  looking  for  other 
opportunities.” 

in  other  testimony.  Free  Press 
publisher  David  Lawrence  said  he  did 
not  believe  the  daily  was  a  failing 
newspaper  until  about  two  weeks 
before  the  JOA  announcement  was 
made  by  Knight-Ridder  and  Gannett, 
owner  of  the  Detroit  News. 

However,  Lawrence  said  that  he 
felt  for  years  that  the  Detroit  market 
could  not  support  two  dailies. 


Free  Press  general  manager  Robert 
Hall  had  testified  similarly  during  the 
hearings. 

Attorneys  from  five  newspaper 
unions  who  oppose  the  JOA  and  from 
the  U.S.  Justice  Department  Anti¬ 
trust  Division,  which  also  generally 
opposes  the  proposal,  presented  a 
series  of  economists  and  accountants 
who  questioned  some  of  the  account¬ 
ing  at  the  Free  Press  and  Knight-Rid¬ 
der. 

Opponents  also  introduced  evi¬ 
dence  they  said  showed  the  Detroit 
News  is  as  likely  to  fail  as  the  Free 
Press,  which  has  applied  as  the  “fail¬ 
ing  newspaper”  under  Newspaper 
Preservation  Act  terms. 

Economist  Kenneth  C.  Baseman, 
testifying  for  opponents,  said  the 
proposed  50-50  profit  split  between 
the  market-leading  News  and  the  lag¬ 
ging  Free  Press  would  provide 
Knight-Ridder  with  $400  million  to 
$500  million  in  pretax  profits  over  the 
100  years  of  the  JOA.  The  same 
arrangement  will  actually  cost  Gan¬ 
nett  shareholders  $50  million  over  the 
same  term.  Baseman  said. 

Detroit  Mayor  Coleman  Young, 
who  had  been  scheduled  to  be  cross- 
examined  by  attorneys  for  the  news¬ 
papers,  was  not  called  to  testify.  In 
his  written  direct  testimony,  he 
argued  the  southeastern  Michigan 
area  is  able  to  support  two  Detroit 
dailies. 


California  daily  to  publish  Dodger  promotional  magazine 


The  Long  Beach  (Calif.)  Press- 
Telegram  has  signed  an  agreement 
with  the  Los  Angeles  Dodgers  to 
publish  the  ball  club’s  promotional 
magazine  Dodger  Bine. 

The  publication  will  appear  as  an 
insert  in  the  Press-Telegram  through 
the  end  of  the  1988  baseball  season. 
The  contract  is  renegotiable,  a  news¬ 
paper  spokesperson  said. 

Dodger  Blue,  which  consists  of 
player  profiles,  baseball  features  and 
statistics,  will  continue  to  be  the  Dod¬ 
ger  organization’s  official  publica¬ 
tion. 

Patrick  Elster,  the  P-T’s  vice  presi¬ 
dent/circulation,  initially  approached 


Long  Beach  Press-Telegram  presi¬ 
dent/publisher  Daniel  Ridder  (left) 
and  Peter  O'Malley,  Los  Angeles  Dod¬ 
gers  president,  sign  exclusive  agree¬ 
ment  for  publication  of  'Dodger  Blue.' 

the  Dodger  organization  with  the 
idea. 


“We  saw  it  as  an  opportunity  to 
offer  our  readers  an  additional  32 
pages  of  sports  information  every 
other  Monday  about  one  of  their 
favorite  teams  in  the  Southland,” 
Elster  said. 

He  also  noted  that  the  magazine 
provides  advertisers  with  an  addi¬ 
tional  outlet.  A  recent  issue  of  Dodger 
Blue  carried  several  local  ads. 

The  masthead  states  that  Dodger 
Blue  is  not  associated  with  the 
newspaper.  In  addition,  on  days  of 
publication,  the  supplement  is  avail¬ 
able  at  3,400  outlets  in  the  paper’s  18- 
community  circulation  area.  Dodger 
(Continued  on  page  43) 
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By  Debra  Gersh 

The  Fort  Worth  (Tex.)  Star-Tele¬ 
gram  recently  put  together  a  special 
eight-page,  four-color,  illustrated  and 
informational  advertising  section 
about  Japan,  sponsored  not  by  that 
country’s  tourism  bureau  but  by 
American  Airlines. 

When  American  Airlines,  head¬ 
quartered  in  Fort  Worth,  launched  its 
direct  service  from  that  city  to  Tokyo, 
the  Star-Telegram  challenged  the  air¬ 
line  to  push  the  newspaper  to  the 
limits  of  what  it  could  put  out, 
according  to  Michael  R.  Petrak,  spe¬ 
cial  projects  and  national  advertising 
manager  at  the  newspaper. 

Petrak  sat  down  with  Katie  Manroe 
and  Mary  Bresnahan  of  Bozell  Jacobs 
Kenyon  &  Eckhardt,  Dallas,  as  well 
as  Doug  Stephenson,  a  regional  vice 
president  from  the  Sawyer  Ferguson 
Walker  rep  firm,  and  brainstormed. 

Once  the  traditional  newspaper- 
agency  barriers  were  broken  down, 
the  group  came  up  with  the  idea  of  a 
section  that  sold  image  advertising, 
rather  than  the  usual  price  and  desti¬ 
nation  ads  that  papers  often  run,  Pet¬ 
rak  continued  —  impact  advertising. 

“Right  now  there  are  a  couple  of 
trends,”  he  said.  “One  is  that  airlines 
are  decreasing  their  spending  in  news¬ 
papers,  and  there  is  also  the  rate 
problem  —  airlines  are  forced  to  pay 


the  national  rate. 

“We  went  to  American  Airlines 
and  proposed  that  for  a  significant 
amount  of  plus  business  we  would  put 
together  a  dollar  volume  contract," 
Petrak  explained,  noting  that  this 
eight-page  buy  was  tied  in  with  a  dol¬ 
lar  volume  contract  over  the  entire 
year. 

The  newspaper  paid  the  produc¬ 
tion,  copyright  and  free-lance  costs, 
which  Petrak  said  were  easily  offset 
by  the  revenue  brought  in  by  the 
advertising. 

“Given  the  return,  this 
is  something  we  wouid 
do  over  and  over  again,” 
he  commented. 


“Given  the  return,  this  is  some¬ 
thing  we  would  do  over  and  over 
again,”  he  commented. 

Inserted  into  the  Star-Telegram's 
travel  section,  the  advertising  was 
further  the  beneficiary  of  some  very 
lucky  timing  —  a  major  editorial 
travel  feature  on  Japan,  which  had 
been  planned  before  the  ad  section, 
ran  the  same  day. 

The  unique  dollar  volume  contract 
is  being  offered  to  all  similar  national 


advertisers,  Petrak  noted,  adding  that 
the  paper  has  heard  from  two  pros¬ 
pects  since  the  American  Airlines 
section  ran,  and  he  is  confident  that 
one  will  be  completed  before  the  end 
of  the  year. 

Although  the  specific  design  is 
copyrighted,  Petrak  said  he  would 
like  nothing  better  than  for  American 
Airlines  —  and  others  —  to  take  this 
idea  and  put  it  to  use  at  other  newspa¬ 
pers  across  the  country. 

One  thing  that  papers  should  be 
wary  of,  however,  is  the  difficulty  of 
doing  such  a  project  in-house,  simply 
because  people  are  so  busy  just  con¬ 
ducting  the  day-to-day  operations, 
Petrak  commented. 

Given  the  responsibility  and 
authority  to  do  whatever  it  took  to  get 
the  project  done,  Petrak  hired  a  local 
free-lance  designer,  David  Sims  of 
LeWay  Composing  Service  Inc., 
who,  among  other  things,  created  the 
original  Japanese-style  artwork  for 
the  package. 

The  result,  according  to  Petrak, 
was  “socko  boffo,”  and  American 
Airlines  ordered  about  5,000  over¬ 
prints  for  its  own  distribution. 

“This  shows  that  newspapers  can 
combine  image  advertising  and  the 
impact  of  heavy  circulation  within  a 
defined  retail  trading  area,”  Petrak 
noted. 


A  different  way  to  get  airline  advertising 
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A  source  of  news  on  AIDS 

Two-year-old  newsletter  is  used  as  a  ‘tip  sheet’  by  some  reporters 


By  Richard  Laermer 

When  Charles  Henderson  attended 
the  recent  International  AIDS  Con¬ 
ference  in  Washington,  D.C.,  he  was 
certain  the  speakers  were  well- 
informed. 

They  all  subscribe  to  his  weekly 
publication,  CDC  AIDS  Weekly,  a 
source  of  information  both  proven 
and  hypothetical  on  the  subject  of 
AIDS,  which  Henderson  has  pub¬ 
lished  since  1985. 

Sent  out  by  first-class  mail  (or  via 
airmail  for  international  recipients), 
Henderson’s  S520  a  year  newsletter  is 
the  only  one  to  dote  specifically  on 
scientific,  social,  and  controversial 
aspects  of  the  veritably  new  disease. 
He  reports  in  short  news  summaries: 
new  information  on  30  pages  a  week. 

Although  he  is  based  in  Atlanta, 
where  the  spacious  headquarters  of 
the  Centers  for  Disease  Control 
(CDC)  are  located,  Henderson’s  only 
affiliation  with  them  is  as  “a  source 
who  gathers  information  related  to 
AIDS.” 

Henderson.  37,  had  an  unusual 
career  in  Journalism,  public  relations 
and  tv  production  before  undertaking 
his  latest  venture. 

After  graduating  from  the  Univer¬ 
sity  of  Georgia  he  attended  Atlanta’s 
Emory  University  and  became  part  of 
a  select  group  who  studied  U.S. 
health  and  government  institutions, 
one  being  the  CDC  which  “generally 
impressed”  the  budding  reporter. 

Although  he  was  interested  in  writ¬ 
ing  health  journalism,  he  spent  the 
next  few  years  heading  the  public 
relations  department  of  the  Bank  of 
Georgia,  chaired  by  then  besieged 
Bert  Lance. 

“This  is  where  1  learned  how  the 
media  works,”  explains  Henderson 
who  has  since  discovered  that  writing 
about  AIDS  every  week  means  being 
a  target  of  suspicion  and  fear. 

Back  in  Carter’s  Georgia,  “1  was 
getting  calls  from  national  journalists 
who  wanted  to  know  if  it  were  true 
that  Coca-Cola  [which  is  headquart¬ 
ered  in  Atlanta]  banks  with  Lance’s 
place  and  if  it  were  true  that  Lance, 
now  off  in  the  White  House,  would 
lobby  on  behalf  of  saccharin  ...” 


(Laermer  is  a  free-lance  writer.) 


Charles  Henderson 
Founder  of  AIDS  Weekly 


In  1985,  Henderson  plotted  a  way 
to  write  a  weekly  guide  to  goings-on  at 
the  CDC. 

AIDS  was  a  big  subject  by  then;  the 
CDC  was  the  target  of  most  journal¬ 
ists’  disease  queries.  Henderson,  who 
only  knew  about  AIDS  from  what  he 
had  read,  met  with  CDC  Public 
Affairs  chief  Don  Berreth,  who 
thought  his  concept  of  “covering 
everything  that  happened  at  the 
CDC”  was  acceptable  and  would  find 
a  market. 


“No  one  had  covered  their  activity 
in  tracking  infectious  diseases 
before,”  recalls  Henderson,  admit¬ 
ting  he  was  not  “passionately  inter¬ 
ested”  in  the  CDC  at  first  but  saw  it  as 
the  first  string  of  agency-informed 
weeklies. 

It  was  Berreth  who  suggested  that 
Henderson  attend  the  first  Interna¬ 
tional  Conference  of  AIDS,  held  in 
Atlanta,  to  get  “an  idea  of  what  the 
CDC  was  doing  with  AIDS.” 

There,  he  interviewed  doctors  and 


scientists  and  during  a  particularly 
heated  debate  his  head  began  to 
swim  —  there  was  so  much  unre¬ 
ported  information  on  a  widely  dis¬ 
cussed  subject.  And  he  was  in 
Atlanta,  not  in  Paris  or  New  York  or 
Los  Angeles,  where  AIDS  research 
and  other  heated  sessions  were  ongo¬ 
ing.  So  why  not  a  newsletter  on 
AIDS? 

He  released  CDC  AIDS  Weekly 
No.  1  on  October  14,  1985,  but  not 
before  a  report  came  out  in  Newsweek 
that  stated  how  “officials  at  the 
national  CDC  are  disturbed  by  the 
announcement  of  a  new  weekly 
newsletter  ...” 

Henderson  calls  that  the  “biggest 
disappointment  of  my  career,” 
claiming  they  misquoted  an  official 
(Dr.  James  Curran,  head  of  the  CDC 
AIDS  Task  Force)  who,  according  to 
Newsweek,  “didn’t  like  our  name 
associated  with  it.”  Henderson  states 
that  Curran  encouraged  him  to  start 
the  project. 

Henderson  also  claims  it  is  “com¬ 
pletely  legal  to  tack  on  the  name  of  a 
federal  agency  to  your  newsletter.” 

Every  issue  of  the  CDC  AIDS 
Weekly  contains  an  advisory 
caption:"  .  .  .  not  sponsored  by, 
endorsed  by,  affiliated  with,  or  offi¬ 
cially  connected  with  the  CDC.” 

“It  appears  four  or  five  times  in 
every  issue,  and  the  CDC  is  happy 
with  that.  Plus,”  he  notes  with  a 


shrug,  “they  really  couldn’t  be  more 
cooperative.” 

What  makes  AIDS  Weekly  good 
for  journalists?  B.D.  Kolen,  science 
editor  for  Newsday,  has  been  a  sub¬ 
scriber  from  Henderson’s  start. 

“We  don’t  read  it  like  a  bible,”  he 
says,  “but  it’s  a  tip  sheet  for  us  — 
little  blips  that  remind  us  of  some¬ 
thing  that  needs  to  be  followed  up  on. 
Since  the  thing  is  so  comprehensive, 
given  the  short  nature  of  its  reports, 
(Continued  on  page  44) 


“We  don’t  read  it  like  a  bible,”  he  says,  “but  it’s  a  tip 
sheet  for  us  —  little  blips  that  remind  us  of  something 
that  needs  to  be  followed  up  on. 
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NUMBER  TWO  IN  A  SERIES 

ON  BUILDING  NEW  AMERICAN  COMPHITIVENESS. 


WHAT  IS  A  JUNK  BOND? 


High  yield  “junk”  bonds  are 
an  essential  part  of  our  nation’s 
economy.  They  provide  America’s 
small  and  medium-sized  corpora¬ 
tions  with  the  capital  they  need  at 
rates  they  can  afford. 

Yet  most  people  are  unfa¬ 
miliar  with  the  high  yield  bond 
market.  They  assume  that  if  a  bond 
is  called  “junk,”  that’s  what  it  must 
be.  They  don’t  realize  that  some  of 
America’s  strongest  and  most  prof¬ 
itable  companies  have  issued  high 
yield  bonds. 

INVESTMENT  GRADE  VS. 
"JUNK"  BONDS. 

A  corporate  bond  is  a  loan 
made  by  investors  tp  a  company 
that  needs  capital.  The  two  major 
rating  services,  Moody’s  and  Stan¬ 
dard  &  Poor’s,  rate  bonds  as  either 
investment  grade  or  non-invest¬ 
ment  grade,  depending  on  the  issu¬ 
er’s  size,  credit  history,  capital 
structure,  and  other  factors. 

By  definition,  a  high  yield 
or  “junk”  bond  is  one  that’s  rated 
below  investment  grade  or,  unrated. 
But  just  because  a  company  fails  to 
qualify  for  an  investment  grade 
rating  is  no  reason  to  assume  that 
it’s  “junk.” 

In  fact,  of  the  23,000  U.S. 
companies  with  sales  over  $25  mil¬ 
lion,  less  that  800  are  rated  invest¬ 
ment  grade.  There  are  another 
22,000  companies,  or  95%  of  Ameri¬ 
can  businesses,  that  couldn’t  get  an 
investment  grade  rating  if  they 
tried.  Yet  many  of  these  companies 
are  “rising  stars.”  They’re  young, 
vital,  growing  companies  with 
strong  management  and  excellent 
prospects  for  the  future. 

DESTROYING  THE  MYTH 
OF  RISK. 

High  yield  bonds  involve 
considerably  less  risk  than  most 


investors  assume.  Yet  they  provide 
returns  that  range  from  3%  to  5% 
higher  than  Treasury  securities  or 
investment  grade  bonds. 

Professor  Edward  Altman 
of  New  York  University  and  Scott 
Nammacher  found  that  from  1974  to 
1985,  high  yield  bond  default  rates 
averaged  only  1.53%  per  year, 
despite  the  two  deepest  economic 
recessions  since  World  War  11.  A 
1987  study  by  Professors  Blume  and 
Keim  at  the  Wharton  School  of 
Business  showed  that  a  well  diver¬ 
sified  portfolio  of  high  yield  bonds 
consistently  outperformed  and 
didn’t  involve  a  greater  amount  of 
risk  than  a  portfolio  of  investment 
grade  bonds. 

High  yield  bond  perfor¬ 
mance  has  attracted  a  wide  range 
of  investors,  including  insurance 
companies,  mutual  funds,  pension 
funds,  savings  institutions,  and 
commercial  banks,  just  to  name  a 
few.  Today,  the  high  yield  bond 
market  represents  almost  20%  of 
the  total  outstanding  corporate 
debt  in  the  U.S. 

FUNDING  AMERICAN  GROWTH. 

High  yield  bonds  are  a 
flexible  and  cost-effective  source  of 
long-term,  fixed-rate  funds.  Since 
1977,  over  1,200  American  compa¬ 
nies  have  turned  to  the  public  debt 
market  to  issue  more  than  $114 


billion  of  debt  rate  less  than  invest¬ 
ment  grade.  Almost  75%  of  those 
funds  have  been  used  for  internal 
growth  and  development-to  con¬ 
struct  buildings,  purchase  new 
equipment,  hire  more  personnel,  or 
expand  research  and  development 
for  new  technologies  and  products. 

High  yield  issuers  include 
some  of  our  nation’s  fastest  growing 
companies,  and  account  for  virtu¬ 
ally  all  the  new  job  development  in 
the  United  States  over  the  last 
decade.  In  the  last  three  years,  high 
yield  issuers  have  increased  their 
revenues  by  32%,  almost  three 
times  the  rate  of  investment  grade 
companies. 

The  10,000  people  of  Drexel 
Burnham  are  proud  to  serve  Ameri¬ 
ca’s  high  yield  issuers,  because  it’s 
the  rapid  growth  of  these  compa¬ 
nies  that’s  keeping  our  nation  vital 
and  competitive. 

CONTINUING  THE  DIALOGUL 

This  has  been  part  of  our 
continuing  series  on  important, 
controversial  and  complex  issues 
that  challenge  American  competi¬ 
tiveness.  We  welcome  your  reac¬ 
tions  and  questions.  Write: 
Frederick  W.  McCarthy,  Drexel 
Burnham  Lambert,  60  Broad 
Street,  Room  1111,  New  York,  New 
York  10004. 


Drexel  Burnham 

Helping  People  Manage  Change. 
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WEEKLY  EDITOR 


Paul  Barger 

Holbrook  Tribune-News 
Winslow  Mail 
Winslow,  Ariz. 


By  Tom  Riordan 

Paul  Barger  vividly  remembers  his 
initiation  into  the  newspaper  busi¬ 
ness. 

While  a  high  school  sophomore  in 
1943,  Paul  got  ajob  as  a  printer's  devil 
on  his  hometown  Santa  Paula  (Calif.) 
Chronicle.  Shop  foreman  Brice  Van- 
Horn,  a  man  he’ll  never  forget,  gave 
the  youthful  Barger  his  first 
assignment  —  learn  the  California 
type  case. 

“Like  a  lot  of  kids,  1  pulled  out  the 
case  of  type  too  far  and  it  pied.  Van- 
Horn  told  me,  ‘OK,  put  it  back  like  it 
was,'  and  that's  how  I  learned  about 
hand-set  type.” 

Barger,  now  publisher  and  editor  of 
two  Arizona  semiweeklies,  the  Hol¬ 
brook  Tribune  News  and  the  Winslow 
Mail,  grins  as  he  recalls  this  44-year- 
old  incident. 

Looking  back,  Barger  says  that 
VanHorn  played  a  key  role  in  his  life, 
and  eventually  molded  Barger  into  a 
journeyman  printer. 

By  1951,  still  working  part  time  at 
the  Chronicle,  Barger  had  earned  a 
University  of  California/Berkley 
degree  in  business  and  public  admin¬ 
istration,  plus  an  ROTC  Army  com¬ 
mission. 

The  latter  meant  two  years  of  active 
military  duty.  At  Fort  Lee,  Va.,  he 
met  and  married  June  Hamm  with 
whom  he  shared  his  dream  of  going 
into  newspapering.  She  liked  it,  espe¬ 
cially  the  part  about  someday  owning 
their  own  weekly. 

First,  Paul  explained,  he  had  to 
acquire  formal  training  on  the  news 
side.  Once  out  of  the  service,  Paul  got 
a  journalism  degree  at  UC  in  1954, 
then  a  reporter’s  job  with  the  San 
Juan  Record  of  Fair  Oaks,  Calif. 

In  1957,  Paul  became  co-owner  of 
the  1,100-circulation  Carpinteria 
(Calif.)  Herald.  He  and  June  worked 
that  tiny  operation  1 1  years  before 
selling  out  to  look  for  something  big¬ 
ger. 

They  found  it  in  northeastern 
Arizona,  buying  into  a  corporation 
which  owned  weeklies  at  Holbrook 
and  Winslow,  33  miles  apart  along 
Interstate  40.  By  1977,  the  Bargers 
were  sole  owners. 

“I  just  love  this  business.  I’ve 


Paul  Barger 

enjoyed  it  all  my  life,”  the  57-year-oId 
Barger  tells  everyone. 

“It’s  the  only  thing  I  know.  I’d 
even  pay  to  do  it  if  I  had  to.  It’s  more 
than  ajob,  almost  like  a  vocation,  a 
calling.  The  Lord  gives  us  talents  as 
editors  and  he  expects  us  to  use 
them.” 

Barger’s  regular  schedule  bears  out 
his  complete  dedication.  Each  Mon¬ 
day,  Tuesday  and  Wednesday  he 
works  12  to  14  hours.  Thursday  and 
Friday  it’s  up  to  10  hours.  Saturday 
runs  six  to  eight. 

He  edits  all  copy  the  old-fashioned 
way,  using  soft  black  pencils  on  type¬ 
written  newsprint.  He  writes  the 
heads,  checks  advertising  copy,  ham¬ 
mers  out  editorials  and  a  personal 


column.  And  he  calls  on  two  or  three 
advertising  accounts. 

Three  years  ago,  Barger  switched 
both  of  his  papers  to  twice-weekly 
schedules.  This  was  in  response  to 
grocery  advertisers.  It  helps  on  news 
too,  Barger  is  convinced,  because 
coverage  and  editorial  work-flow  can 
be  spread  over  two  deadlines. 

“We  go  into  the  mail  every  Tues¬ 
day  and  Thursday  night.  1  didn’t 
expect  to  make  much  money  going 
twice-weekly,  but  it’s  becoming 
profitable.” 

The  Bargers  have  14  full-time  peo¬ 
ple  and  two  part-timers  to  help  pro¬ 
duce  two  issues  weekly  for  both  Hol¬ 
brook  and  Winslow. 

Presswork  is  done  90  miles  away  at 
the  Flagstaff  Daily  Sun  on  its  four- 
unit  Goss  Community  offset.  The 
Bargers’  circulation  area  incorpo¬ 
rates  two  giant  Indian  reservations, 
Navajo  and  Hopi.  Coverage  of  tribal 
news  has  always  been  an  important 
part  of  content. 

As  for  tourism,  the  nearby  Painted 
Desert  and  Petrified  Forest  national 
parks  boast  more  than  one  million 
visitations  annually.  Paul  says  the 
biggest  story  of  his  career  broke  at 
Petrified  National  Park  two  years 
ago,  the  finding  of  what  was  reputed 
to  be  the  world’s  oldest  dinosaur  dat¬ 
ing  back  some  255  million  years. 

His  papers  broke  the  news.  Later 
there  were  representatives  from  the 
New  York  Times,  Boston  Globe,  AP, 
UPI,  BBC  to  report  this  scientifically 
significant  event. 

One  of  the  best  things  going  for 
Barger  is  the  tonnage  of  ad  inserts  his 
papers  handle  each  week  — some¬ 
times  up  to  a  dozen  preprints  at  a  rate 
of  $40  per  thousand. 

With  Holbrook  and  Winslow  hav¬ 
ing  a  combined  circulation  of 
11,400  —  of  which  5,600  is  paid  — 
insert  income  accounts  for  a  major 
share  of  the  $500,000  in  gross  sales 
that  Holbrook  and  Winslow  generate. 
When  the  Bargers  arrived  in  1969,  the 
property  grossed  $125,000. 

Numbers  over  the  years  may  fluc¬ 
tuate  dramatically,  but  Paul  Barger’s 
principles  remain  firm. 

“A  lot  of  changes  in  the  industry 
(Continued  on  page  44) 
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Kruger  newsprint 
makes  color  irresistible 


Advertisers  and  their  agencies  want  color 
that  jumps  off  the  page  and  demands  to  be  noticed. 
And  that’s  just  what  they  get  with  Kruger  newsprint. 
We’ve  developed  papermaking  technology  that 
can  dramatically  improve  your  color  reproduction 

and  registration. 

For  samples  and  specifications,  contact  a  Kruger 
sales  representative  or  our  New  York  Sales  Office: 

489 -5th  Ave.  New  York.  NY  10017 
[212]  697-9700 


Kruger 

We^re  making  news  in 
newsprint  technology. 


LEGAL 


Libel  suit  over  letters  to  the  editor  is  dismissed 


A  libel  suit  brought  by  the  local 
school  board  president  against  the 
Vacaville  (Calif.)  Reporter  over  two 
letters  to  the  editor  has  been  dis- 
misseu. 

Solano  County  Superior  Court 
Judge  James  Moelk  ruled  the  news¬ 
paper’s  1984  publication  of  the  letters 
which  attacked  school  board  presi¬ 
dent  Dottye  O’Hara  because  of  her 
support  for  the  county’s  family  plan¬ 
ning  program  were  not  libelous. 

“We  were  confident  from  the 
beginning  that  there  was  no  libel  in 
what  was  published,”  said  Reporter 
publisher  Richard  Rico.  “We  held 
fast  that  the  real  issue  was  people’s 
rights  to  use  the  letters  to  the  editor  as 
a  forum  to  comment  on  a  public  fig¬ 
ure’s  actions.” 

O’Hara  had  claimed  she  was  mis¬ 
quoted  in  a  news  story  about  a  meet¬ 
ing  in  which  she  spoke  in  favor  of  the 
family  planning  program.  She 
charged  that  the  misquotes  subse¬ 
quently  led  to  a  barrage  of  letters 
published  in  the  Reporter,  two  of 
which  she  alleged  had  defamed  her. 

She  also  charged  that  the  Reporter 
regarded  the  letters  as  “a  great 
chance  to  get  me”  and  used  “differ¬ 
ent  standards  for  me”  in  its  decision 
to  publish  them. 

O’Hara  had  charged  that  she  and 
the  Reporter  have  been  “on  opposite 
sides  of  the  issues  since  1977”  and 
that  the  newspaper  had  a  vendetta 
against  her. 


One  of  the  allegedly  libelous  let¬ 
ters,  which  falsely  linked  O’Hara  with 
the  gay  rights  movement,  Nazism, 
and  the  promotion  of  sexual  promis¬ 
cuity,  was  unsigned  and  did  not 
include  an  address  and  telephone 
number.  The  Reporter  published  it, 
although  its  policy  is  that  letters  must 
be  signed  and  include  address  and 
phone  number. 


The  other  allegedly  libelous  letter 
was  handwritten  and  signed  by  “Rob¬ 
bie  Tucker,”  who  has  never  been 
located.  The  street  address  on  the 
letter  does  not  exist  and  the  phone 
number  was  for  a  local  Baptist 
church.  The  letter  accused  O’Hara  of 
being  a  “cozy  twosome”  with  the 
National  Organization  for  Women. 

Moelk  ruled  that  O’Hara  failed  to 
show  the  Reporter  acted  maliciously 
or  with  reckless  disregard  for  the 
truth  and  stated  she  had  “thrust  her¬ 
self  into  a  highly  controversial 
debate,  and  was  therefore  criticized 
in  the  press  for  the  position  she 
took.” 

Citing  the  New  York  Times  r.v.  Sul¬ 


livan  decision,  the  judge  declared: 
“The  obvious  intention  of  the 
Supreme  Court  .  .  .  was  to  take  a 
position  which  would  allow  open, 
spirited  debate  in  the  public  forum  on 
matters  of  high  public  interest  and  to 
insulate  critics  of  public  officials 
except  in  the  most  extreme 
cases  ...” 

Reporter  managing  editor  Steve 


Huddleston  noted,  however,  that  the 
lawsuit  contributed  to  a  decision  to 
cease  withholding  names  of  letter 
writers  who  ask  for  anonymity. 

He  also  said  the  suit  had  a  “chilling 
effect”  on  reporting  local  news. 

“1  felt  from  the  start,”  he  com¬ 
mented,  “that  the  threat  from  the  suit 
was  not  against  the  newspaper,  but  to 
the  public  and  its  forum.  Should  Mrs. 
O’Hara  have  succeeded  .  .  .  there 
would  have  been  editors  not  only  at 
this  paper,  but  at  other  papers,  con¬ 
fused  about  what  scrutiny  people 
could  give  public  officials.  That 
would  have  been  really  sad.” 

M.L.  Stein,  Kathryn  Keatley  Garvey 


‘We  held  fast  that  the  real  issue  was  people’s  rights 
to  use  the  letters  to  the  editor  as  a  forum  to  comment 
on  a  public  figure’s  actions.” 


Fired  county  worker  ruled  a  public  figure;  libel  suit  fails 


By  M.L.  Stein 

A  fired  county  planner  who  wrote 
threatening  letters  to  supervisors  is  a 
public  figure  and  cannot  show  actual 
malice  in  a  libel  suit  even  though  his 
actions  did  not  create  a  public  con¬ 
troversy. 

This  was  the  recent  decision  of  a 
California  appeals  court  which  upheld 
a  lower  court  ruling  against  James  A. 
Webber,  who  sued  the  San  Luis 
Obispo  Telegram-Tribune  for  libel, 
invasion  of  privacy  and  intentional 
infliction  of  emotional  distress. 

Webber,  former  planner  for  the  San 
Luis  Obispo  County  Planning  Depart¬ 
ment,  claimed  his  dismissal  stemmed 
from  his  complaints  about  unethical 
and  unlawful  practices  in  county  gov¬ 
ernment. 


When  his  reinstatement  efforts 
failed,  he  took  what  the  appellate 
court  said  was  a  “unique,  if  not 
bizarre  course  of  aetion.”  He  wrote 
letters  to  each  of  the  Judges  of  the 
county  Superior  Court  demanding 
they  intercede  in  his  case  or  he  would 
throw  a  cup  of  gasoline  and  a  lighted 
cigarette  in  the  face  of  any  member  of 
the  board  of  supervisors  who  opposed 
his  reinstatement. 

In  1981,  Webber  was  tried  on 
charges  of  extortion  and  sending 
threatening  letters  to  public  officials. 
A  jury  acquitted  him. 

The  next  year  he  sent  letters  to 
supervisors  demanding  his  job  back, 
vowing  to  take  his  grievance  to  the 
state  bar,  the  U.S.  attorney  and  other 
officials  if  he  were  refused. 

One  letter  to  supervisors  ended. 


“At  4:30  Monday  the  shit  is  going  to 
hit  the  fan  if  I’m  not  reinstated.  From 
that  point  on,  this  case  will  take  a 
quantum  leap  toward  a  very  unsatis¬ 
factory  resolution  from  your 
viewpoint  ...” 

In  reporting  on  Webber’s  cam¬ 
paign,  one  Telegram-Tribune  story 
carried  the  head,  “Ominous  letters 
from  ousted  planner  vex  county 
board.” 

The  story  described  precautions 
taken  by  supervisors  and  other 
county  personnel  in  response  to  Web¬ 
ber’s  “threatening”  letters.  It  quoted 
officials  as  saying  they  felt  threatened 
by  the  letters  and  believed  Webber  to 
be  “losing  control  of  himself.” 

One  source  called  the  situation 
“spooky.” 

(Continued  on  page  43) 
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l/V^ieontopof 
news  flexo... 


to  the  people  at  the  Providence 
Journal  for  their  achievement 
of  a  new  milestone  in 
News  Flexo  technology 

From  the  people  at  J.M.  Huber 
who  were  proud 
L  to  play  a  part. 


Huber  has  been  on  top  of  developments  in 
flexographic  ink  technology  for  decades.  And 
we’ve  been  a  leader  contributing  to  the  advancement  of  News 
Flexo  technology  from  its  inception. 


yff Ot  Whenever  an  industry  need  or 

demand  emerges,  Huber  meets  that 
need  with  on-target  imagination  and  inventiveness.  We  re-dedicate 
ourselves  daily  and  aim  every  resource  we  possess  at  helping  our 
customers  meet  their  production  goals  with  quality  and  economy. 


VM  A  Huber’s  dedicated  manufacturing 

process  and  highly  efficient  transportation 
operation  assures  bulk  delivery  of  our  quality  flexographic  news 
inks,  on  time... every  time. 


J.M.  Huber  Corporation 
333  Thornall  Street 
Edison,  New  Jersey  08818 
201-906-1760 


NEWSPEOPLE  IN  THE  NEWS 


Louis  Berney,  a  former  reporter 
for  the  Burlington  Free  Press  and  the 
Vermont  Press  Bureau,  has  been 
appointed  press  secretary  to  Vermont 
Gov.  Madelein  Kunin.  Berney,  who 
also  worked  as  a  reporter  for  the  Bos¬ 
ton  Globe's  New  Hampshire  bureau, 
most  recently  has  been  teaching  at  a 
private  school  in  Baltimore. 

*  *  * 

David  Merves,  adviser  to  the  Fal¬ 
con  Times,  campus  newspaper  at 
Miami-Dade  Community  College, 
was  promoted  from  instructor  in  jour¬ 
nalism  to  assistant  professor. 

At  Miami-Dade  since  1984,  he  will 
have  plenty  of  legal  advice  from  his 
wife  and  soon-to-be  lawyer,  Laura 
Takiff-Merves,  who  holds  bache¬ 
lor’s  and  master’s  degrees  from  Barry 
University  and  is  now  a  law  student  at 
Nova  University.  She  plans  to  spe¬ 
cialize  in  mass  media  and  entertain¬ 
ment  law. 

Merves  was  a  graduate  adviser  for 
the  campus  newspaper  at  Ohio  State 
University,  where  he  earned  bache¬ 
lor’s  and  master’s  degrees  in  journal¬ 
ism. 

*  *  * 

Tom  Lashley  joined  the  Spring- 
field  (Mo.)  News-Leader  as  market¬ 
ing  services  director.  He  most 
recently  was  promotion  manager  for 
the  Dubuque  (Iowa.)  Telegraph  Her¬ 
ald. 

*  *  * 

Joyce  Millman  joined  the  San 
Francisco  Examiner  as  television 
critic.  She  worked  for  the  Boston 
Phoenix  six  years  and  spent  two  years 
as  a  rock  critic  for  Rolling  Stone.  She 
has  free-lanced  for  the  Village  Voice, 
New  York,  and  was  a  contributing 
editor  for  High  Fidelity. 

Millman  teams  with  longtime 
Examiner  writer  Michael  Dougan  to 
expand  the  paper’s  coverage  of  televi¬ 
sion. 


David  Thompson 

David  Thompson  has  been  pro¬ 
moted  to  advertising  director  of  The 
Daily  Oklahoman,  Oklahoma  City. 

Thompson  has  been  assistant 
advertising  director  since  May  1986 
when  the  Oklahoman  sold  the  Col¬ 
orado  Springs  Sun  where  he  had  been 
advertising  director. 

He  joined  the  Oklahoman  in  1974  as 
an  account  executive  in  retail  and  also 
served  as  classified  advertising  tele¬ 
phone  room  supervisor  before  he  was 
transferred  to  Colorado  Springs  as 
advertising  director  of  the  Sun.  Previ¬ 
ously,  Thompson  spent  three  years  in 
retailing  with  Montgomery  Ward. 

*  *  * 

Ray  Steele  Jr.  has  been  promoted 
to  general  manager  of  the  Fresno 
(Calif.)  Bee  from  business  manager. 

Prior  to  Fresno,  Steele  was 
publisher  of  Neighbors,  nine  weekly 
community  publications  of  the  Sac¬ 
ramento  (Calif.)  Bee.  For  two  years 
previously  he  had  been  administra¬ 
tive  director  of  the  paper. 

Steele  worked  for  the  Bakersfield 
Californian  and  the  Associated  Press 
before  joining  the  Fresno  Bee  in  1967, 
serving  as  assistant  city  editor  and 
then  metropolitan  editor. 


John  Van  Doorn,  a  foreign  corre¬ 
spondent,  editor  and  teacher,  has 
been  named  editor-in-chief  of  Busi¬ 
ness  Month  Magazine. 

His  background  includes  posts  as 
executive  editor  of  New  York  Maga¬ 
zine,  deputy  editor  of  The  Week  in 
Review  section  of  the  New  York 
Times  and  associate  editor  of  the  op¬ 
ed  page  of  the  Times.  He  has  taught  at 
Columbia  University’s  Graduate 
School  of  Journalism. 

Van  Dorn  also  served  as  editor  of 
the  feature  sections  of  the  Newsday, 
Long  Island,  and  New  York  Newsday 
and  as  managing  editor  of  the  New 
York  Post. 

*  *  * 

Angelo  S.  Lynn,  editor  and 
publisher  of  the  Addison  County 
Independent,  Middlebury,  has  been 
elected  president  of  the  Vermont 
Press  Association. 

Other  new  officers  are:  Vice  presi¬ 
dent,  Terry  Sprague,  assistant  man¬ 
aging  editor  of  the  Brattleboro 
Reformer;  Andrea  Bearderstadt, 
St.  Michaels  College,  Winooski,  re¬ 
elected  secretary;  and  M.  Dickey 
Drysdale,  owner  and  publisher  of  the 
White  River  Valley  Herald,  Ran¬ 
dolph,  re-elected  treasurer. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 
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*  *  * 

Kristen  Gazlay  has  been  named 
Associated  Press  chief  of  bureau  in 
Little  Rock  and  moves  from  assistant 
chief  of  bureau  in  Dallas  this  month. 

Gazlay  joined  AP  in  Dallas  in  1 980 
and  has  served  as  correspondent  in 
San  Antonio  and  news  editor  in  Dal¬ 
las. 

*  *  * 

Les  Minor  recently  was  promoted 
to  managing  editor  of  the  Texarkana 
Gazette.  Minor,  who  had  been  acting 
managing  editor  since  June  2,  previ¬ 
ously  was  city  editor. 

He  replaced  Bob  Lutgen,  who  now 
is  with  the  Arkansas  Democrat,  Little 
Rock. 
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Chuck  Scott,  professor  of  jour¬ 
nalism  at  Ohio  University,  Athens, 
since  March  1969,  is  now  on  a  faculty 
fellowship  leave  of  absence  serving  as 
director  of  photography  at  the  Rocky 
Mountain  News,  Denver. 

Scott,  founder  of  the  university’s 
School  of  Visual  Communication  in 
1976,  will  return  to  the  Athens  cam¬ 
pus  next  September. 

He  is  a  former  picture  editor  of  the 
Chicago  Tribune  and  the  Milwaukee 
Journal  and  a  former  graphics  direc¬ 
tor  of  the  Chicago  Daily  News.  Scott 
has  done  consulting  work  for  a  num¬ 
ber  of  newspapers  and  is  a  speaker 
and  discussion  leader  at  professional 
workshops  and  seminars. 

*  *  * 

Walter  W.  Borton  has  the  new 
title  of  vice  president  and  assistant  to 
chairman  Roy  H.  Park  of  Park  Com¬ 
munications  Inc.,  Ithaca,  N.Y.  Bor¬ 
ton  joined  Park  in  1984  and  most 
recently  served  as  assistant  to  the 
chairman. 

Earlier  in  his  career  Borton  was  a 
reporter  for  the  Athens  (Ohio)  Mes¬ 
senger  and  subsequently  worked  in 
college  executive  assistant  positions 
and  as  Ithaca  College’s  director  of 
public  relations. 

*  *  * 

Rebecca  Haynes,  who  joined  the 
Observer  &  Eccentric  Newspapers  in 
southeastern  Michigan  in  1986  as  a 
copy  editor,  was  promoted  to  Subur¬ 
ban  Life  editor  of  the  Birmingham 
Eccentric  and  the  West  Bloomfield 
Eccentric. 


*  *  * 

Austin  L.  Smith  has  been  named 
circulation  director  of  the  Dayton 
(Ohio)  Daily  News  and  the  Journal 
Herald,  replacing  Dick  Hartle,  who 
became  director  of  safety  and  secu¬ 
rity.  Smith  moved  from  assistant  cir¬ 
culation  director  of  Columbia  (S.C.) 
Newspapers,  Inc. 

*  *  * 

Recently  retiring  from  the  Cincin¬ 
nati  Post  were  Mary  Linn  White  and 
Richard  Gordon. 

White  retired  after  a  24-year  career 
reporting  Cincinnati’s  social  events 
and  fashion  news.  She  began  as  a 
general  assignment  reporter  and  left 
to  rear  a  family,  returning  to  the  Post 
in  1970.  She  continues  to  write  the  bi¬ 
weekly  “Our  Town”  column  for  the 
Post. 

Gordon  began  at  the  Post  in  1946  as 
a  reporter  and  was  business  editor 
when  he  left  in  1956  to  work  in  public 
relations  and  as  editor  of  Cincinnati 
Magazine.  After  an  18-year  absence, 
Gordon  returned  to  the  Post  as  a 
reporter  and  is  continuing  to  write  a 
weekly  column  on  small  business  in 
retirement. 


Harte-Hanks  Communications, 
Inc.,  has  announced  several  new 
appointments. 

Carrol  A.  George  was  named 
vice  president  of  operations  for  Nor- 
tex  Press.  He  has  been  at  the  Wichita 
Falls,  Texas,  commercial  printing 
operation  for  the  past  13  years  and 
was  with  Nortex  when  it  was  pur¬ 
chased  by  Harte-Hanks  in  1978. 

At  the  San  Angelo  (Texas)  Stan¬ 
dard-Times,  Cheryl  Ebright  has 
been  named  advertising  director  and 
Darlene  McNatt  has  been  named  to 
the  newly  created  position  of  director 
of  marketing  services. 

Ebright  most  recently  has  been 
retail  advertising  manager  of  the 
Marin  (Calif.)  Independent  Journal. 
McNatt  has  been  the  Standard-Times 
promotion  manager  since  1981. 

i|c  if:  sH 

Lisa  Goodman,  retail  advertising 
manager  for  Fort  Wayne  (Ind.)  News¬ 
papers,  Inc.,  since  1985,  has  been 
promoted  to  display  advertising  man¬ 
ager,  responsible  for  both  the  retail 
and  national  advertising  departments. 

Frank  Leto,  major  accounts  man¬ 
ager  since  1985,  has  been  promoted  to 
national  sales  manager. 

*  *  * 

Bill  Madden  is  the  newly 
appointed  sports  editor  of  the  Jour¬ 
nal-News,  Westchester  Rockland 
Newspapers,  N.Y.  He  replaced  Den¬ 
nis  Lyons,  who  has  accepted  a  sports 
editor  position  at  the  Bridgewater 
(N.J.)  Courier-News. 

Madden  started  with  the  Journal- 
News  as  a  part-time  sports  reporter  in 
1979  and  was  promoted  to  full-time 
status  in  1985. 

*  *  * 

Kate  A.  Arnold,  previously  clas¬ 
sified  manager  of  the  Marietta  (Ga.) 
Daily  Journal,  has  been  named  classi¬ 
fied  advertising  manager  of  the 
Anderson  (Ind.)  Herald-Bulletin,  suc¬ 
ceeding  Treva  Lacey,  who  retired 
after  20  years  with  the  newspaper. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

William  Lemmer  is  the  newly 
named  director  of  graphics  for  United 
Press  International.  He  will  manage 
the  graphic  conversion  to  PYXYS, 
the  wire  service’s  new  digital  image 
processing  and  distribution  system 
developed  by  UPI  with  Digital  A.V., 
Inc.,  Knoxville. 

Lemmer  most  recently  was  graph¬ 
ics  consultant  to  TV  Direct,  a  televi¬ 
sion  news  service  produced  jointly  by 
Associated  Press  and  Conus  Commu¬ 
nications.  In  1980-83,  he  was  graphic 
artist  and  cartoonist  for  the  ABC 
News  program  “Nightline.” 

*  *  * 

David  R.  McClain,  general  man¬ 
ager  of  the  Carrollton  (Ga.)  Times- 
Georgian  since  January  of  this  year, 
has  been  named  publisher.  He  suc¬ 
ceeds  James  Whitt,  who  will  con¬ 
centrate  on  vice  presidential  duties 
with  Worrell  Enterprises. 

*  *  * 

Gloria  J.  Stonecipher,  formerly 
advertising  director  of  the  Johnson 
County  (Ind.)  Daily  Journal,  is  now 
general  manager  of  the  Batavia 
(N.Y.)  Daily  News.  She  fills  the  va¬ 
cancy  created  when  Kenneth  A. 
Holloway  was  promoted  to  general 
manager  of  Johnson  Newspaper  Cor¬ 
poration. 

Prior  to  the  Daily  Journal,  Stoneci¬ 
pher  worked  for  Cox  Arizona  Publi¬ 
cations,  Mesa,  and  the  Lewiston 
(Idaho)  Morning  Tribune. 

*  *  * 

James  R.  Ponder  is  the  newly 
named  editor  &  publisher  of  the 
Mobile  County  News,  Bayou  La 
Batre,  Ala.  He  has  been  serving  as 
general  manager  of  the  Sea  Coast 
Echo,  Bay  St.  Louis,  Miss.,  and  also 
as  general  manager  of  the  Stone 
County  Enterprise,  Wiggins,  Miss. 
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OBITUARIES 


Dorothy  O.  Bridaham,  72,  a  fine 
arts  columnist  for  the  Chicofio  Sun  in 
the  ’40s  and  the  Denver  Post  in  the 
’60s,  died  of  cancer  Aug.  6  at  her 
home  in  Tacoma,  Wash. 

Until  this  April,  she  and  her  hus¬ 
band,  Lester,  had  a  fine  arts  appraisal 
business  in  Denver. 

*  *  * 

Harold  Clark,  61,  who  retired 
last  year  as  night  production  manager 
of  the  Washington  Post  and  became 
owner  and  publisher  of  the  weekly 
Myersdale  (Pa.)  Republic,  died  Aug. 
21  at  a  hospital  in  Myersdale. 

He  served  in  the  Navy  in  the  Pacific 
during  World  War  II  and  later  joined 
the  Annapolis  Capital-Gazette  Press, 
where  he  became  assistant  to  the  gen¬ 
eral  manager. 

*  *  * 

Clement  C.  Costello,  68,  editor 
of  the  Lowell  (Mass.)  Sun  for  30 
years,  died  of  stomach  cancer  Aug.  26 
in  Megeve,  France,  where  he  had 
been  vacationing. 

Costello  assumed  editorship  of  the 
family-owned  Sun  in  1956  after  the 
death  of  a  brother,  Thomas.  He  con¬ 
tinued  in  charge  of  the  editorial 
department  until  last  fall.  He  sold  his 
share  of  the  newspaper  earlier  this 
year  after  a  dispute  over  family  con¬ 
trol  and  left  the  newspaper  when  the 
family  of  his  brother,  John,  gained 
complete  control. 

*  *  Hs 

Jo  Deelv,  78,  a  former  editor  of  the 
Lake  County  Tribune,  Lakeville,  Ore. 
in  the  '30s,  and  correspondent  for 
several  dailies  in  Oregon  and  Califor¬ 
nia,  died  Aug.  18  at  her  home  in 
Eugene,  Ore.,  after  a  brief  illness. 

*  *  * 

Robert  O.  Goodwin,  60,  who 
worked  as  a  reporter  and  editor  for  a 
number  of  Philadelphia  area  newspa¬ 
pers,  died  Aug.  22  at  Grandview  Hos¬ 
pital,  Sellersville,  Pa. 


Goodwin,  who  switched  to  working 
on  assignment  for  TV  Guide  in  1979, 
previously  held  posts  with  three  Phil¬ 
adelphia  newspapers — the  Bulletin, 
the  Daily  News,  and  the  Inquirer.  He 
also  worked  for  the  Quakertown  Free 
Press  and  the  Norristown  Times-Her- 
ald. 

*  *  * 

Ruby  Hemenvvay,  103,  who 
became  a  newspaper  columnist  for 
the  Greenfield  (Mass.)  Recorder  at 
the  age  of  92,  died  Aug.  12.  She  was  a 
former  schoolteacher. 

Hemenway  entertained  readers 
with  stories  about  maple  sugaring, 
planting,  quilting  and  baking  and 
rememberances  of  growing  up  on  a 
farm. 

*  *  * 

Keith  B.  Hutchison,  86,  a  member 
of  the  London  staff  of  the  New  York 
Herald  Tribune  who  moved  to  the 
United  States  in  1937  and  Joined  The 
Nation  magazine,  died  July  31  at  his 
home  in  Southbury,  Conn. 

Hutchison  was  a  staff  writer  for  the 
magazine  and  later  became  financial 
editor  and  editor.  He  retired  in  1953 
and  started  a  rare-book  company  in 
Durham,  Conn. 

*  *  * 

Eleanor  Poynter  Jamison,  86, 
publisher  of  the  Sullivan  (Ind.)  Daily 
Times  and  three  weekly  newspapers 
for  more  than  30  years,  died  Aug.  25 
in  St.  Petersburg. 

In  1959,  she  became  the  first 
woman  to  be  elected  president  of  the 
Indiana  Democratic  Editorial  Associ¬ 
ation  and  was  the  first  woman  on  the 
board  of  directors  of  the  Hoosier 
State  Press  Association. 

*  H*  * 

Cecil  B.  Kelley  Sr.,  76,  a  former 
publisher  and  president  of  Palm 
Beach  Newspapers  Inc.,  died  Aug.  24 
of  a  heart  attack. 

He  joined  the  Panama  City  (Fla.) 


News-Herald  in  1937  and  became 
general  manager.  In  1958,  he  was 
named  publisher  of  the  Jacksonville 
(Fla.)  Journal. 

Named  vice  president  of  Perry 
Publications  in  1959,  he  moved  to 
West  Palm  Beach  and  the  next  year 
became  president  and  general  man¬ 
ager  of  the  Palm  Beach  Post-Times, 
the  Palm  Beach  Daily  News  and  Palm 
Beach  Life  magazine. 

*  *  * 

Joseph  P.  Lash,  77,  former 
reporter.  United  Nations  correspon¬ 
dent  and  an  editor  at  the  New  York 
Post  and  a  Pulitzer  Prize  winner,  died 
Aug.  22  at  Massachusetts  General 
Hospital  in  Boston.  He  was  being 
treated  for  a  heart  ailment. 

Lash  won  a  1972  Pulitzer  Prize  for 
“Eleanor  and  Franklin,’’  the  first  vol- 
umne  in  a  biography  of  Eleanor 
Roosevelt.  He  had  left  the  Post  in 
1966  to  begin  the  Roosevelt  biogra¬ 
phy.  Among  his  other  books  were  two 
volumes  based  on  Mrs.  Roosevelt’s 
papers  and  two  volumes  of  President 
Roosevelt’s  personal  letters. 

Lhsh  was  United  Nations  corre¬ 
spondent  for  the  Post  for  10  years  and 
in  1960  became  assistant  editor  of  the 
editorial  page. 

*  *  * 

Larry  Morris,  63,  a  New  York 
Times  photographer,  died  Aug.  23, 
apparently  of  a  heart  attack,  while 
playing  volleyball  near  his  home  in 
Teaneck,  N.J. 

Morris  started  at  the  Times  in  1943 
as  a  copyboy  in  the  photo  laboratory. 
Shortly  after,  he  joined  the  Navy  and 
served  in  the  Pacific  on  an  aircraft 
carrier  in  World  War  11. 

He  returned  to  the  Times  in  1946 
and  became  a  staff  photographer  four 
years  later. 

*  *  * 

Robert  R.  Prentis,  67,  a  former 
newsman  at  the  Hartford  Courant 
and  other  publications  and  a  retired 
editor  of  Meetings  and  Conventions 
magazine.  New  York,  died  Aug.  13  at 
his  home  in  Falls  Village,  Conn. 

*  *  * 

Bennett  Wolfe,  85,  a  former 
Associated  Press  newsman,  died 
Aug.  10  at  a  nursing  home  in  Tybee 
Island,  Ga.,  after  a  long  illness. 

A  graduate  of  the  University  of 
Missouri,  he  began  his  career  at  the 
Kansas  City  Star  and  joined  the  AP  at 
Oklahoma  City  in  1928  from  the 
Miami  News-Record  and  worked  in 
several  bureaus  before  becoming 
bureau  chief  in  Indianapolis.  He  later 
transferred  to  Washington  where  he 
developed  the  AP  regional  reporting 
program  and  was  its  first  supervisor. 
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Council  closes  off  part  of  street  for  California  daily 


Mayoral  candidate  Patrick 
Melarkey  predicted  the  city  council 
would  close  off  part  of  a  street  at  the 
Sacramento  (Calif.)  Bee's  request 
and  he  was  right. 

The  City  Council  voted  7-0  recently 
to  grant  the  Bee’s  request  to  block  off 
part  of  a  street  adjacent  to  its  building 
so  it  can  be  used  as  a  parking  and 
loading  area  for  newspaper  delivery 
trucks.  The  Planning  (Commission 
had  recommended  that  the  request  be 
granted. 

Before  the  council  vote,  Melarkey 
held  a  press  conference  in  which  he 
predicted  the  body  would  favor  the 
Bee’s  desire  because  its  members  are 
seeking  the  paper’s  endorsement. 

“This  council  just  rolls  over  for 
special  interests,”  Melarkey  com¬ 
plained.  “They  just  can’t  stand  up. 
They’re  more  concerned  with 
endorsements  and  the  big  amount  of 
money  flowing  into  their  campaigns. 

“You  could  make  a  case  for  closing 
hundreds  of  streets.  These  roads  have 
been  here  longer  than  the  Bee.  They¬ 
’re  more  important  than  the  Bee.” 

Bee  general  manager  Frank  Whit¬ 
taker  declared  the  newspaper  in  no 
way  tried  to  use  the  leverage  of  an 
endorsement  to  persuade  the  council 


to  close  the  street. 

“We  keep  our  editorial  and  our 
business  affairs  totally  separate,”  he 
added. 

Closure,  Whittaker  said,  would 
eliminate  the  current  backup  of  deliv¬ 
ery  trucks,  which  is  creating  a  traffic 
hazard. 

The  Bee  has  made  no  endorsement 


The  Orlando  (Fla.)  Sentinel  in- 
house  committee  that  looked  at  how 
the  paper  covers  and  reflects  the 
minority  community  recently 
released  a  report  of  its  findings. 

The  task  force,  made  up  of  news¬ 
room  employees  with  various  ethnic 
backgrounds,  found  during  its  three- 
month  study  that,  although  the  Sen¬ 
tinel  does  a  satisfactory  job,  it  has  a 
long  road  to  travel  if  it  wants  to  reach 
its  goal  of  reflecting  the  ethnic  diver¬ 
sity  of  the  community. 

The  committee  came  up  with  a 
series  of  suggestions  to  improve  the 
situation,  and  editor  John  Haile 


in  the  mayoralty  race  in  which  incum¬ 
bent  Anne  Rudin  is  a  clear  front-run¬ 
ner. 

Melarkey  had  called  on  Rudin  to 
support  his  drive  to  prevent  the  clo¬ 
sure.  The  mayor  did  not  take  a  public 
position  on  the  issue. 

—  M.L.  Stein 


issued  a  directive  that  more  than  half 
be  implemented  within  90  days. 

One  way  to  improve  minority  cov¬ 
erage,  the  committee  proposed,  is  for 
reporters  to  establish  better  contacts 
in  minority  communities,  people  who 
can  be  used  as  sources  of  information. 
Too  often,  reporters  are  viewed  as 
strangers  in  Central  Florida’s  minor¬ 
ity  communities,  and  because  report¬ 
ers  have  few  ties  to  those  communi¬ 
ties,  the  committee  found  a  tendency 
to  exclude  minorities  as  sources  for 
stories. 

Another  recommendation  was 
(Continued  on  page  43) 


Orlando  Sentinel  studies  coverage  of 
minority  community 


TMFORMOl? 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese" 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 
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Advertising  Data 

JULY  1987/1986 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y. 

Times-Union-m 

ROP  Local .  28,559  32,294 

Preprint  Local .  24,090  29,585 

ROP  Notional .  6,708  5,117 

Classified .  58,240  51,882 

Total .  117,597  118,878 

Knickerbocker  News-e 

ROP  Local .  13,081  16,938 

Preprint  Locol .  17,640  28,745 

ROP  Notionol .  6,610  4,844 

Classified .  30,786  28,940 

Total .  68,117  79,467 

Times-Union-S 

ROP  Local .  14,991  21,882 

Preprint  Local .  31,830  29,440 

ROP  National .  2,314  3,955 

Preprint  National .  9,545  8,420 

Classified .  31,324  27,978 

Total .  90,004  97,676 

GRAND  TOTAL .  275,718  296,021 

YEAR  TO  DATE .  2,163,677  2,195,912 

AUGUSTA.  ME. 

Kennebec  Journal-m 

ROP  Locol .  25,027  25,443 

Preprint  Locol .  51,020  424  40,900  265 

ROP  Notionol .  957  735 

Preprint  Notionol .  200  533 

Classified .  27,136  _  22,900  _ 

TOTAL .  104,340  957  89,978  265 

YEAR  TO  DATE .  643,384  5,624  604,337  9,252 

BANGOR,  ME. 

Daily  News-m 

ROP  Local .  21,345  5,449  16,781  4,269 

Preprint  Locol .  17,090  12,951  18,788  13,346 

ROP  Notional  1,164  1,446 

Preprint  Notionol .  486 

Classified .  20,226  _ m  17,154  _ 

Total .  59,825  18,662  54,655  17,615 

Doily  News-S 

ROP  Local .  8,122  1,081  6,635  1,075 

Preprint  Locol .  1,572  2,349  1,653  1,005 

ROP  Notionol .  704  482 

Preprint  Notionol .  7,088  5,833  648 

Classified .  11,249  _  8,585  _ 

Total .  28,735  3,430  23,178  2,728 

GRAND  TOTAL .  88,560  22,092  77,833  20,343 

YEAR  TO  DATE .  614,811  193,298  607,617  171,870 

BEATRICE,  NEB. 

Daily  $un-e 

ROP  Local .  12,827  472  12,761  495 

Preprint  Locol .  16,254  5,418  20,253  3,738 

ROP  Notional .  1,900  1,877 

Preprint  Notional .  645  129 

Classified .  4,347  349  3,824  m 

GRAND  TOTAL .  35,973  6,239  38,844  4,675 

YEAR  TO  DATE .  285,981  69,983  274,443  46,642 


‘Indicates  newspapers  reporting  figures  in 
lines. 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

BEDFORD,  IND. 

Times-Mail-eS 

ROP  Local .  23,775  19,807 

Preprint  Locol .  23  25 

ROP  Notionol .  1,453  2,098 

Classified .  14,583  14,633 

GRAND  TOTAL .  39,811  36,538 

YEAR  TO  DATE .  270,601  264,610 

BENNINGTON,  VT. 

Bonner-m 

ROP  Loco! .  11,113  12,559 

Reprint  Locol .  1,751  1,275 

ROP  Notionol .  402  679 

Preprint  National .  76  82 

Classified .  11,856  9,864 

GRAND  TOTAL .  25,198  24,459 


YEAR  TO  DATE:  NA 

BIRMINGHAM,  ALA. 


Post-Herold-m 

ROP  Local .  30,311  29,389 

Preprint  Local .  3,166  4,878 

ROP  Notional .  3,823  3,872 

Classified .  49,357  43,152 

Totol .  86,657  81,291 

News-e 

ROP  local .  48,155  21,452  40,594  20,288 

Preprint  Local .  9,251  9,265 

ROP  Notionol .  4,199  4,182 

Preprint  Notional .  73 

Classified .  52,796  _  45,805  _ 

Total .  114,474  21,452  99,846  20,288 

News-S 

ROP  Local .  25,525  23,857 

Preprint  Locol .  8,050  6,030 

ROP  Notional .  4,354  4,155 

Preprint  Notional .  3,069  4,021 

Classified .  27,765  25,339  _ 

Total .  68,763  63,402 

GRAND  TOTAL .  269,894  21,452  244,539  20,288 

YEAR  TO  DATE .  1,882,581  63,446  1,879,668  63,742 

BOSTON,  MASS. 

Herold-m 

ROP  Locol .  13,786  14,690 

ROP  Notionol .  11,286  10,257 

Classified .  54,359  37,258 

Total .  79,431  62,205 

Herold-S 

ROP  Local .  2,243  1,184  3,892 

Preprint  Local .  32,658  21,161 

ROP  Notional .  2,919  2,283 

Preprint  National .  763  252 

Classified .  7,919  _ ^  6,323  _ 

Total .  13,844  34,539  12,750  21,161 

GRAND  TOTAL .  93,275  34,539  74,955  21,161 

YEAR  TO  DATE .  716,563  320,235  526,020  219,354 

BUFFALO,  N.Y. 

News-o/d 

ROP  Local .  33,417  33,363 

Preprint  Local .  8,184  27,572  13,728  22,968 

ROP  Notional . 6,505  5,785 

Preprint  National .  792 

Classified .  40,813  40,932  _ 

Total .  88,919  28,364  93,808  22,968 

News-S 

ROP  Local .  18,265  18,216 

Preprint  Local .  6,600  24,404  10,560  18,480 

ROP  Notional .  1,892  2,700 

Preprint  National .  66  6,072  5,346 

Classified .  1 1 ,035  _  11,329 

Totol .  37,858  30,476  42,805  23,826 

GRAND  TOTAL .  126,777  58,840  136,613  46,794 

YEAR  TO  DATE .  958,826  531,345  1,059,931  329,020 

BURLINGTON,  VT. 

Free  Press-m 

ROP  Local .  45,81 1  45,691 

Preprint  Local .  25,709  25,345 

ROP  Notional .  2,239  2,112 

Preprint  Notional .  641  161 

Classified .  32,223  28,677 

Total . 106,623  101,986 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Free  Press-S 

ROP  Local .  12,021  11,828 

Preprint  Local .  7,311  8,322 

ROP  Notionol .  269  978 

Preprint  Notional .  8,520  7,605 

Classified .  8,052  7,495 

Total .  36,173  36,228 

GRAND  TOTAL .  142,796  138,214 

YEAR  TO  DATE .  924,772  864,540 

CALGARY,  ALTA. 

Herald-mS* 

ROP  Local .  994,998  1,066,824 

Preprint  Locol .  558,539  541,987 

ROP  Notional .  350,571  335,892 

Preprint  Notional .  27,837  38,296 

Classified .  825,049  753,545 

GRAND  TOTAL .  2,756,994  2,736,544 


_ YEAR  TO  DATE .  21 .299,586  21 ,377,063 

Note:  Figures  given  in  modular  agate  lines. 

CHAMPAIGN,  ILL. 


News-Gozette-eS 

ROP  Local .  45,368  45,639 

Preprint  Local .  54,309  11,868  55,341  5,418 

ROP  National  1,655  1,799 

Preprint  National .  10,578  9,417 

Classified .  37,785  _  34,634  _ 

GRAND  TOTAL .  149,695  11,868  146,830  5,418 


YEAR  TO  0ATE:N/A 

CHARLOHE,  N.C. 


Observer-mS 

ROP  Local .  74,728  61,798  79,479  59,844 

Preprint  Locol .  2,028  34,265  1,659  38,743 

ROP  Notionol .  8,304  406  5,672  46 

Preprint  Notionol .  5,908  5,557 

Classified .  115,766  32,723  77,960  25,609 

GRAND  TOTAL .  206,734  129,192  170,327  124,242 

YEAR  TO  DATE .  1,467,745  1,014,530  1,425,757  933,881 

CHICAGO,  ILL. 

Tribune-o/d 

ROP  Local .  71,226  109,269  76,830  111,885 

Preprint  Locol .  5,665  21,580  4,090  16,145 

ROP  National .  18,387  6,999  17,090  4,859 

Preprint  Notional .  2,460  2,250 

Classified .  54,244  200,406  52,387  188,667 

TOTAL .  149,522  340,714  150,397  323,806 

Tribune-S 

ROP  Local .  32,523  41,833  34,945  43,717 

Preprint  local .  11,803  45,408  8,740  38,713 

ROP  Notionol .  13,155  1,579  13,754  1,636 

Preprint  Notionol .  1 1 ,363  450  11 ,250  225 

Classified .  90,240  17,475  79,977  11,948 

TOTAL .  159,084  106,745  148,666  96,239 

GRAND  TOTAL .  308,606  447,459  299,063  420,045 

YEAR  TO  DATE .  2,145,736  2,865,388  1,982,286  2,797,827 

DENVER,  COLO. 

Post-mS 

ROP  Local .  103,678  101,161 

Preprint  Locol .  94,972  42,965  85,567  24,200 

ROP  Notionol .  9,316  6,414 

Preprint  Notional .  8,185  71  2,360 

Classified .  111,871  _  105,483  _ 

GRAND  TOTAL .  328,022  43,036  300,985  24,200 

YEAR  TO  DATE .  2,052,625  307,329  1,984,308  124,738 

DETROIT,  MICH. 

free  Press-m 

ROP  Local .  49,373  24,597  42,729  26,937 

Preprint  Local .  27,666  27,626 

ROP  National .  8,096  407  7,424  338 

Preprint  National .  64 

Classified .  48,604  4,333  58,963  6,228 

Total .  106,073  57,003  109,116  61,193 

Free  Press-S 

ROP  Local .  13,547  1,575  14,101  1,583 

Preprint  Local .  275  21,112  843  17,334 

ROP  National .  2,979  227  3,194  186 

Preprint  National .  91  6,497  254  6,475 

Classified .  23,203  26,937  m 

Total .  40,095  29,411  45,329  25,891 

GRAND  TOTAL .  146,168  86,414  154,445  87,084 

YEAR  TO  DATE .  1,096,907  677,298  1,116,012  547,523 
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Full  RUN  PART  RUN  full  RUN  PART  RUN 

DETROIT,  MICH. 


NewS'd/d 

ROP  local .  71,068  26,684  61,768  32,375 

Preprint  local .  9,452  18,600  9,767  18,053 

ROP  Notional  10,797  241  9,188  545 

Preprint  National .  159 

Classified.  70,591  _  93,745 

Total .  161,908  45,325  174,627  50,973 

News-S 

ROP  local .  28,295  2,981  29,249  2,866 

Preprint  local .  9,676  17,617  11,156  21,172 

ROP  National .  4,977  102  5,182  56 

Preprint  National .  9,030  7,984  403 

Clossified.  41,029  _  44,157  _ 

Total .  93,007  20,700  97,728  24,497 

GRAND  TOTAl  254,915  66,025  272,355  75,470 

YEAR  TO  DATE .  1,456,858  423,336  1,418,383  432,247 

DOVER,  DEL. 

Stote  News-m$ 

ROP  locol .  48,778  48,072 

ROP  National .  932  510 

Classified .  33,605  27,997 

GRAND  TOTAl .  83,315  76,579 


YEAR  TO  DATE:  NA 


DUBUQUE,  IOWA 

Telegraph  Herald-e 

ROP  local .  38,746  36,350 

Preprint  local  8,504  6,999 

ROP  National .  2,662  2,233 

Preprint  Notionol .  565  478 

Clossified...  19,585  17,264 

GRAND  TOTAl .  70,062  63,324 

YEAR  TO  DATE:  NA 


*lndicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


EAU  CLAIRE,  WIS. 

Leoder-Telegrom-eS 


ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified. 

30,216 

37.520  10,502 

1,219 

6,512 

32.503 

30,445 

30,893 

2,564 

3,021 

35.246 

7,614 

GRAND  TOTAL . 

107,970  10,502 

102,169 

7,614 

YEAR  TO  DATE . 

826,075  90,510 

EDMONTON,  ALTA. 

741,669 

55,719 

Joumol-m* 

ROP  Locol . 

1,006,760 

1,018,633 

Preprint  Local . 

590,287 

630,969 

ROP  Notionol . 

235,434 

230,665 

Preprint  Notional . 

18,609 

6,402 

Classified. 

829,410 

874,638 

GRAND  TOTAL . 

2,071,604 

2,123,936 

YEAR  TO  DATE:  N/A 

Note:  Figures  given  ir 

1  modular  agate  lines. 

Sun-mS 

ROP  Locol . 

50,885 

41.900 

ROP  Notionol . 

7,755 

6,064 

Clossified 

30,795 

31,767 

GRAND  TOTAL . 

89,435 

79,731 

YEAR  TO  DATE:  NA 


EL  DORADO,  ARK. 

News-Times-m 


ROP  local . 

20,965 

19,205 

Preprint  Local . 

26,187 

27,090 

ROP  Notional . 

563 

1,197 

Preprint  Notional . 

390 

390 

Clossified. 

12,335 

10,815 

GRAND  TOTAL . 

60,440 

58,697 

YEAR  TO  DATE . 

413,492 

440,246 

1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Stor-Telegrom-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Classified. 

FOftT  WORTH,  TEX. 

86,459  25,048 

37,377  6.592 

7.906 

167,264 

82.726 

34,722 

6,279 

169,095 

39,070 

15,892 

Total . 

....  299,006 

31,640 

292,822 

54,962 

Star-Telegrom-e 

ROP  local . 

62.497 

25,048 

63,373 

39,070 

Preprint  Locol . 

37.377 

6,592 

34,722 

15,892 

ROP  Notionol . 

7,816 

6,022 

Clossified. 

122,102 

126,533 

Total . 

229,792 

31.640 

230,650 

54,962 

Stor-Telegram-S 

ROP  Local . 

28.124 

30,136 

31,692 

40,706 

Preprint  Locol . 

21.526 

9,631 

20.518 

3,173 

ROP  Notionol . 

2.086 

2,297 

Preprint  Notional . 

11,830 

260 

11,050 

3,173 

Clossified. 

57,295 

62,195 

Total . 

120,86) 

40,027 

127,752 

47,052 

GRAND  TOTAL 

--  649,659 

103,307 

651,224 

156,976 

YEAR  TO  DATE ... 

...  4,457,771 

824,572 

4.750,718 

1,264,211 

GREENSBURG,  PA. 

Tribune-Review-m 

ROP  locol . 

25,301 

25,686 

Preprint  Locol . 

15.350 

8,792 

10,384 

11,777 

ROP  Notionol . 

2.010 

1,417 

Preprint  Notionol . 

520 

Clossified.. 

27,446 

26,375 

Totol . 

70,107 

9,312 

63,862 

11,777 

Tribune-Review-S 

ROP  Local . 

24,822 

24,834 

Preprint  Locol . 

21.718 

7,800 

19,988 

3,900 

ROP  Notionol . 

630 

759 

Preprint  Notional . 

7,018 

1,818 

Clossified. 

15,801 

14,927 

Totol . 

69,989 

7,800 

62,326 

3,900 

GRAND  TOTAL.... 

...  140,096 

17,112 

126,188 

15,677 

YEAR  TO  DATE  .. 

..  1,021,700 

162,584 

949,517 

132,677 

Name 


Address 


Please  send  me  registration  information 


Company 


City,  State,  Zip 


Return  to:  Graphic  Arts  Show  Company,  Inc,  1899  Preston  White  Drive,  Reston,  VA  22091 


From  electronic  pagination  to  mailing  systems,  GRAPH 
EXPO®  sets  the  pace  in  publishing  technology.  Come 

to  the  printing  and  publish- 


AMERICA'S  OFFICIAL  _  _  ...  »  ,  .  , 

GRAPHIC  ARTS  EXF^iTioN  ing  industry  s  biggest  and 

most  complete  show  floor 

NOVEMBER  to  See  the  best  in  presses, 

McCORMICK  PLACE,  CHICAGO^  r  .  j 

'  ^  front  end  systems,  micro- 

based  computer  layout  sys¬ 
tems,  cameras,  binding  lines,  and  much  more. 

More  than  400  comnanies  will  _ 


NOVEMBER  "15^18^987^^^ 
McCORMICK  PLACE,  CHICAGO 
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1987  1986 

FULl  RUN  PART  RUN  FULL  RUN  PART  RUN 


Chronicle  o/d 
ROP  local 
Preprint  Loco! 

ROP  Notional 
Preprint  Notional 
Classified 
TOTAL 

YEAR  TODATE  N/A 


107,770 

8,622 

103,265 

15,221 

10,985 

39,020 

10,394 

37,039 

31,939 

539 

30,841 

967 

6,982 

1,245 

5,537 

752 

244,777 

3,163 

228,763 

7,535 

402,453 

52,589 

378,800 

61,514 

ROP  Locol 
Preprint  Locol 
ROP  National 
Preprint  Notionol 
Classified 
TOTAL 
News-e 
ROP  Local 
Preprint  Locol 
ROP  National 
Preprint  National 
Clossified 
Total  . 


INDIANAPOLIS,  IND. 

50,812  1,465  80,784 

2,768 

4.422  5,350 

136 

58,211  _  73,279 

113,445  4,369  1  59,413 


37,051  1,465  55,072 

2,768 

4.438  5,350 


Star  S 

ROP  Local  . 

Preprint  Local  ,,, 
ROP  National 
Preprint  National. 

Clossified  . 

Totol  . 


Doily  Times-eS 

!  ROP  Local  . 

Preprint  Local . 

ROP  National 
Preprint  National 

Clossified . 

Total . 


Observer-e 

ROP  Locol . 

ROP  National . 

Classified  . 

GRAND  TOTAL 


News-Herold-cS 

ROP  Local  . 

Preprint  Locol 

ROP  Notional . 

I  Preprint  National . 

I  Classified . 

I  GRAND  TOTAL 


Courier-Journal -a/d 

ROP  locol . 

Preprint  Locol . 

ROP  Notional  . 

Clossified . 


Courier  Journal-S 

ROP  Local  . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol . 

Clossified . 

Total  . 

GRAND  TOTAL  . 


56,724  _ 

71,479 

98,213 

4,369 

131,901 

4,650 

25,585 

39,370 

940 

6,081 

11,538 

2,282 

3,554 

2,969 

47,623  _ 

45,954 

79,399 

6,081 

88,878 

11,538 

291,057 

14,819 

279,792 

20,838 

KERRVILLE, 

TEX. 

25,663 

29,244 

5,000 

4,800 

42 

168 

200 

200 

30,420 

35,001 

61,325 

69,413 

416,780 

505,451 

LA  GRANDE,  ORE. 

10,685 

13,616 

524 

582 

7,163 

7,167 

18,372 

21,367 

LKE  COUNTY, 

,  OHIO 

45,386 

3,333 

49,609 

3,911 

6,248 

7,053 

1,651 

1,080 

1,361 

2,081 

49,748 

47,899 

104,394 

3,333 

107,722 

3,911 

762,255 

18,778 

759,334 

22,442 

LOUISVILLE 

,  KY. 

60,723 

32,897 

60,523 

45,432 

27,263 

15,949 

2,783 

2,548 

43,949 

6,311 

39,880 

6,077 

107,455 

66,471 

102,951 

67,458 

34,669 

199 

38,806 

203 

31,577 

35,731 

1,232 

86 

1,355 

7,115 

6,914 

21,813 

19,071 

57,714 

38,977 

59,232 

42,848 

165,169 

105,448 

162,183 

110,306 

1,281,168 

918,516 

1,339,661 

886,070 

Note  Feb.  14, 1987,  wosthe  lost  day  of  publication  for  the  Louisville  Times; 
the  Courier-Journal  is  now  on  all-day  publiccation 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1987  1988 

FULL  RUN  PART  RUN  FULl  RUN  PART  RUN 


14,515 
1,032  10,707 


5,384  _  6,714 

30,982  1,032  33,365 


Commercial  Appeal-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

Totol . 

Commerciol  Appeal-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol . 

Clossified . 

Totol . 

GRAND  TOTAL . 


59,723  33,593 

19,818  46,798 


79,257  _ 

163,623  81,747 


YEAR  TO  DATE .  1 ,771 ,669  61 7,504  1 ,620,454 


MIDDLETOWN,  N.Y. 


ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified 

GRAND  TOTAL 


106,398 

42,382  31,011 


102,052 
31,011  38,136 

1,497 
12,600 

_  78,242 

31,011  232,527 


GRAND  TOTAL .  271,981  31,011  232,527  24,364 

YEAR  TO  DATE .  1,887,941  313,888  1,655,955  249,026 


Peninsula  Herold-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

Total . 

Peninsulo  Herold-S 

ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

Total . 


36,373 
1,560  45,440 

2,825 

_  30,931 

1,560  115,569 


YEAR  TO  DATE .  1,154,816  18,834  1,109,086  16,072 


ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Preprint  Notional.. 


GRAND  TOTAL .  2,335,030 

YEAR  TO  DATE .  20,605,807 

Note:  Figures  given  in  modular  ogote  lines. 


Stor-m 

ROP  Local . 

Preprint  Locol . 

ROP  Nationol . 

Preprint  Notional 

Clossified . 

Total . 


Press-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol.. 

Clossified . 

Total . 


1987 

1986 

FULL  RUN  PART  RUN  FULL  RUN  PA 

Stor-S 

ROP  Locol . 

5,785 

6,385 

Preprint  Local . 

5,217 

6,000 

ROP  Notional . 

193 

420 

Preprint  Notional . 

274 

210 

Classified 

5,266 

3,700 

Total.... 

16,735 

16,715 

GRAND  TOTAL.. 

.  102,143 

102,192 

YEAR  TO  DATE . 

.  756,088 

747,142 

NASHUA. 

N.H. 

Telegraph-e 

ROP  Locol . 

44,499 

52,233 

ROP  Notional . 

1,723 

2,619 

47,787 

41,911 

Total . 

94,009 

96,763 

Telegroph-S 

ROP  Local . 

11,502 

15,732 

ROP  Notional . 

812 

1,001 

9,644 

9,555 

Total . 

21,958 

26,288 

GRAND  TOTAL., 

.  115,967 

123,051 

YEAR  TO  DATE 

.  845,926 

742,206 

NASHVILLE. 

TENN. 

Tennesseon-m 

ROP  Local . 

51,702 

54,641 

Preprint  Locol . 

18,989 

23,594 

ROP  Notional . 

4,965 

4,396 

Clossified 

36,456 

32,795 

Total . 

112,112 

115,426 

Bonner-e 

ROPLocol . 

51,583 

55,293 

Preprint  Local . 

18,989 

23,594 

ROP  Nationol . 

4,930 

4,371 

Classified . 

35,862 

32,398 

Totol . 

111,364 

115,656 

Tennesseon-S 

ROP  Local . 

28,499 

27,220 

Preprint  Locol . 

21,279 

14,933 

ROP  Nationol . 

2,457 

2,648 

Preprint  Notional . 

6,922 

6,279 

Classified . 

23,894 

21,669 

Total . 

83,051 

72,749 

GRAND  TOTAL.., 

.  306,527 

303,831 

YEAR  TO  DATE ., 

.  2,154,155 

2,172,973 

NEW  BRUNSWICK,  NJ. 

Central  Jersey  Home  News-e 

ROP  Locol . 

31,317 

32,999 

Preprint  Locol . 

6,196 

10,308 

ROP  Notional . 

4,298 

3,942 

Preprint  National . 

88 

Classified 

36,391 

29,869 

Totol . 

78,290 

77,118 

Central  Jersey  Home  Nevirs-S 

ROP  Local . 

11,979 

13,458 

Preprint  Local . 

28,380 

17,586 

ROP  Notional . 

865 

512 

Preprint  Notional . 

176 

88 

Classified . 

20,511 

14,785 

Totol . 

61,911 

46,429 

GRAND  TOTAL... 

....  140,201 

123,547 

YEAR  TO  DATE:  N/A 

NEW  CASTLE.  PA. 

News-e 

ROP  Local . 

29,932 

29,552 

Preprint  Locol . 

18,963 

258 

20,769 

ROP  Notionol . 

1,105 

687 

Classified 

17,597 

16,425 

GRAND  TOTAL... 

67,597 

258 

67,433 

YEAR  TO  DATE.. 

....  496,985 

5,418 

498,259 

NEW  HAVEN. 

CONN. 

Register-e 

ROP  Locol . 

51,783 

10,840 

50,401 

Preprint  Local . 

4,410 

13,986 

4,032 

ROP  National . 

6,014 

182 

3,776 

Classified . 

44,315 

32,782 

Total . 

106,522 

25,008 

90,991 

EDITOR  &  PUBLISHER  for  September  5,  1987 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


RegisTer-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Classified. 

Total . 

GRAND  TOTAL.. 


32,635 

21,042 

2,832 

11,214 

22,184 

89,907 

196,429 


25,326 

50,334 


31,639 

23,184 

2,806 

10,332 

16,238 

84.199 

175,190 


YEAR  TO  DATE .. 


46,376 

1,771,417  440,199  1,640,010  333,312 

Note:  The  Joumol-Coorier  (m)  has  ceosed  publicotion  os  of  Atorch  27, 1 987. 


19,119 

5,864 


Arizono  Repubiic-S 

ROP  Locol . 

22,176  Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

_  Classified 

22,176  Total . 

GRAND  TOTAL- 


NORFOLK,  VA. 

Virginian-Pilot-m 

ROP  local . 

47,349 

14,073 

58,505 

Preprint  Local . 

10,315 

4,575 

9,150 

ROP  National . 

8,920 

5,518 

Preprint  National . 

212 

2,074 

Classified. 

69,554 

5,799 

84,723 

Total . 

135,350 

24,447 

159,970 

Ledger-Star-e 

ROP  Local . 

44,762 

46,669 

61,086 

Preprint  Local . 

10,141 

737 

8,462 

ROP  Notional . 

9,009 

202 

5,769 

Preprint  National . 

212 

2,074 

Clossified. 

73,537 

38,652 

73,802 

Totol . 

137,661 

86,260 

151,193 

Virginian-Pilot/Ledger*Stor-S 

ROP  Local . 

20,601 

25,346 

25,290 

Preprint  Locol . 

8,785 

9,126 

ROP  National . 

1,594 

72 

1,538 

Preprint  National . 

7,550 

8,669 

Classified. 

29,981 

6,399 

28,086 

Total . 

68,511 

31,817 

72,709 

Virginian-Pilot/Ledger-Star-Sat 

ROP  Local . 

9,055 

8,855 

Preprint  Local . 

365 

ROP  National . 

674 

570 

Classified. 

19,676 

17,367 

Total . 

29,405 

365 

26,792 

GRAND  TOTAL... 

....  371,927 

142,889 

410,664 

YEAR  TO  DATE.. 

....  2,116,983 

730,735 

2,064,281 

OLEAN, 

N.Y. 

Times  Herald-e 

ROP  Local . 

23,708 

24,782 

Preprint  Local . 

42,312 

30,444 

ROP  Notionol . 

1,208 

1,938 

Classified.. 

13,941 

12,831 

GRAND  TOTAL.... 

81,169 

69,995 

YEAR  TO  DATE... 

...  638,278 

493,745 

OTTAWA, 

r  ILL. 

Doily  Times-e 

ROP  Local . 

26,302 

19,201 

Preprint  Locol . 

27,209 

16,457 

ROP  Notionol . 

650 

551 

Preprint  Notional . 

259 

Classified.. 

6,622 

7,528 

GRAND  TOTAL . 

62,783 

47,866 

YEAR  TO  DATE .. 


Press  Herald-m 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 

Classified . 

Total . 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

42,064 
25,253 
3,931 
6,246 
57,550 

137,044  _ 

593,267  20,184 

4,786,287  179,763  5,076,406 

PORTLAND,  ME. 


Gozette-Journol-mS 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

RENO,  NEV. 


11,561 

37.188 


33,052 

68,022 


6,200 

26,420 


Express*e 
ROP  Local 

Preprint  Locol . . 

ROP  Notionol . 

Preprint  Notionol . 

Classified. 

Total . 

Telegrom-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol . 

Clossified. 

Total . 

GRAND  TOTAL.. 


32,925 

21,716 

3,264 

288 

31,909 

90.102 

30,316 

20,943 

2,956 

179 

29,291 

83,685 

23,935 

21,520 

1,091 

5,055 

35,232 

86,833 

260,620 


YEAR  TO  DATE .  1,631,376 


Oregonion-o/d/S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional... 
Clossified.. 


131,630 

621,900 


PORTLAND,  ORE. 

81,228  9,251 

89,358 

14,398  510 

6,915 
126,646 
318,545 


33,455 

20,345 

3,190 

26,004 

82,994 

29,508 

20,123 

3,135 

23,498 

76,264 

21,863 

17,353 

1,120 

4,817 

26,024 

71,177 

230,435 

1,465,471 


83,942 

69,159 

11,624 

10,250 

119,173 

294,148 


ROP  Local . 

68,983 

75,348 

Preprint  Locol . 

111,880 

103,722 

ROP  Notionol . 

2.864 

3,481 

Preprint  Notional . 

7,651 

7,145 

Classified 

23,047 

21,637 

GRAND  TOTAL . 

..  151,304 

150,102 

YEAR  TO  DATE .... 

...  1,678,170 

1,583,248 

Times-Dispatch-m 

ROP  Local . 

RICHMOND,  VA. 

45,213 

47,026 

252 

Preprint  Locol . 

29,017  1,358 

20,529 

1,898 

ROP  Notionol . 

6,622 

5,766 

Preprint  Notionol . 

156 

2,438 

Clossified. 

36,077 

35,498 

Total . 

117,085  1,358 

111,257 

2,150 

News  Leoder-e 

ROP  Local . 

31,921 

35,044 

Preprint  Locol . 

24,442 

20,180 

ROP  National . 

6.576 

5,655 

Classified . 

34,413 

33,163 

Total . 

97,352 

94,042 

TimeS'Oispotch-S 

ROP  Local 

22,545 

22,717 

Preprint  Local . 

18,897 

18.385 

497 

ROP  Notional . 

1,535 

1,666 

Preprint  Notional . 

5,683 

5,012 

Clossified.. 

23,627 

22,208 

Total . 

72,287 

69,988 

497 

GRAND  TOTAL . 

286,724  1,358 

275,287 

2,647 

YEAR  TO  DATE . 

.  2,103,188  44,995 

1,787,451 

37,595 

YEAR  TO  DATE .  2,199,149 


9,761 
70,044  2,035,776 


YEAR  TO  DATE:  N/A 


Arizona  Republic-m 
ROP  Locol . 

Preprint  Locol . 

ROP  National . 

Preprint  Notionol . 

Classified... 

Total . 

Gozette-e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Classified... 

Totol . 


PHOENIX,  ARIZ. 


PROVIDENCE,  R.l. 

Joumol-m 

ROP  Local .  37,582  13,741  32,685 

Preprint  Local .  12,885  56,675  11,429 

ROP  National .  5,621  4,008 

Preprint  National .  2,934 

Classified...  32,800  1,502  27,551 

Total .  88,888  74,852  75,673 

8ulletin-e 

ROP  Local .  35,894  13,741  30,456 

Preprint  Local .  13,031  56,675  11,521 

ROP  National .  5.352  3,752 

Preprint  Notionol .  2,934 

Classified...  27,207  1,502  22,974 

Total .  81,484  74,852  68,703 

Joumal-S 

ROP  Local .  29,359  26,834 

Preprint  Local .  27.456  42,493  26,445 

ROP  Notional .  3,695  3,242 

Preprint  Notionol .  7,542  636  7,015 

Classified...  19,164  13,535 

Totol .  87,216  43,129  77,071 

GRAND  TOTAL .  257,588  192,833  221,447 


9,414 

70,265 


14.540 

52,627 


Press-Enterprise-mS 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified. 


RIVERSIDE,  CALIF. 

67,621  18,260 

105,612 
8,931 
10,707 

87,X1  _ W 


GRAND  TOTAL .  280,172 

YEAR  TO  DATE 1,882,197 


65,168 

97,336 

6,2X 

13,287 

76,128 

258,149 


127,835  1,837,570  110,216 


•Note;  All  figures  in  SAU  inches  except  9-column  clossified  inches. 


SACR^ENTO,  CALIF. 


lines. 


90,281 

2,325 

101,615 

2,556 

YEAR  TO  DATE . 

.  2,093,477 

1,529,005 

1,931,649 

37.402 

7,182 

33,965 

1,654 

7,404 

6,275 

READING,  PA. 

127 

Eogle-Times-e 

96,397 

561 

107,073 

1  278 

ROP  Local . 

43,812 

39,662 

231,484 

10,068 

249,055 

5,488 

Preprint  Local . 

26,015 

21,125 

ROP  National . 

3.068 

2,415 

Classified... 

38,896 

34,126 

83,224 

2,360 

94,312 

2,702 

Totol . 

111,791 

97,328 

37,402 

7,182 

33,965 

1,654 

7,814 

Eogle-S 

ROP  Locol . 

22,757 

22,468 

96,339 

574 

107,059 

1,299 

Preprint  Locol . 

4,355 

8,815 

3,980 

ROP  Notionol . 

625 

2,197 

224,779 

10,116 

241,707 

5,655 

Preprint  Notional . 

8,100 

5,940 

Classified... 

17,366 

13,758 

Totol . 

53  203 

8,815 

48,343 

ipapers  reporting  figures 

in 

GRAND  TOTAL . 

164,994 

8,815 

145,671 

YEAR  TO  DATE . 

.  1,207,522 

86,545 

1,103,361 

ROP  Locol . 

95,811 

16,201 

94,255 

15,403 

1,553 

Preprint  Local . 

86,048 

9,784 

72,176 

6,500 

ROP  National . 

19,383 

16,956 

68,720 

Preprint  Notionol . 

11,310 

10,660 

Classified... 

229,737 

2.160 

197,954 

14,540 

GRAND  TOTAL.... 

442,289 

28,145 

392,X1 

21,903 

52,627 

YEAR  TO  DATE .... 

.  3,087,701 

142,659 

2,854,321 

171,578 

1,553 

68,720 

ST.  LOUIS,  MO. 

Post-Dispatch-m 

ROP  Local . 

51,076 

30,193 

52,973 

30,882 

Preprint  Locol . 

9,189 

4,830 

ROP  Notionol . 

5,354 

III 

4,491 

53 

Classified... 

60,402 

59,038 

Total . 

126,021 

30,304 

121,332 

30,935 

28,631 

Post-Dispotch-S 

166,071 

ROP  locol 

30,596 

30,364 

Preprint  Local . 

28,981 

25,658 

1,282,370 

ROP  Notional . 

2,460 

2,609 

preprint  Notionol . 

7,844 

6,636 

Classified . 

40,831 

38.048 

Total . 

110,712 

103,515 

GRAND  TOTAL 

236,733 

30,304 

224,847 

30,935 

YEAR  TO  DATE,,,. 

1,782,977 

230,559 

1,713,204 

238,551 

SAN  BERNARDINO.  CALIF. 

Sun-mS 

12,140 

ROP  Locol  ..  . 

74,094 

72.390 

Preprint  Locol  . 

64,197 

64,650 

ROP  Notionol 

8,249 

5,935 

Preprint  Notionol 

8,266 

11,120 

12,140 

Clossified . 

104,496 

92,674 

12,140 

GRAND  TOrAL 

259,302 

246,769 

39,500 

YEAR  TO  DATE  . . 

1,412.282 

1.359,465 
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1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SANTA  MONICA,  CALIF. 

Evenir>g  OutlooL-e 


ROP  locol . 

26.448 

27,176 

Preprint  Locol . 

6,484 

8,015 

ROP  Notionol . 

7,2 1 0 

6.249 

Preprint  Nationol . 

3,326 

Classified . 

37,870 

40.649 

GRAND  TOTAL . 

78,012 

85,415 

YEAR  TO  DATE:N/A 

SCOTTSBLUFF,  NEB 


Star-Herold-o/d/S 

ROP  Local .  25.892  26,019 

Preprint  Local .  4.698  28,537  8,222  19.053 

ROPNoTionol .  1.640  2,559 

Preprint  National.  268  240  349 

Classified .  9,404  9,887  _ 

GRAND  TOTAL .  41,902  28,777  47,036  19,053 


YEAR  TO  DATE:N/A 

SEATTLE,  WASH. 


Post-lntelligencer-m 

ROP  Local .  35,701  29,645 

Preprint  Local .  47,953  37,292 

ROP  National .  15.910  12,618 

Classified .  45,891  _  35,729  _ 

Total .  97,502  47,953  77,992  37,292 

Times-e 

ROP  Local .  50,837  53,364 

Preprint  Local .  75,469  69,216 

ROP  National .  16,611  14,119 

Preprint  National .  682  270 

Classified .  63,945  45  63,907  ^ 

Total .  131,393  76,196  131,390  69,692 

Times/Post-Intelligencer-S 

ROP  Local .  15,789  17,302 

Preprint  Local .  17,789  1,143  14,363  1,732 

ROP  National .  4,081  3,844 

Preprint  National .  7,370  5,442 

Classified .  37,127  31,706  _ 

Totol .  82,156  1,143  72,657  1,732 

GRAND  TOTAL .  311,021  125,292  282,039  108,716 

YEAR  TO  DATE .  2,280,700  804,062  2,064,782  671,751 

SHREVEPORT,  LA. 

'  Times-mS 

ROP  Local .  69,494  72,974 

Preprint  Local .  28,287  20,745  39,699  20,118 

ROP  Nationol .  3,587  3,966 

Preprint  Notional .  7,482  86  7,022 

Classified .  63,067  58,800  _ 

Total .  171,917  20,745  182,461  20,118 

Journol-e 

ROP  Locol .  36,073  26,775 

Preprint  local .  11,750  6,098  20,881  5,013 

ROP  National .  2,556  2,565 

Ctossified .  49,660  _  43,365  _ 

Total .  100,039  6,098  93,586  5,013 

GRAND  TOTAL .  271,956  26,843  276,047  25,131 

YEAR  TO  DATE .  1,715,764  162,556  1,803,881  149,865 

SPOKANE,  WASH. 

Spokesman-Review-m 

ROP  Local .  31,459  32,312 

Preprint  local .  8,285  12.050 

ROP  National .  2,739  4,733 

Preprint  Natiool .  308 

Classified .  38,034  42,154 

Total .  80,517  91,557 

Chronicle-e 

ROP  Local .  30,301  27,852 

Preprint  Local .  4,479  7,318 

ROP  Notional .  2,681  4,717 

Preprint  Nationol .  207 

Classified .  30,068  32,698 

Total .  67,529  72,792 


*lndicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Spokesmon-Review-S 


ROP  Local .  10,829  10,869 

Preprint  Local .  6,275  2,499 

ROP  National .  1,102  643 

Preprint  Notional .  1,347  1,651 

Classified .  13,630  16,191 

Total....  33,183  31,853 

GRAND  TOTAL .  181,229  196,202 

YEAR  TO  DATE .  1,279,416  1,376,592 


SYRACUSE,  N.Y. 


Post-Stondard-m 

ROP  Local .  38,742  14,626  39,896  12,199 

Preprint  locol .  45,020  37,380 

ROP  National .  3,417  2,704 

Classified .  22,603  _  22,720  _ 

Total .  109,782  14,626  102,700  12,199 

Herald-Journal-e 

ROP  locol .  37,163  6,673  43,907  4,894 

Preprint  Local .  53,271  43,342 

ROP  National .  3,158  2,631 

Classified .  24,224  _  23,659  _ 

Total .  117,816  6,673  113,539  4,894 

Herald  Americon-S 

ROP  Local .  17,917  297  19,215  175 

Preprint  Local .  31,911  37,687 

ROP  Notional .  623  742 

Preprint  National .  7,607  6,909 

Classified .  17,094  16,942  _ 

Totol .  75,152  297  81,495  175 

GRAND  TOTAL .  302,750  21,596  297,734  17,268 

YEAR  TO  DATE .  2,292,289  132,376  2,093,012  128,622 

TAMPA,  FLA 

Tribune-m 

ROP  Local .  75,815  79,012  76,870  31,154 

Preprint  Local .  21,924  14,178  26,055  13,635 

ROP  Notional .  5,449  5,662  270 

Classified .  58,511  51,337  53,079  22,208 

Total .  161,699  144,527  161,666  67,267 

Tribune-S 

ROP  local .  28,646  28,688 

Preprint  Local .  21,294  18,495 

ROP  National .  3,499  126  3,959 

Preprint  National .  9,450  10,800 

Classified .  26,785  28,612  _ 

Total .  89,674  ^  90,554  _ 

GRAND  TOTAL .  251,373  144,653  252,220  67,267 

YEAR  TO  DATE .  1,858,687  991,651  1,974,917  521,345 


Blade*e 

ROP  Local . 

Preprint  locol . 

ROP  Nationol . 

Classified 

TOLEDO,  OHIO 

48,011 

20,790 

3,197 

22,398 

48,969 

25,146 

3,377 

22,602 

Total . 

94,396 

100,094 

Blade-S 

ROP  Local . 

18,864 

21,125 

Preprint  Locol . 

27,192 

27,060 

ROP  Nationol . 

1,289 

1,504 

Prepnnt  Notional . 

11,748 

9,240 

Classified . 

13,516 

12,738 

Total . 

72,609 

71,667 

GRAND  TOTAL . 

167,005 

171,761 

YEAR  TO  DATE  N/A 

TORONTO,  ONT. 

Sun-mS* 

ROP  Local . 

.  1,316,871 

1,168,170 

Preprint  Local . 

43,915 

47,478 

ROP  Notionol . 

142,245 

132,286 

Preprint  Notionol . 

23,159 

Clossified . 

.  1,105,422 

926,191 

GRAND  TOTAL.. 

.  2,631,612 

2,274,125 

YEAR  TO  DATE . 

.  18,504,906 

15,896,100 

Note:  Figures  given  ir 

1  modulor  agate  lines. 

1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TORRANCE,  CALIF. 

Doily  Breeze-eS 


ROP  Local . 

64,106 

63,060 

Preprint  Local . 

56,386 

54,336 

ROP  Notional . 

7,364 

5,902 

Preprint  Notional . 

11,700 

13,707 

Classified . 

82,787 

78,731 

GRAND  TOTAL . 

222,343 

214,736 

YEAR  TO  DATE . 

.  1,584,555 

1,597,031 

TULSA,  OKLA. 


World-m 


ROP  Local . 

55,026 

3,577 

56,204 

6,663 

Preprint  Local . 

6,817 

2,845 

9,606 

1,947 

ROP  National . 

3,310 

2,640 

Preprint  National . 

115 

108 

177 

Classified . 

42,925 

39,696 

Total . 

108,193 

6,530 

108,323 

8,610 

Tribune-e 

ROP  Local . 

57,174 

3,577 

57,436 

6,663 

Preprint  Local . 

6,817 

2,845 

9,345 

1,947 

ROP  National . 

3,272 

2,605 

Preprint  National . 

108 

177 

Clossified . 

38,279 

39,350 

Total . 

105,542 

6,530 

108,913 

8,610 

World-S 

ROP  Local . 

20,693 

22,987 

Preprint  Locol . 

7,156 

5,905 

ROP  Notional . 

1,195 

2,187 

Preprint  National . 

3,149 

2,809 

Classified . 

15,969 

15,846 

Totol . 

48,162 

49,734 

GRAND  TOTAL . 

261,897 

13,060 

266,970 

17,220 

YEAR  TO  DATE . 

.  1,774,996 

63,871 

1,912,471 

116,656 

YEAR  TO  DATE:  N/A 


WASHINGTON,  PA. 

Observer-Reporter-m 


ROP  Local . 

21,311 

22,315 

Preprint  Local . 

27,176 

23,730 

ROP  National . 

974 

1,188 

Classified . 

25,213 

23.771 

Totol . 

74,674 

71,003 

Observer-Reporter-S 

ROP  Laal . 

7,027 

8,160 

Preprint  Locol . 

14,706 

11,352 

ROP  National . 

98 

132 

Classified . 

5,204 

5,820 

27,035 

25,464 

GRAND  TOTAL . 

101,709 

96,467 

YEAR  TO  DATE . 

766,108 

681,013 

WEST  PALM,  FLA. 

Post-od 


ROP  local . 

Preprint  Local . 

ROP  National . 

Preprint  Nationol . 

Classified 

85,343 

40,490 

4,792 

87,169 

15,369 

87,770 

50,760 

3,034 

257 

75,091 

18,322 

10 

Total . 

217,794 

15,369 

216,912 

18,332 

Post-S 

ROP  local . 

38,189 

7,953 

41,049 

8,358 

Preprint  Locol . 

25,110 

21,270 

ROP  National . 

2,530 

24 

2,432 

96 

Preprint  National . 

8,179 

6,510 

Classified . 

24,813 

22,846 

Total . 

98,821 

7,977 

94,107 

8,454 

GRAND  TOTAL . 

316,615 

23,346 

311,019 

26,786 

YEAR  TO  DATE:  N/A 


WEST  PLAINS,  MO. 

QuiiUe 


ROP  Local . 

137,205 

12,853 

Preprint  Local . 

15 

10 

ROP  Notional . 

533 

475 

Classified 

3,416 

3,260 

GRAND  TOTAL . 

17,669 

16,588 

YEAR  TO  DATE:N/A 
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1987 

1986 

1987 

1986 

1987 

1986 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

WILMINGTON,  DEL. 

WINDSOR,  ONT. 

WINSTON-SALEM,  N.C. 

News-Journal-me 

Stor-e* 

Joumol-m 

ROP  Local . 

658,452 

659,332 

.Preprint  Local . 

46,235 

45,045 

Preprint  Local . 

553,894 

558,632 

Preprint  Local . 

5,436 

31,044 

5,194 

22,153 

ROP  Notional . 

6,273 

1,761 

ROP  Notional . 

143,476 

111,212 

ROP  Notionol . 

3,933 

3,041 

Preprint  Notionol . 

130 

184 

Preprint  Notional . 

1,872 

71 

Preprint  Notionol . 

378 

480 

880 

Classified . 

87,514 

73,736 

Clossified . 

388,045 

361  ,X7 

Classified 

44,668 

46.ro5 

Total . 

198,125 

173,626 

GRAND  TOTAL . 

1,745,739 

1,690,254 

Totol . 

112,005 

47,388 

108,674 

35,115 

YEAR  TO  DATE:  N/A 

News-Journal-S 

ROP  Local . 

17,994 

15,242 

ROP  Local . 

27,853 

23,615 

Note:  Figures  given  modular  agate  lines 

Preprint  Locol . 

1,563 

12.619 

1,998 

12,103 

Preprint  Local . 

75,389 

41,860 

ROP  Notional . 

1,604 

1,528 

ROP  Notional . 

2,325 

1,705 

Preprint  Notionol . . 

7,217 

6,498 

Preprint  Notional . 

8,479 

6,730 

Classified 

15,851 

13,644 

Total . 

140,601 

93,562 

Total . 

44,229 

12,619 

38,910 

12,103 

GRAND  TOTAL... 

....  338,726 

267,188 

*lndicates  newspapers  reporting  figures  in 

GRAND  TOTAL. 

.  156,234 

60,M7 

147,584 

47,218 

YEAR  TO  DATE .. 

...  2,303,735 

2,210,229 

lines. 

YEAR  TO  DATE 

.  1,089,070 

393,385 

1,082,848 

355,607 

DDIEE 

Debut  for  national 
college  newspaper 

The  Collegiate  Network,  a  new 
nationwide  association  of  college 
newspapers,  has  introduced  U.  The 
National  College  Newspaper,  a 
monthly  32-page  color  tabloid  that 
features  articles,  photographs  and 
cartoons  from  college  newspapers 
across  the  country. 

With  its  debut  slated  for  February 
1988,  “U.”  plans  to  link  175  colleges 
across  the  country,  with  some  1.4 
million  copies  distributed  as  an 
insert/supplement  to  college  newspa¬ 
pers. 

College  newspapers  will  send 
copies  of  their  published  issues  to 
Collegiate  Network  headquarters  in 
Santa  Monica,  Calif.,  where  selec¬ 
tions  for  inclusion  in  U.  will  be  made. 


Cedar  Rapids  paper 
publishes  guide  to 
1988  Iowa  caucuses 

National  reporters  assigned  to 
cover  the  precinct  caucuses  in  Iowa 
are  getting  some  help  from  the  Cedar 
Rapids  Gazette,  which  has  published 
an  18-page  Reporter’s  Guide  to  the 
Feb.  8,  1988,  political  caucuses. 

The  Iowa  caucuses  have  gained 
national  attention  because  they  will 
be  the  first  test  of  a  presidential  candi¬ 
date’s  strength  as  he  seeks  his  party’s 
nomination. 

The  booklet  contains  simple  expla¬ 
nations  of  how  the  caucuses  work  and 
the  history  behind  them,  as  well  as 
information  on  the  Iowa  Republican 
and  Democratic  parties,  numerous 
news  contacts  in  the  state  and  a  direc¬ 
tory  of  the  presidential  candidates’ 
Iowa  campaign  offices. 

Reporters  who  need  a  spot  to  file  a 


story  or  help  in  seeking  background 
while  following  candidates  in  Iowa 
will  also  find  names  of  contacts  and 
phone  numbers  at  the  Gazette  and 
two  other  eastern  Iowa  daily 
newspapers  —  the  Iowa  City  Press- 
Citizen  and  the  WaterloolCedar  Falls 
Courier  —  and  three  eastern  Iowa 
television  stations  —  KCRG-TV  and 
KGAN-TV,  both  of  Cedar  Rapids, 
and  KWWL-TV  of  Waterloo. 

To  receive  a  copy  of  the  booklet 
write  to:  Caucus  Guide,  The  Cedar 
Rapids  Gazette,  P.O.  Box  511,  Cedar 
Rapids,  Iowa  52406. 

Second  volume  of 
Ad  Planner  slated 

The  second  volume  of  Ad  Planner, 
a  Canadian  retail  advertising  system 
with  more  than  5,000  product  illustra¬ 
tions,  will  be  published  at  the  end  of 
September. 

Free  distribution  has  been 
expanded  by  more  than  65%  to 
include  the  ad  managers  of  more  than 
11,000  grocery,  convenience,  drug 
and  combo,  variety,  department  and 
discount  chain  stores  and  to  volun¬ 
tary,  cooperative  and  nonsponsoring 
wholesalers  serving  more  than  55,000 
independents. 

The  ad  managers  of  all  Canadian 
daily  and  major  weekly  newspapers 
will  also  receive  Ad  Planner  free. 

Call  for  ad  tax  vote 
applauded  by  AAF 

The  American  Advertising  Federa¬ 
tion  and  its  21  affiliate  federations  in 
Florida  have  endorsed  and  applauded 
the  decision  of  Florida  Gov.  Bob  Mar¬ 
tinez  for  a  statewide  referendum  on 
the  new  tax  on  advertising. 

For  the  past  several  months,  AAF 
Florida  members  have  supported  the 


Sales  Tax  Oppressing  People  (STOP) 
referendum  drive.  STOP  opposes  all 
service  taxes  and  is  currently  seeking 
343,000  signatures  by  early  next  year 
to  qualify  for  the  1988  ballot.  As  of 
Aug.  21  they  had  65,000  signatures. 
The  STOP  drive  will  continue  despite 
the  governor’s  action. 

The  AAF  with  its  21  Florida  adver¬ 
tising  federations  located  throughout 
the  state  will  take  part  in  a  drive  to 
educate  Florida  voters  as  to  the 
severe  problems  associated  with  the 
tax. 


More  women  named 
as  KIplInger  Fellows 

For  the  first  time  since  the  midca¬ 
reer  program  began  in  1973,  more 
women  than  men  have  been  selected 
as  Fellows  in  the  Kiplinger  Graduate 
Program  in  Public  Affairs  Reporting 
at  Ohio  State  University.  The  new 
class  of  five  women  and  four  men 
begins  work  at  the  OSU  School  of 
Journalism  on  Sept.  22. 

The  1987-88  Kiplinger  Fellows  are: 
Richard  Greene,  31,  reporter.  Star 
Free  Press,  Ventura  County,  Calif.; 
Jacqueline  Jadrnak,  34,  reporter, 
Gannett  Newspapers  Bureau,  Colum¬ 
bus,  Ohio;  Maryfran  Johnson,  34, 
reporter,  Tri-City  Herald,  Hanford, 
Wash.;  Sarah  Minhas,  35,  producer/ 
reporter,  Canadian  Broadcasting 
Corp.,  Montreal,  Canada;  Chiquita 
Mullins,  32,  former  public  affairs  pro¬ 
ducer,  Georgia  Public  Television, 
Atlanta,  Ga.;  Xiaodong  Wang,  32, 
editor.  Media  Journal,  Beijing  Broad¬ 
casting  Institute,  China;  Conrad  Wes- 
selhoeft,  33,  writer.  Review  of  the 
Week,  the  New  York  Times;  Pieter 
Wykoff,  30,  statehouse  correspon¬ 
dent,  KWTX-TV,  Waco,  Tex.;  and 
Bessie  Zarafonitis,  30,  reporter.  New 
Bedford  (Mass.)  Standard-Times. 
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TECHNICAL  BRIEFS 


Harris  Corp. 
reports  hike 
in  net  income 

Harris  Corp.  reported  fourth-quar¬ 
ter  net  income  rose  55%  to  $26.2  mil¬ 
lion,  up  from  $16.9  million  a  year  ear¬ 
lier,  on  sales  of  $562.1  million,  down 
from  $577.2  million  a  year  earlier. 

The  results  pushed  net  income  for 
the  fiscal  year  ending  June  30  up  42% 
to  $84.5  million,  compared  with  $59.6 
million  the  year  before,  on  sales  of 
$2.1  billion,  down  from  $2.2  billion 
the  year  before. 

The  previous  year's  sales  figures 
included  six  months’  revenue  from 
the  company’s  joint  venture,  Harris/ 
3M  Document  Products  Inc.  No  com¬ 
parable  revenue  was  included  in  fiscal 
1987. 

Dow  Jones  expands 
capacity  of 
satellite  network 

Dow  Jones  &  Company  Inc.  is 
quadrupling  the  capacity  of  its  satel¬ 
lite  communications  network  by 
using  a  frequency-hopping  technique 
designed  and  developed  by  Spar’s 
Communications  Group. 

The  added  capacity  will  allow  more 
internal  use  of  the  digital  network  and 
improve  facsimile  transmissions  of 
Dow  Jones  publications  such  as  the 
Wall  Street  Journal. 

The  network  has  been  used  by  Dow 
Jones  to  transmit  pages  of  the  Journal 
to  printing  plants  throughout  the 
country,  along  with  voice  and  data 
transmissions.  With  frequency  hop¬ 
ping,  frequencies  will  be  increased 
from  one  to  four,  boosting  capacity 
for  simultaneous  conversations  from 
1 10  to  450.  Special  hardware  is  being 
installed  in  17  earth  stations. 

Scitex  to  sell 
portion  of 
Contex  Graphics 

Scitex  Corporation  Ltd.  has 
announced  an  agreement  to  sell  its 
one-half  interest  in  Contex  Graphic 
Systems  Inc.,  a  joint  venture  with 
Continental  Can  Co.,  and  certain 
assets  related  to  Continental.  Scitex 
said  it  will  get  an  immediate  payment 
of  $1.1  million  plus  a  contingent  sum 
of  $500,000. 


Scitex  will  continue  to  support 
Contex  products  in  an  original  equip¬ 
ment  manufacturer  agreement  for  the 
sale  of  Scitex  systems  to  Contex  and 
by  acquiring  rights  to  distribute  Con¬ 
tex  products  in  Europe  and  North 
America. 

N.C.  daily  buys 

Letterflex 

platemakers 

The  Charlotte  (N.C.)  Observer  has 
purchased  Letterflex’s  new  plate- 
makers  for  flexography. 

The  automated  machines  feature  a 
prompting  system  to  guide  operators. 
They  can  produce  over  200  flexo  or 
letterpress  plates  an  hour,  the  manu¬ 
facturer  said.  The  Observer  plans  to 
convert  to  flexography  through  1988. 

Newsprint  use 
at  ail-time  high 

U.S.  consumption  of  newsprint  is 
at  an  all-time  high,  the  American 
Paper  Institute  said,  predicting  news¬ 
papers  will  use  12.3  million  metric 
tons  of  newsprint  this  year,  up  from 
11.9  million  metric  tons  in  1986. 

U.S.  mills  are  expected  to  produce 
5.2  million  tons  this  year,  while  Cana¬ 
dian  mills  are  expected  to  increase 
their  output  to  10.16  million  tons, 
2.8%  higher  than  1986,  API  said. 

U.S.  and  Canadian  mills  are  work¬ 
ing  at  full  capacity,  and  no  increase  in 
output  is  scheduled  for  the  near 
future. 

Demand  for  newsprint  is  also 
expected  to  rise,  as  newspapers  pre¬ 
pare  to  cover  the  presidential  election 
and  the  Olympics  and  as  advertisers 
shift  more  business  to  print  media.  As 
newsprint  supplies  tighten,  analysts 
have  predicted,  prices  will  rise  by 
early  1988. 

However,  the  Wall  Street  Journal 
in  August  reported  that  eight  major 
projects  under  way  or  being  studied 
could  increase  North  American  news¬ 
print  capacity  by  10%  by  1990. 

The  expansion  plans,  involving 
well  over  $1  billion  in  capital  growth 
by  several  forest  products  compa¬ 
nies,  could  turn  the  current  sellers’ 
market  to  a  buyers’  market,  the  paper 
reported.  Several  projects  involve 
newspapers  as  direct  partners  in  the 
mills. 

But  until  the  new  newsprint 
machines  go  on  line  in  the  next  year  or 
two,  newsprint  companies  are  pre¬ 
dicted  to  prosper. 


Mycro-Tek  in 
joint  marketing 
arrangement 

Mycro-Tek  Inc.  and  Advertiser 
Publications  Automation  Inc.  have 
announced  a  joint  marketing  agree¬ 
ment,  with  Mycro-Tek  buying  APA 
shares  and  becoming  the  exclusive 
marketer  of  APA’s  newspaper  busi¬ 
ness  system. 

“Any  new  products  we  develop  for 
the  newspaper  industry  will  be  mar¬ 
keted  exclusively  by  Mycro-Tek,” 
John  DeMare,  APA  president,  said. 

The  APA  system  publishing  busi¬ 
ness  management,  currently  working 
at  28  newspapers,  has  a  starting  cost 
of  $8,000.  It  operates  on  multiple  per¬ 
sonal  computers,  and  a  modified  ver¬ 
sion  allows  the  business  system  to 
operate  on  IBM’s  new  PS2  network 
system. 

Mitsubishi 
selects  CDS 

Chorus  Data  Systems  of  Merri¬ 
mack,  N.H.,  has  been  chosen  by  Mit¬ 
subishi  Electronics  of  America  to 
develop  an  advanced  video  interface 
for  its  high  resolution  color  thermal 
transfer  printers. 

This  is  the  first  time  a  U.S.  firm  has 
been  chosen  to  develop  and  manufac¬ 
ture  a  product  to  Mitsubishi’s  specifi¬ 
cations.  It  should  be  announced  this 
fall. 

A  portion  of  the  effort  will  include 
joint  development  and  implementa¬ 
tion  of  proprietary  image  processing 
algorithms. 

Sll  sells  systems 
to  U.K.  newspapers 

System  Integrators  Inc.  has  signed 
an  $8. 75-million  contract  with  Mail 
Newspapers  P.L.C.  for  a  568-termi¬ 
nal  editorial  and  classified  advertising 
system  at  four  U.K.  newspapers: 
Daily  and  Sunday  Mail,  London  Eve¬ 
ning  Standard  and  Evening  News. 

SII  said  the  sale  follows  recent 
installations  in  the  London  and 
Erankfurt  offices  of  the  Financial 
Times,  Birmingham  Post  and  Mail 
and  Brighton  Evening  Argus. 

Sll  said  it  has  named  F.  Michael 
Faubert  president  of  Caddex  Corp., 
its  new  technical  documentation  soft¬ 
ware  subsidiary  in  Woodinville, 
Wash. 
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Onthesmilyside . 


DIGITAL  EQUIPMENT  CORP.  of  Maynard,  Mass., 
has  introduced  new  workstations  and  several  product  im¬ 
provements. 

The  VAXstation  2000  offers  16  colors,  is  compatible 
with  all  VAX  products  and  available  in  two  versions,  the 
entry-level  color  system  with  15-inch  screen  for  $7,900, 
available  in  December,  and  with  19-inch  screen  for 
$11,900,  available  in  October.  Monochromatic  worksta¬ 
tions  will  be  available  in  December  for  $4,600,  DEC  said. 

The  RD54  159-megabyte  Winchester  disk  drive  im¬ 
proves  the  function  and  performance  of  the  2000  worksta¬ 
tion  by  adding  318  megabytes  of  local  disk  storage  and  is 
available  immediately  for  $6,900. 

*  *  * 

POWER  STRAP  INC.  of  Cleveland,  Ohio,  has  de¬ 
veloped  a  unit  for  newspaper  mailrooms  that  functions  as  a 
stack  conditioner,  feeder  and  underwrapper.  The  self- 
contained  unit  includes  underwrapper  conveyor  belts  and 
variable-speed  side-driven  vertical  rollers  for  squaring 
simultaneously  with  underwrapping.  The  underwrapper 
applies  up  to  50  sheets  a  minute  and  conveyor  speed  is  150 
feet  a  minute,  the  company  said. 

*  *  H* 

DATATIMES  of  Oklahoma  City,  Okla.,  has  introduced 
an  optical  disk  storage  system,  a  global  search  and  BASIS 
software  enhancements. 

The  optical  disk  system  allows  information  storage  on 
compact  disks  for  $  1 2  to  $  1 7  a  megabyte ,  DataTimes  said . 
Users  will  be  able  to  search  both  optical  and  magnetic 
media  on  line.  Each  optical  disk  stores  the  equivalent  of 
two  years’  worth  of  an  average  daily  metropolitan  newspa¬ 
per. 

Adding  a  module  to  BASIS,  users  with  a  Datatimes 
electronic  library  can  search  multiple  databases,  yielding 
more  than  a  single  search  in  the  same  amount  of  time, 
DataTimes  said.  The  global  search  has  been  available 
since  Aug  1.  BASIS  software  has  added  windowing  and 
screen  options  and  menu  search  options  for  newsrooms. 

*  *  * 

ANCHOR/LITHKEMKO  has  announced  three  prod¬ 
ucts  for  duplicators  and  small  presses:  Topaz  duplicator 
fountain  solution,  a  non-toxic,  biodegradeable  solution  for 
all  types  of  dampening  systems;  Turbo  Wash,  a  blanket 
and  roller  wash  for  duplicators  and  small  offset  presses 
that  is  non-photochemically  reactive;  Plate  Maid,  a  plate 
cleaner  for  metal,  paper  and  electrostatic  plates  used  in 
duplicators. 

*  *  * 

TOSHIBA  AMERICA  INC.  of  Irvine,  Calif. ,  has  begun  a 
program  to  upgrade  information  storage  on  its  T3100  por¬ 
table  personal  computers.  The  upgrade  includes  installa¬ 
tion  of  a  20-megabyte  drive  and  a  new  disk  controller. 
Computers  must  be  brought  to  Toshiba  service  centers, 
where  the  upgrade  can  be  completed  in  48  hours  for  $780. 

*  *  * 

ECRM  of  Tewksbury,  Mass.,  has  introduced  a  new 
version  of  its  PelBox/108  raster  recorder  that  can  output  at 
twice  the  speed  of  current  models.  Outputting  an  18-inch 
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wide  image  (108  pica)  at  24  inches  a  minute,  the  new 
version  is  designed  for  demanding,  speed-sensitive  en¬ 
vironments.  The  interface  is  identical  to  that  of  the  com¬ 
pany’s  other  recorders.  It  will  be  available  near  the  end  of 
1987,  ECRM  said. 

*  *  * 

A  15%  introductory  discount  is  being  offered  on  the  PC 
Type  Right,  an  electronic  dictionary  by  XEROX  CORP.  of 
Rochester,  N.Y.,  until  Sept.  30.  The  100,000-word  dic¬ 
tionary  includes  a  1 ,200-word  personal  dictionary  and  is 
for  use  with  IBM  and  compatible  personal  computers.  The 
reduced  price  is  $169.95. 

*  *  * 

The  Graphics  Systems  Division  of  AGFA-GEVAERT 
INC.  of  Ridgefield  Park,  N.J.,  has  announced  RECO¬ 
PRINT,  an  off-press  color-proofing  system  for  produc¬ 
ing  color  position  proofs.  Using  RECOPRINT  and  a  light 
system,  one  can  produce  between  10  or  12  proofs  an  hour. 
The  company  reported  that  the  total  cost  of  one  25"x38" 
proof  produced  on  the  system  is  $5.72.  The  system  con¬ 
sists  of  color  film,  color  papers,  chemicals  and  processors. 

*  *  * 

SOLUTIONS  INTERNATIONAL  of  Montpelier,  Vt., 
has  introduced  MicroPhone  from  Software  Ventures  to  be 
used  with  Glue,  an  interface  for  Macintosh  programs  and 
electronic  mailing  of  graphics.  Glue  makes  it  possible  for 
Microphone  users  to  send  reports  created  on  Macintosh 
regardless  of  whether  the  recipient  has  a  copy  of  the  ap¬ 
plication  used  to  create  the  report.  Glue  with  MicroPhone 
is  available  for  $55. 

*  *  * 

AND  BOOKS  has  introduced  a  basic  guidebook  to  pub¬ 
lishing  with  a  personal  computer.  Desktop  Publishing 
With  Style  by  Daniel  Will-Harris  illustrates  type  size,  line 
length,  document  style  and  page  layout.  Available  equip¬ 
ment  is  discussed  and  evaluated.  The  book  itself  was 
created  on  a  PC  using  Ventura  Publisher  and  a  laser 
printer. 

*  *  * 

THE  SALINON  CORP.  of  Dallas,  Texas,  has  developed 
Headliner,  a  software  package  for  IBM  and  compatible 
personal  computers.  It  aids  in  writing  headlines  by  listing 
more  than  33,000  popular  expressions  culled  from  books, 
songs,  movies,  ads,  proverbs,  idioms  and  quotes  that  can 
be  modified  for  appropriate  use.  A  writer  can  find  expres¬ 
sions  that  include  a  desired  word  or  phrase  similar  to  or 
rhyming  with  a  given  expression.  The  package  is  available 
for  $495. 

*  *  Hs 

BASF  CORP.  of  Clifton,  N.J.,  has  introduced  its  Nylof- 
lex  FA-R  plate  and  an  improved  wash-out  system.  The 
ozone-resistant  plate,  for  printing  plastic  film,  is  resilient 
and  has  properties  similar  to  other  Nyloflex  plates.  The 
wash-out  system,  available  in  class  III  sizes,  features 
counter-rotational  brush  movements  and  a  final  spraying 
cycle. 
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LETRASET  USA  of  Paramus,  N.J.,  has  announced  two 
Macintosh-based  products:  an  upgraded  version  of  the 
Ready  Set  Go!  page  layout  program  and  ImageStudio 
graphic  design  software  for  manipulating  gray-level  in¬ 
formation  of  images  generated  by  high-resolution  scan¬ 
ners. 

The  page  layout  program’s  new  features  include  arbi¬ 
trary  runarounds,  high-resolution  graphic  support,  inter¬ 
active  facing  pages  and  custom  page  sizes  plus  style  and 
type  specification  sheets,  glossaries  and  an  enhanced 
spelling  dictionary.  It  was  priced  at  $495;  upgrades  for 
current  users  cost  $75. 

ImageStudio  produces  retouched  images  that  can  be 
incorporated  into  page  layout  programs  and  stored.  The 
software,  scheduled  to  be  available  late  this  year,  includes 
design  tools  such  as  a  paintbrush,  and  effects  simulating 
airbrushing,  edge-softening  and  paint-smearing. 

*  *  * 

DOW  JONES  &  COMPANY  INC.  of  Princeton,  N.J., 
has  introduced  its  Desktop  Express  communications  soft¬ 
ware  program,  which  integrates  electronic  mail  functions 
of  MCI  Mail  with  the  graphics  capabilities  of  the  Macin¬ 
tosh  personal  computers.  It  allows  users  to  send  docu¬ 
ments  electronically  with  graphics  created  on  Macintosh 
computers  to  remote  locations  by  MCI  Mail  for  either 
viewing  or  printing.  It  is  available  from  Apple  dealers  and 
MCI  for  $149. 

*  *  * 

NETWORK  SPECIALTIES  INC.  of  San  Francisco, 
Calif.,  have  announced  three  display  products:  Stretch- 
Screen,  a  lOVi"  display  monitor  for  Macintosh  comput¬ 
ers  with  an  80  dots-per-inch  display  allowing  two-page 
spreads  and  double-sized  spreadsheets  to  be  viewed.  The 
screen  costs  $2,095,  and  is  available  from  Apple  dealers. 
Hi-Top,  a  15"  screen  that  can  display  a  full  8'/2"xH" 
image,  costs  $995.  StretchProjector,  a  liquid  crystal  dis¬ 
play  plate  and  software,  allows  overhead  projectors  to 
show  a  Macintosh  screen  and  costs  $1,799. 

*  *  * 

FIFTH  GENERATION  SYSTEMS  INC.  of  Baton 
Rouge,  La.,  has  introduced  Fastback,  a  hard-disk  backup 
and  restore  utility  for  Apple  Computer  Inc.’s  Macintosh 
personal  computer.  It  can  back  up  a  10  megabyte  hard  disk 
in  less  than  10  minutes,  the  company  says,  because  it 
writes  directly  to  the  disk  controller.  Users  can  select  files 
to  back  up,  back  up  all  their  files  on  the  hard  disk  or  back 
up  only  files  that  have  been  changed. 

The  software  also  prints  disk  labels,  catalogs  the 
saved  data  and  gives  users  the  option  of  confirming  each 
file  as  it  is  restored.  Fastback,  available  from  Fifth  Gen¬ 
eration  distributers  beginning  in  September,  will  cost 
$99.95. 

*  *  * 

MICRODYNAMICS  LTD.  of  Silver  Spring,  Md.,  has 
announced  its  multi-user  optical  disk  server  for  Macintosh 
computers.  Allowing  added  storage,  the  MARS  server 
was  developed  for  mass  document  storage  and  retrieval.  It 
provides  permanent  storage  and  on-line  access  to  an  orga¬ 


nization’s  information,  enabling  users  to  scan  vast  quanti¬ 
ties  of  paper  documents  and  permanently  archive  them  on 
compact  optical  disks.  It  is  available  for  a  license  fee  of 
$15,000. 

*  *  * 

AUTOLOGIC  INC.  has  updated  its  APPS-1  pagination 
system  to  image  plates  directly  with  editorial  and  classi¬ 
fied  pages  for  spot  and  process  color.  The  system,  running 
on  an  IBM  9370,  features  a  graphic  accelerator  for 
improved  typesetting  and  graphics  performance. 

Other  features  include  support  for  rotation  of  high- 
resolution  images,  double  truck  tabloid  spreads,  enhanced 
support  of  halftone  and  continuous  tone  graphics  and 
screens,  output  and  on-line  processing  of  3M  Black  Onyx 
plate  material  and  camera-ready  output  with  multiple  page 
imposition.  All  new  features  were  demonstrated  at  ANPA/ 
TEC  in  Las  Vegas  in  June. 

*  *  * 

VIDEK  of  Rochester,  N.Y.,  has  introduced  the  Mega¬ 
plus  development  system.  Based  on  an  International  Busi¬ 
ness  Machines  Corp.’s  AT  personal  computer,  that  pro¬ 
vide"  capabilities  for  processing  images. 

Image-processing  capabilities  include  image  enhance¬ 
ment,  spacial  filtering,  zooming,  analysis,  graphics,  mea¬ 
surement  and  annotation,  as  well  as  storage  and  retrieval 
of  images. 

The  system  will  be  offered  as  a  package  with  the  Mega¬ 
plus  camera,  software,  plug-in  PC  boards,  and  an  IBM  PC 
AT. 

*  *  * 

AMERICAN  ROLLER  CO.  of  Bannackburn,  Ill.,  has 
introduced  Arcothane  HD  high  durometer  fountain  roll¬ 
ers,  featuring  a  polyurethane  compound  that  resists  abra¬ 
sion  better  than  neoprene  and  has  high  chemical  and  water 
resistance,  the  company  said. 

The  fountain  rollers  are  available  in  two  formulas: 
Arcothane  HDE,  designed  for  humid,  high-speed  opera¬ 
tions,  and  Arcothane  HDS,  designed  for  use  with  hydro¬ 
carbon  liquids.  Both  are  available  in  four  durometers. 

*  *  * 

OMNI  INDUSTRY  CORP.  of  Denver,  Colo.,  has  intro¬ 
duced  a  new  version  of  its  Industry  Media  Publishing 
System,  an  automated  publishing  system  compatible  with 
Digital  Equipment  Corp.  computers.  IMPS  was  originally 
introduced  on  Texas  Instruments  computers,  and  later  on 
IBM  System/36. 

Any  machine  in  DEC’s  VAX  line  can  be  adapted  to  the 
system  individually  or  integrated  using  the  VAX  cluster 
concept,  Omni  said. 

*  *  * 

DEV  INDUSTRIES  INC.  of  Bensenville,  Ill.,  has 
announced  a  pneumatic  paper  roll  loader,  the  PRLIOO,  for 
existing  Goss  Community.  By  pushing  a  button,  the  paper 
roll  is  lifted  off  the  dolly  by  the  pneumatic  arms  and  is 
ready  to  roll  into  place.  It  can  carry  up  to  2,500  pounds  and 
loads  or  unloads  any  diameter  roll .  It  does  not  alter  present 
press  capacity. 
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More  courts  may  back 
‘employment-at-wiir  doctrine 


After  years  of  erosion  in  the  so- 
called  “employment-at-will  doc¬ 
trine,”  the  legal  pendulum  may  be 
swinging  back  toward  a  management 
view,  a  top  labor  lawyer  says. 

Speaking  at  the  39th  annual  confer¬ 
ence  of  the  Newspaper  Personel  Rela¬ 
tions  Association,  attorney  John  W. 
Powers  said  the  recent  change  of  jus¬ 
tices  on  the  California  Supreme  Court 
could  signal  a  more  conservative  view 
of  the  employment-at-will  issue.  Pow¬ 
ers  is  a  partner  with  Seyfarth,  Shaw, 
Fairweather  and  Geraldson,  the  Chi¬ 
cago-based  law  firm  that  specializes 
in  representing  management  sides  in 
labor  disputes. 

Employment-at-will  —  the  notion 
that  an  employee  who  is  not  under  a 
formal  contract  can  be  fired  for  virtu¬ 
ally  any  reason  —  has  lost  much  of  its 
legal  force  over  the  past  decade. 
Because  of  legislation  and  court  deci¬ 
sions,  the  claim  of  wrongful  dismissal 
has  been  upheld  for  numerous  rea¬ 
sons. 

In  recent  years  especially,  employ- 


ment-at-will  appeared  to  be  eroding  at 
an  ever-faster  clip.  Just  as  employers 
were  beginning  to  realize  their 
employee  handbooks  can  be  con¬ 
strued  as  legal  contracts,  some  courts 
have  moved  to  the  position  that  even 
some  oral  remarks  made  during  a 
recruiting  interview  can  be  legally 
binding. 

At  the  forefront  of  this  movement 
have  been  the  courts  of  California. 

That  may  be  changing  now.  Powers 
says. 

Last  fall,  California  Chief  Justice 
Rose  Bird  and  a  few  other  liberal  jus¬ 
tices  were  defeated  in  elections.  The 
composition  of  the  court  has  become 
more  conservative  just  as  it  is  about  to 
consider  some  employment-at-will 
decisions  by  the  state  appeals  court. 

“The  good  news  is  that  the  state 
that  has  gone  the  farthest  in  these 
[wrongful  dismissal]  theories,  Cali¬ 
fornia,  is  at  least  looking  at  restricting 
or  putting  caps  on  those  theories,” 
Powers  told  the  NPRA  seminar. 


Ownership  changes 


American  Publishing  Co.  of  West 
Frankfort,  Ill.,  a  subsidiary  of 
Toronto-based  Hollinger,  Inc., 
recently  acquired  three  more  dailies 
in  separate  transactions. 

The  Waynesboro  (Pa.)  Record  Her¬ 
ald,  with  six-day  evening  circulation 
of  10,390  copies,  was  purchased  by 
American  from  the  Chalfant  family. 
Henry  Ansbacher  Inc.  represented 
the  buyer  in  that  transaction. 

American  purchased  the  5,250-cir¬ 
culation  Stillwater  (Minn.)  Gazette 
from  the  Easton  family. 

In  Missouri,  American  acquired  the 
Neosho  Daily  News  from  the  Cope 
family. 

*  *  * 

The  Marlborough  (Conn.)  Messen¬ 
ger,  a  weekly  with  2,200  circulation, 
was  sold  by  Toni  Easterson  to  Nolan 
Publications,  headed  by  Ron  Nolan. 
Nolan  Publications  also  owns  the 
weekly  Cromwell  Chronicle. 

*  ♦  * 

The  Houston  County  News,  LaCres- 
cent,  Minn.,  has  been  purchased  by 
Tom  van  der  Linden  and  Jean  Silber- 
man,  from  Myron  Schober,  who  will 
continue  to  publish  the  Tri-County 
Record  in  Rushford. 

The  new  owners  have  converted 
the  newspaper  to  a  tabloid  format  and 
combined  its  two  editions  —  one  for 
Houston  and  one  for  LaCrescent  — 


into  a  single  edition. 

John  van  der  Linden  of  Spirit  Lake, 
Iowa,  was  the  broker  in  the  sale. 

*  *  * 

Our  Press  Inc.,  a  subsidiary  of 
Scotsman  Press,  Inc.,  of  West  Syra¬ 
cuse,  N.Y.,  recently  acquired  the 
Independent  Newspapers  of  Mar¬ 
athon,  N.Y.  from  Walter  Grunfield, 
who  will  continue  as  editor. 

*  *  * 

Michael  and  Patricia  Lindsey  of 
Lindsey  Publishing,  Wyo.,  have  sold 
seven  of  its  newspapers  to  Wyoming 
Newspapers,  Inc.,  a  new  subsidiary 
of  News  Media  Corp.  headed  by  John 
Tompkins  of  Rockford,  Ill. 

The  newspapers  involved  in  the 
sale  are  the  Torrington  Telegram; 
Platte  County  Record-Times;  Lusk 
Herald;  Gurnsey  Gazette;  Lingle 
Guide;  Warren  AFB  Sentinel,  and  the 
Wyoming  Goverment  Review. 

The  Lindseys  will  continue  to  pub¬ 
lish  the  Saratoga  Sun. 

Hicks  Media  Service  of  Buffalo, 
Wyo.,  negotiated  the  sale. 

*  *  * 

Brown  Publishing  Co.  of  Cincinnati 
has  signed  an  agreement  to  purchase 
the  weekly  Sycamore  Messenger/News 
from  Mary  Lou  and  Maurice  Rose. 
The  weekly  covers  five  Hamilton 
County,  Ohio,  communities 

Brown  now  owns  six  dailies  and  14 
weeklies. 
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I  his  bumbling 
college  student  has  ^ 
been  a  steady  favorite 
with  comics  readers 
since  his  debut  in  1979. 
Loyal  fans  across  the 
country  keep 
DRABBLE®  at  the  top 
of  the  class,  in  news¬ 
papers  including  the 
Los  Angeles  Times, 

The  Detroit  News, 

The  Boston  Herald, 

The  Deseret  News 
and  others. 

H  as  all  this 
popularity  affected 
Drabble?  Nah!  He’s  as 
flaky  and  lovable  as  ever. 

For  information 
call  Brad  Bushel! 
at  1-800-221-4816 
(in  New  York, 
212-692-3700). 

United  Media  Canada, 
416-821-0661. 
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Color  photo-feature  service  catches  on 

‘Primary  Color’  editor  Harriet  Choice  discusses  the  Universal  Press 
Syndicate  package,  which  offers  travel,  home,  and  food  material 


By  Tricia  Brevets 

“Flocking  to  the  Birds”  was  the 
name  of  a  feature  that  ran  last  spring 
on  the  front  page  of  the  Orange 
County  (Calif.)  Register's  Sunday 
Travel  section.  The  story  about  a 
birdwatcher’s  hunt  for  the  elusive 
Abert’s  towhee  was  accompanied  by 
three  high-quality  color  photos  on 
Page  One  and  three  black-and-white 
photos  on  the  jump  pages.  The  focal 
point  on  the  first  page  was  a  photo 
showing  a  streamertail  hummingbird 
in  intricate  detail. 

On  July  1,  the  Chicago  Tribune's 
“Travel  in  Style,”  a  regular  feature  in 
the  Wednesday  Style  section,  head¬ 
lined  the  same  story  “Birdwatching; 
The  Quiet  Hunt”  and  printed  four 
color  photos  on  the  first  page  and  a 
black-and-white  picture  of  the 
Abert’s  towhee  itself  on  the  second 
page.  A  shot  of  six  birdwatchers  in 
action  behind  a  blind  in  Louisiana 
dominated  the  first  page. 

The  Arizona  Daily  Star  printed  the 
same  birdwatching  story  on  May  3 
with  the  headline,  “The  Trill  of  It 
All.”  Travel  editors  there  used  two 
large  color  photos  —  one  of  the  bird¬ 
watchers  in  action  and  the  other  a 
close-up  of  the  colorful  Western  tana- 
ger  —  on  the  first  page  of  the  Sunday 
travel  section  and  went  without 
photos  on  the  jump  page. 

Different  newspapers.  Different 
headlines.  Different  dates.  Different 
layouts.  Same  photo-feature  pack¬ 
age. 

These  three  papers  are  among  the 
more  than  100  buyers  of  “Primary 
Color,”  a  monthly  service  launched 
last  fall  by  Universal  Press  Syndicate. 

“Good  reading  enhanced  by  good 
color”  is  what  Primary  Color  editor 
Harriet  Choice  had  in  mind  when  she 
created  the  package  that  offers  travel, 
home,  and  food  articles  —  all  accom¬ 
panied  by  color  art  that  can  be  con¬ 
verted  to  black  and  white. 

A  17-year  veteran  of  the  Chicago 
Tribune,  where  she  served  as  a  fea¬ 
ture  writer,  arts  editor,  and  executive 

Tricia  Brevets  is  a  Chicago-based 
free-lancer  who  periodically  writes  for 
E&P. 


Harriet  Choice 

travel  editor.  Choice  recalled  that  she 
was  stunned  by  the  amount  of  bad 
travel  material  that  came  “over  the 
transom”  to  the  paper. 

“1  remember  suggesting  at  a  travel 
editors’  meeting  once  that  if  we  all 
pooled  our  money  we  could  get  better 
writers,”  Choice  said.  “It  was  an  idea 
I  got  from  Writer’s  Bloc,  a  small 
[now-defunct]  syndicate  I  both 
bought  from  and  wrote  for  when  I  was 
arts  editor  ....  With  Writer’s  Bloc, 

Birpwatching 

^  Th«  cMet  hunt 


Chicago  Tribune 


you  always  knew  you  were  getting 
something  good.” 

Choice  left  the  Tribune  in  1984  fol¬ 
lowing  two  deaths  in  her  family,  but 
she  didn’t  keep  her  hand  out  of  the 
newspaper  business  for  long.  In  addi¬ 
tion  to  working  on  several  free-lance 
projects.  Choice  soon  began  formu¬ 
lating  the  ideas  for  what  would 
become  Primary  Color. 

It  was  at  the  suggestion  of  Detroit 
News  executive  editor  Robert  Giles 
that  Choice  contacted  Universal 
president  John  P.  McMeel,  and  they 
first  met  to  discuss  her  ideas  in  the  fall 
of  1985. 

“John  liked  the  idea  of  travel  and 
color,  which  was  basically  what  I  was 
doing  on  my  own  at  that  point,”  she 
explained.  But  when  McMeel  and 
Choice  attended  an  American  Book¬ 
sellers  Association  convention  to 
help  her  find  material  for  a  travel 
package.  Choice  said  she  got  the  idea 
for  a  broader  service. 

“I  realized  that  we  shouldn’t  be 
doing  travel  with  color,”  she  com¬ 
mented.  “We  should  be  doing  color 
with  travel  and  color  with  homes  and 
color  with  food.” 

Backed  by  Universal,  Choice 
returned  to  her  native  Chicago  from 
the  book  convention  and  worked  up  a 
concept  for  a  monthly  newspaper  arti¬ 
cle  and  color  photograph  package, 
which  she  named  Primary  Color. 

“Most  of  us  become  newspaper 
people  because  of  a  passion  for  the 
written  word,”  Choice  observed. 
“But  long  before  USA  Today  came 
along,  we  were  using  a  lot  of  color  at 
the  Tribune.  Pretty  soon  we  started 
finding  out  what  did  and  didn’t  print  in 
terms  of  color.  All  of  a  sudden  finding 
and  getting  good  color  for  our  stories 
became  a  priority  ....  After  all, 
nobody  wants  to  look  at  bad  color. 

“It  was  sometimes  very  discourag¬ 
ing  to  find  a  story  with  color  that 
didn’t  work.  But  if  you  were  able  to 
put  it  all  together  —  a  great  story  with 
good  color  —  it  really  was  a  thrill.” 

As  editor  of  Primary  Color,  Choice 
tries  to  do  just  that  for  newspaper 
clients.  She  approaches  the  task  by 
operating  Primary  Color  more  or  less 
(Continued  on  page  40) 
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. .  If  missiles  were  pencils 
War  wouldn't  be  such  a  dread. 
Whenever  someone  got  out  of  line 
We  could  just  erase  his  head . . 


For  the  past  six  years,  J.D.  Crowe  has  been  feather¬ 
ing  his  editorial  nest  with  some  of  the  oddest 
politicians  imaginable. 

His  zany  viewpoints  have  flown  him  high  up  in  the 
ranks,  all  the  way  to  People  magazine's  year-end 
review. 

His  cartoons,  plus  those  of  our  other  10  cartoon¬ 
ists- Paul  Rigby,  Steve  Kelley,  Bruce  Beattie,  Clay 
Bennett,  Scott  Willis,  Mike  Luckovich,  Cary 
Markstein,  Pat  Crowley,  Ken  Alexander  and  Bob 


Englehart-have  appeared  in  People  magazine,  the 
New  York  Times,  Time  and  Newsweek. 

Copley  cartoonists  are  a  big  draw  for  900  subscrib¬ 
ing  newspapers  in  the  U.S.  and  Canada.  To  draw  your 
own  conclusions,  call  toll-free  800-445-4555*  for  a  free 
sample  of  our  Editorial  Cartoon  package,  available 
camera-ready  daily,  weekly  or  monthly. 

Get  the  package  that  ties  up  readership  and  reve¬ 
nues.  The  one  with  the  draw  of  our  controversial 
cartoonists. 


eRAseRueMis 


SYNDICATES 


doing  that  on  their  own  or  they  can  get 
it  over  the  wire.” 

Each  Primary  Color  story  is  edfted 
by  three  people  before  it  goes  to  a 
client  paper.  First,  Choice  does  the 
main  edit,  and  then  two  Universal 
editors  look  the  piece  over. 

Like  a  section  editor  at  a  large 
paper,  much  of  Choice’s  time  is  spent 
tracking  down  and  selecting  the 
photos  that  accompany  each  story.  In 
her  effort  to  get  “really  special 
photos”  Choice  may  look  through 
thousands  of  possibilities  to  find  the 
four  she’ll  distribute  with  a  Primary 
Color  lead. 

Choice  often  relies  on  her  writers 
for  photo  suggestions.  For  example. 
Choice  was  having  trouble  finding  a 
picture  of  anything  but  Old  Faithful  to 
illustrate  the  geysers  Chase  wrote 
about  in  his  insider’s  look  at  Yellow¬ 
stone.  Chase  told  her  about  a  “geyser 
gazer”  he  knew,  and  soon  Choice  had 
dozens  of  quality  photos  from  which 
to  select. 

When  she  couldn’t  locate  photos  of 
handmade  puppets  from  Jakarta, 
Indonesia,  to  illustrate  another  travel 
piece.  Choice  ended  up  having  some 
puppets  sent  to  Chicago,  where  she 
had  them  photographed  the  way  she 
wanted  them. 

The  aforementioned  photo  of  bird¬ 
watchers  in  action  was  a  particularly 
troublesome  picture  to  locate.  Choice 
recalled.  “I  could  find  many  photos  of 
birds,”  she  said,  “but  it  was  very 
difficult  to  find  pictures  of  people 
watching  birds.”  The  one  Choice 
ended  up  with  was  a  real  discovery, 
however.  Not  only  was  it  a  high-qual¬ 
ity  shot,  but  one  of  the  subjects  hap¬ 
pened  to  be  Roger  Tory  Peterson, 
recognized  as  the  father  of  modern 
birdwatching. 

“Picking  the  color  is  something  I  do 
almost  entirely  on  my  own,”  con¬ 
tinued  Choice.  “Me  and  the  lab.  And 
that  gets  scary  sometimes.  But  it’s 
really  exciting  when  I  get  the  chance 
to  see  the  photos  used  in  different 
ways. 

“Each  newspaper  has  different 
capabilities,”  she  added.  “When  I 
send  out  four  to  five  pictures.  I’m 
clearly  thinking  that  some  papers 
don’t  have  sophisticated  presses  and 
may  use  some  as  black  and  white.  Our 
goal  is  to  provide  a  service  for  as 
many  papers  as  possible  and  to  make 
it  work  on  all  levels.” 

Choice  said  “there’s  no  end  to  Pri¬ 
mary  Color  as  long  as  we  don’t  spread 
ourselves  too  thin.”  The  package 
celebrates  its  first  anniversary  in 
November,  and  Choice  sees  Primary 

(Continued  on  next  page) 
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like  a  paper.  “I  discourage  free-lance 
submissions,”  Choice  said.  “In 
assigning  stories,  I  match  the  person 
with  the  subject.” 

Primary  Color  clients  receive  both 
hard  copy  and  over-the-wire  copy. 
Lead  stories  (with  optional  trims)  are 
1 ,500  to  2,500  words,  and  are  accom¬ 
panied  by  three  to  five  color  slides 
with  captions  and  credits.  Columns 
average  750  words  in  length. 

The  monthly  home  lead,  called 
“Interiors,”  is  written  by  Elaine 
Markoutsas,  former  “Homes”  writer 
for  the  Chicago  Tribune  and  currently 
the  director  of  home  furnishing  for 
Chicago’s  Merchandise  Mart. 

“The  idea  here  is  to  give  people  an 
idea  on  trends,”  said  Choice.  “We 
cover  a  wide  range  of  prices  of  furni¬ 
ture  —  not  just  designer,  designer, 
and  designer.  We  also  do  profiles  on 
different  designers.” 

Other  components  of  Primary  Col- 
or’s  home  package  are  “Home 
Touch,”  a  column  by  Michael  Walsh, 
a  design  writer  for  several  national 
magazines;  “Designer  in  Residence” 
by  Jena  G.  Hall,  a  professional  inter¬ 
ior  designer  who  writes  a  weekly  col¬ 
umn  for  Newsday;  and  “Garden  Var¬ 
ieties”  by  John  Williamson,  an 
English  landscape  designer  who  is  a 
contributing  writer  for  Horticulture 
magazine. 

Having  the  same  writer  for  the 
home  lead  articles  has  enabled  Choice 
to  establish  a  continuity  in  tone  for  the 
series.  The  writer  for  the  travel  lead 
varies  from  month  to  month,  how¬ 
ever.  “With  travel,  it  would  be  very 
hard  to  have  one  writer  because 
everyone  doesn’t  have  the  same  pas¬ 
sion  for  the  same  places,”  Choice 
explained. 

Designed  to  provide  practical 
travel  information  as  well  as  to  fuel 
the  reader’s  wanderlust,  the  lead 
travel  stories  have  included  articles 
such  as  “The  Soul  of  the  South”  by 
Charles  Kuralt,  “A  Personal  View  of 
an  Expedition  in  the  Making”  by  L.J. 
Davis  (which  included  a  visit  with 
Jane  Goodall  in  Africa),  and  “The 
Hidden  Pleasures  of  Yellowstone”  by 
Alston  Chase. 

The  travel  columns  include  “The 
Time  to  Travel”  by  Marcia  Schned- 
ler,  travel  editor  of  Vantage  maga¬ 
zine;  “Adventuring”  by  John  Ras¬ 
mus,  editor  of  Outside  magazine  ;  and 
“Laura  Bly  on  Travel.”  Bly  is  travel 
editor  of  the  Orange  County  Register. 

Primary  Color’s  food  package 
offers  two  to  three  articles  each  week 
that  are  accompanied  by  three  to  four 
color  photos.  The  material  is  from  the 


The  trill  of  it  all 

An  Aijed  s  Towhee  in  Patagonia  /$  worth  a  sunstroke 


Orange  County  Register 


Dallas  Morning  News  Food  section. 

Choice  works  closely  with  all  her 
writers  and  discusses  story  ideas  with 
them  on  a  regular  basis.  For  the  travel 
leads,  she  said,  “I  usually  have  an 
idea  for  what  I  want  and  then  call 
someone  who  is  an  expert  in  that  field 
or  is  someone  specifically  suited  to 
write  that  piece  ....  I  try  to  be  a 
little  offbeat  ....  For  example.  I’m 
not  going  to  send  a  writer  to  cover  the 
Winter  Olympics.  Papers  are  already 


Travel 
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Film  critic  Roger  Ebert  moves  from  NAS  to  UPS 


Movie  critic  Roger  Ebert  has 
switched  from  North  America  Syndi¬ 
cate  (NAS)  to  Universal  Press  Syndi¬ 
cate.  The  move  was  effective  Septem¬ 
ber  1. 

Ebert’s  route  to  Universal  was 
similar  to  that  of  “The  Far  Side"  car¬ 
toonist  Gary  Larson.  Both  had  their 
books  published  by  Universal’s 
Andrews  and  McMeel  company 
before  joining  the  syndicate  itself. 

Ebert  said  it  made  sense  on  a 
“pragmatic”  basis  to  be  with  a  syndi¬ 
cate  and  book  publisher  owned  by  the 
same  company.  For  one  thing,  he 
noted  that  this  would  make  it  easier  to 
add  new  film  reviews  to  future  edi¬ 
tions  of  the  Roger  Ebert’s  Movie 
Home  Companion  book. 

But  Ebert  added  that  there  was  also 
a  “personal”  reason  for  joining  Uni¬ 
versal:  his  friendship  with  and  respect 
for  Universal  president  John  P. 
McMeel  and  vice  president/contrib¬ 
uting  editor  Donna  Martin,  who  has 
worked  with  the  movie  critic  on  his 
books. 


(Continued  from  previous  page) 
Color’s  second  year  as  a  time  of  both 
tightening  and  growth. 

“Next  year,  we’re  going  to  make 
sure  that  each  writer  who  does  a  col¬ 
umn  will  write  a  longer  feature,  too,” 
she  said,  adding  that  her  long-term 
goal  is  to  establish  a  stable  of  depend¬ 
able,  talented  writers. 

As  someone  who  was  once  used  to 
the  bustling  atmosphere  of  a  daily 
paper.  Choice  said  she  misses  con¬ 
stant  people-contact.  The  editor 
added,  however,  that  she  enjoys  the 
“creative  state  of  frenzy”  Primary 
Color  brings  to  her  life. 

Choice  —  who  on  her  own  writes  a 
monthly  book  review  column  pub¬ 
lished  in  papers  such  as  the  Chicago 
Tribune,  Buffalo  News,  Philadelphia 
Inquirer,  and  Seattle  Times  —  is  plan¬ 
ning  to  launch  a  new  series  of  book 
excerpts  this  fall. 

As  of  yet.  Choice  has  not  written  an 


Roger  Ebert 

Ebert  —  the  only  winner  of  a  Pulit¬ 
zer  Prize  for  film  criticism  —  empha¬ 
sized  that  his  syndicate  switch 
stemmed  from  positive  feelings  about 
Universal,  not  negative  ones  about 
NAS. 

The  columnist  joined  the  Chicago 


Sun-Times  in  1966,  and  became  the 
newspaper’s  film  critic  a  year  later  at 
the  age  of  24.  Ebert  made  his  televi¬ 
sion  debut  with  Gene  Siskel  (of  the 
Chicago  Tribune  and  Tribune  Media 
Services)  in  1975.  Their  show  evolved 
into  what  is  now  Siskel  &  Ebert  &  the 
Movies,  which  reportedly  earns  each 
of  its  stars  over  $  1  million  a  year.  The 
program  is  watched  by  an  estimated 
eight  million  people  a  week  and  ranks 
as  one  of  the  top  10  programs  in  syndi¬ 
cation. 

Ebert,  who  majored  in  journalism 
at  the  University  of  Illinois,  has  also 
taught  film  at  the  University  of  Chi¬ 
cago  the  past  18  years. 

His  column,  which  appears  in 
almost  100  papers,  is  the  fourth  major 
feature  lost  by  NAS  since  it  was  pur¬ 
chased  by  the  Hearst  Corporation  and 
King  Features  Syndicate  earlier  this 
year.  The  other  three  were  Ann  Lan¬ 
ders’  advice  column,  Johnny  Hart’s 
“B.C.”  comic,  and  Herblock’s  edito¬ 
rial  cartoons. 

— David  Astor 


Copley  is  distributing  ‘Kitchen  Hints’ 


A  weekly  “Kitchen  Hints”  panel  is 
being  offered  through  Copley  News 

article  for  Primary  Color  herself,  but 
she  admits  that  the  travel  pieces  have 
gotten  her  penchant  for  travel  going  in 
full  swing. 

“I  like  to  write  about  the  people  I 
meet  when  I  travel,  and  I’ll  probably 
be  doing  something  for  Primary 
Color,”  she  said.  “Primary  Color  has 
created  a  tremendous  sense  of  wan¬ 
derlust  for  me.  But  I  have  the  luxury 
of  assigning  a  story  to  myself  and 
deciding  what  I  could  do  the  best.” 

Birthday  for  column 

Mary  Margaret  Carberry’s  self- 
syndicated  “Nine  to  Five  Woman,”  a 


The  characters  in  'Zippy  the  Pinhead'  by  Bill  Griffith  of  King  Features  Syndicate 
are  rarely  at  a  loss  for  words,  but  they  weren't  saying  much  in  this  unusual  contest 
strip  from  August  28. 


Service’s  Food  Mini-Package. 

The  graphic  feature  —  which  dis¬ 
cusses  matters  ranging  from  pie 
crusts  to  sauces  —  is  by  Carol  Cutler, 
who  also  does  the  weekly  “Home 
Entertaining”  column  for  Copley. 

Cutler  works  for  Time/Life  books, 
and  has  written  seven  books  herself. 
Her  culinary  credentials  include  the 
Cordon  Bleu  in  Paris  as  well  as  the 
kitchens  of  Auberge  du  Pere  Bise  in 
Talloires,  France. 


weekly  question-and-answer  column 
on  problems  in  the  workplace,  is 
marking  its  10th  anniversary. 

Subscribers  include  the  New  York 
Daily  News,  Sacramento  Bee,  and 
Shreveport  (La.)  Journal. 

Carberry  —  based  at  1349  Douglas 
Ave.,  Flossmoor,  Ill.  60422  —  also 
writes  the  weekly  “Being  Human” 
column. 

Heatset  for  10  mags 

TV  Update  magazine  has  begun 
using  heatset  printing.  The  process, 
according  to  United  Media,  lessens 
ruboff  and  offers  sharper  detail  than 
conventional  cold-web  printing. 

Ten  TV  Update  clients  are  initially 
receiving  heatset  magazines,  and 
more  will  be  offered  them  in  the  near 
future. 
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Johnstown  paper 
hosts  exhibit  on 
workings,  history 

The  Johnstown  (Pa.)  Tribune- 
Democrat  recently  hosted  an  exhibit 
showing  the  workings  and  history  of 
the  newspaper  at  the  Community  Arts 
Center. 

The  exhibit,  entitled  “Images  & 
Words  on  Paper,”  consisted  of  panels 
hung  on  four-sided  racks,  creating  a 
mobile  display,  making  it  available  for 
showing  in  other  areas.  One  element 
of  the  display  deals  with  the  newspa¬ 
per’s  history,  another  focuses  on  cov¬ 
erage  of  people’s  lives,  and  there  are 
panels  illustrating  the  newspaper’s 
role  as  a  watchdog  in  the  community, 
as  well  as  illustrations  of  the  news¬ 
paper’s  change  of  appearance  from 
shades  of  gray  to  color. 

The  project  was  suggested  in  Janu¬ 
ary  by  Rose  Mary  Hagadus,  arts  cen¬ 
ter  director,  who  got  the  idea  from  an 
exhibit  by  Newsday  photographers 
and  artists  at  the  Nassau  County  Cen¬ 
ter  for  Fine  Arts  on  Long  Island,  N.Y. 
The  exhibit  was  designed  by  Glenn 
Brougher,  a  retired  art  instructor 
from  Westport  Hilltop  High  School 
and  a  partner  in  Brougher-Vasilko 
design  consultants.  Brougher’s  wife, 
Pat,  and  several  subcontractors 
assisted. 

89  papers  garnered 
SND  design  awards 

Eighty-nine  newspapers  from  10 
countries  won  a  total  of  505  awards 
during  the  annual  Best  of  Newspaper 
Design  competition,  sponsored  by  the 
Society  of  Newspaper  Design. 

Judges  sifted  through  7,034  entries 
to  award  11  Gold  Medals,  including 
three  each  to  the  New  York  Times  and 
the  Seattle  Times.  Also  earning  Gold 
Awards  with  one  each  were:  the  Des 
Moines  Register',  the  Orange  County 
Register',  the  Toronto  Star;  Helsingin 
Sanomat  from  Helsinki,  Finland;  and 
the  Chandler  Arizonan  of  Mesa,  Ariz. 

Mich,  paper  funds 
CMU  scholarships 

An  endowed  scholarship  fund  that 
could  be  worth  as  much  as  $350,000 
by  1991  has  been  established  at  Cen¬ 
tral  Michigan  University  by  the 
County  Press  of  Lapeer. 

The  Lapeer  (Tounty  Press 
Academic  Scholarship  in  Journalism 


will  benefit  Lapeer  County  journal¬ 
ism  students  who  meet  academic 
requirements.  The  program  will  pro¬ 
vide  up  to  four  potential  four-year 
scholarships  covering  tuition,  room 
and  board,  books  and  incidental 
expenses.  The  County  Press  will  also 
offer  paid  summer  internships  for  the 
recipients  between  their  sophomore 
and  junior  years. 

Laura  Phillips  of  North  Branch  is 
the  first  recipient  of  a  $5,000  scholar¬ 
ship  offered  through  the  weekly 
newspaper’s  program. 

Playboy  Foundation 
hosts  Zenger  show 

The  Playboy  Foundation,  in  coop¬ 
eration  with  the  Chicago  Public 
Library  Special  Collections  Division, 
will  display  the  documents  from  the 
trial  of  John  Peter  Zenger,  in  Preston 
Bradley  Hall  on  Sept.  17. 

The  documents  were  donated  to  the 
library’s  permanent  collection  in  1979 
by  Playboy  Enterprises  Inc.,  and  the 
exhibition  is  being  held  in  conjunction 
w'ith  the  reception  for  the  winners  of 
the  seventh  annual  Hugh  M.  Hefner 
First  Amendment  Awards. 

In  1735,  John  Peter  Zenger, 
publisher  of  the  New  York  Weekly 
Journal,  was  tried  and  acquitted  of 
criminal  libel  charges  against  tlie  Co¬ 
lonial  governor  of  New  York.  The 
first  freedom  of  the  press  victory  in 
North  America,  the  case  attracted 
international  attention  and  Zenger’ s 
own  account  of  the  trial  was  reprinted 
several  times  on  both  sides  of  the 
Atlantic.  Published  commentaries 
and  legal  briefs  are  among  the  docu¬ 
ments  on  display  at  the  Cultural  Cen¬ 
ter. 

New  weekly  debuts 
in  Westwood,  Mass. 

Suburban  World  Inc.  of  Needham, 
Mass.,  has  begun  publishing  a  new 
weekly  newspaper,  the  Westwood 
(Mass.)  Suburban  Press,  bringing  to 
five  the  number  of  newspapers  pub¬ 
lished  by  the  company. 

Baruch  is  a  fellow 
at  Gannett  Center 

Ralph  M.  Baruch,  until  recently 
chairman  of  Viacom  International 
Inc.,  has  been  named  to  a  senior  fel¬ 
lowship  at  the  Gannett  Center  for 
Media  Studies  at  Columbia  Univer¬ 
sity. 

Baruch  begins  his  fellowship  on 


Jan.  1,  1988.  A  major  figure  in  the 
communications  industry  for  more 
than  four  decades,  Baruch  will  carry 
several  projects,  including  a  study  of 
the  links  between  government  regula¬ 
tion  and  the  commercial  development 
of  new  communication  technologies. 

Texas  dailies 
become  one  paper 

The  Wichita  Falls  (Tex.)  Times,  a 
five-day  afternoon  daily  and  Sunday 
morning  newspaper,  has  been  consol¬ 
idated  with  the  six-day  morning 
Wichita  Falls  Record  News. 

The  Harte-Hanks  newspaper,  now 
called  the  Times  Record  News,  is 
being  published  as  a  seven-day  morn¬ 
ing  paper  with  a  total  circulation  of 
about  47,000. 

Eagle-Tribune  given 
access  to  convicted 
murderer’s  records 

The  Lawrence  (Mass.)  Eagle-Tri¬ 
bune  was  able  to  crack  a  15-year-old 
state  law  that  shielded  a  criminal’s 
prison  record  from  the  public. 

The  Massachusetts  Criminal  His¬ 
tory  Board  voted  to  open  the  records 
of  prisoner  William  Horton  Jr.  to  the 
Eagle-Tribune,  after  deciding  that 
Horton  should  no  longer  be  protected 
by  the  CORI  Act  —  the  Criminal 
Offenders  Record  Information  Act. 

Six  of  the  seven  board  members 
believed  that  Horton  should  not  be 
protected  by  CORI  because  he 
escaped  while  on  furlough  from  a  life 
sentence  for  murder  and  the  public 
has  a  right  to  know  why  he  was 
granted  that  furlough. 

The  board’s  vote  coincided  with  an 
earlier  vote  by  the  state’s  Security 
and  Privacy  Council,  which  had  over¬ 
turned  an  earlier  decision  and  voted 
to  give  the  Eagle-Tribune  access  to 
Horton’s  prison  records. 

Access  was  also  approved  for  the 
Boston  Globe  and  a  legislative  com¬ 
mittee  that  joined  in  the  drive  to  get 
Horton’s  records  that  the  Eagle-Tri¬ 
bune  began  in  May. 

Horton,  36,  was  convicted  of  first- 
degree  murder  in  1 975  for  the  stabbing 
death  of  a  Lawrence  teen-ager.  He 
was  sentenced  to  life  imprisonment 
without  parole.  While  on  furlough  in 
June,  1986,  he  failed  to  return.  He 
ended  up  in  Maryland,  where  police 
say  he  raped  a  pregnant  woman  and 
stabbed  her  boyfriend. 
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Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ 

Address _ Ste./Apt _ 


City _ State _ _ _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


Legal 

(Continued  from  page  22) 

When  Webber  contended  the  let¬ 
ters  and  phone  messages  were  in¬ 
tended  only  as  threats  of  political 
and  legal  action,  not  physical  vio¬ 
lence,  the  newspaper  ran  a  follow-up 
story  with  the  head,  “Ousted  planner 
says  letters  to  supervisors  all 
‘factual.’  ” 

Following  his  acquittal  in  the  extor¬ 
tion  case,  the  Tribune  featured  Web¬ 
ber  in  a  profile. 

Justice  Arthur  Gilbert,  who  wrote 
the  opinion,  said  the  article  “accu¬ 
rately  portrayed  him  as  an  iconoclas¬ 
tic,  clever  individual  obsessed  with 
seekingjustice  against  what  he  saw  as 
an  unfair  and  corrupt  county  govern¬ 
ment.” 

Gilbert  said  the  paper  also  was  jus¬ 
tified  in  using  the  term  “threatening” 
to  describe  Webber’s  letters. 

“Here  the  reporter,  after  reading 
the  letters,  which  could  reasonably  be 
construed  as  threatening,  reported 
that  the  public  officials  indeed  felt 
threatened,”  Gilbert  wrote.  “There  is 
no  evidence  that  the  newspaper  may 
have  or  should  have  doubted  the  reac¬ 
tion  of  the  public  officials.” 

Agreeing  with  the  lower  court 
judge,  who  found  Webber  to  be  a 
“limited  purpose  public  figure,”  the 
appellate  ruling  cited  the  New  York 
Times  v.  Sullivan  decision,  declaring: 
“Because  Webber  is  a  public  figure, 
he  cannot  prevail  in  this  defamation 
suit  unless  he  proves  by  clear  and 
convincing  evidence  that  the 
allegedly  libelous  statements  were 
made  with  actual  malice  ...” 

The  court  agreed  with  Webber's 
argument  that  his  crusade  for  rein¬ 
statement  did  not  amount  to  a  public 
controversy,  but  added,  “This  may 
be  presumptuous  because  we  are  no 
more  sure  of  what  a  public  con¬ 
troversy  is  than  our  colleagues  in 
other  courts  throughout  the  land. 
Like  the  crucified  jellyfish  or  some 
formless  ectoplasm,  it  is  hard  to  get  a 
firm  hold  on  a  definition.  Neverthe¬ 
less,  we  are  no  different  from  any 
other  courts;  this  deficiency  will  not 
stand  in  the  way  of  our  discussing 
it  .  .  .  Even  though  Webber  may 
have  stayed  just  outside  the  boundary 
of  public  controversy,  he  may  still  be 
a  public  figure.” 

Simmons  moves 

Simmons  Market  Research  Bureau 
and  its  subsidiary,  Simmons  Major 
Market  Research,  have  moved  their 
New  York  offices  to  380  Madison 
Ave.,  New  York,  N.Y.  10017. 


Dodgers 

(Continued  from  page  16) 

Blue  subscribers  in  the  P-T’s  circula¬ 
tion  area  are  offered  the  choice  of 
canceling  their  mail  subscription  and 
receiving  it  in  their  newspaper  deliv¬ 
ery. 

The  magazine  will  appear  in  the 
newspaper  the  first  and  third  Monday 
of  each  month  during  the  baseball 
season  and  monthly  November 
through  March. 

Patty  Young,  a  member  of  the  Dod¬ 
ger  organization  who  was  associate 
editor  of  Dodger  Blue,  has  been 
named  editor  of  the  P-T  edition. 

A  masthead  statement  says  that 
Dodger  Blue  is  published  by  the 
Press-Telegram  circulation  division 
and  is  not  associated  with  the  P-T 
editorial  or  sports  departments. 


Travel 


Orlando 

(Continued  from  page  27) 

aimed  at  improving  the  almost  non¬ 
existent  coverage  of  the  Hispanic 
community:  offering  a  Spanish  course 
for  employees.  The  course  has 
already  begun  and  10  newsroom  staff 
members  are  taking  it. 

Other  recommendations  included: 
inviting  minority  community  organi¬ 
zations  to  meet  with  newsroom 
employees  periodically  to  better 
understand  the  newspaper's  role; 
making  sure  that  a  person’s  race  is 
identified  in  news  stories  only  when  it 
is  pertinent;  getting  a  minority  colum¬ 
nist  and  encouraging  existing  Sentinel 
columnists  to  include  more  minorities 
in  their  columns;  and  making  sure  the 
city’s  diverse  ethnic  mixture  is 
reflected  in  photographs  and  graph¬ 
ics. 

Committee  members  agreed  to  look 
at  the  Sentinel  in  a  year  to  see  how  far 
it  has  come. 


(Continued  from  page  13) 

He  suggested  general  reporters 
seeking  to  write  travel  pieces  employ 
the  skills  and  disciplines  they  already 
possess,  but  enchance  those  skills 
with  narrative  writing  that  starts  with 
a  “fresh  idea,  a  new  point  of  view.” 

Kieran  said  she  reinforces  Mor¬ 
gan’s  approach  by  insisting  that 
reporters  prepare  for  a  trip. 

“I’m  tough,”  she  declared.  “1  brief 
them,  give  them  background  material 
and  discuss  any  special  interests  they 
might  have.” 

For  some  stories,  Kieran  noted, 
she  seeks  out  staffers  with  particular 
hobbies  or  interests  for  certain  assign¬ 
ments  that  may  involve  such  activi¬ 
ties  as  Whitewater  rafting,  tennis  or 
mountain  climbing. 

Kieran  said  that  staff  members  are 
given  a  free-lance  fee  if  they  pay  their 
own  expenses  on  a  trip  and  submit  an 
acceptable  article.  The  Tribune’s 
budget,  she  noted,  allows  her  to  pay 
her  own  expenses  on  stories  she  initi¬ 
ates. 

But  complimentary  or  not,  writers 
are  not  permitted  to  include  any  puff 
references  to  carriers,  hotels,  etc.  in 
stories,  Kieran  asserted. 

Even  criticism  of  hosts  appears  in 
articles. 

“In  San  Diego  we've  found  that 
honest,  friendly,  reasonably  stated 
negatives  —  not  petty  bitches  —  are 
accepted  gracefully  by  hosts  and 
advertisers,”  Morgan  said.  “We  have 
had  a  high  readership  and  a  minimum 
of  complaints  and,  to  my  knowledge, 
no  ad  contract  cancellations.” 


Sale  of  tv  stations 
brings  profits 
to  Murdoch 

Boosted  by  a  one-time  gain  of 
$300.1  million  from  the  sale  of  Aus¬ 
tralian  television  stations.  News  Corp 
Ltd.,  headed  by  Rupert  Murdoch, 
saw  its  earnings  for  fiscal  fourth  quar¬ 
ter  ended  June  30,  1987,  increase  to 
$394.4  million,  or  $1.16  per  share, 
from  $70.5  million,  or  260  per  share,  a 
year  earlier. 

Net  income  from  operations  in  the 
current  fiscal  quarter  was  $94.3  mil¬ 
lion. 

For  the  year,including  the  extraor¬ 
dinary  gain.  News  Corp.  posted  net 
income  of  $544.4  million,  or  $3.72  per 
share,  versus  $171.6  million,  or  $1.26 
per  share,  for  the  prior  fiscal  year. 

Revenue  for  News  Corp.  increased 
for  the  year  to  $3.5  billion  from  $2.67 
billion. 

Free  weeklies  plan 
debut  in  Hartford 

Two  new  free  weekly  newspapers 
are  planned  for  a  September  introduc¬ 
tion  in  Hartford,  Conn. 

The  Southside  Neighborhood 
News  will  cease  publication  and 
publisher  Robert  Pawlowski  will 
bring  out  the  Hartford  News,  and 
Vincent  M.  Valvo,  who  operates  the 
Connecticut  News  Bureau,  a  state¬ 
wide  news  service,  is  gearing  up  to 
launch  the  Hartford  Sentinel. 
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Shop  Talk 

(Continued  from  page  56) 


big  story  breaking  and  I  want  to  work, 
but  my  family  feels  neglected  and  I 
end  up  feeling  guilty?  When  my 
schedule  is  changed  arbitrarily  and  I 
have  paid  for  day  care  for  the  month ,  I 
waste  money.  For  mothers  and  some 
fathers  of  small  children,  work  and 
home  provide  a  constant  and  very 
difficult  juggling  act.  I  love  them  both. 
I  just  keep  wishing  there  could  be 
more  of  me.” 

The  concern  is  not  unique  to 
women.  Nearly  as  many  men  — 
54%  —  as  women  —  58%  —  in  the 
study  say  the  job  conflicts  with  their 
personal  life.  However,  men  com¬ 
plain  more  about  conflicts  with  their 
supervisors  than  with  their  personal 
life. 

Both  men  and  women  in  the  study 
cite  lack  of  feedback  and  too  much  to 
do  in  too  little  time  as  the  chief  causes 
of  job  stress,  but  women  are  more 
concerned  about  the  time  pressures. 

That  may  be  one  reason  women  in 
the  study  exceed  men  in  stress-prone 
Type  A  behavior,  also  called  “hurry 
sickness,”  characterized  by  exces¬ 
sive  time  urgency,  aggressiveness, 
competitiveness,  an  inability  to  relax 
without  guilt. 

Type  A  behavior  has  been  corre¬ 
lated  with  heart  disease  and  many 
other  stress-related  disorders, 
although  the  findings  are  often  dis¬ 
puted. 

In  this  study,  journalists  with  Type 
A  behavior,  particularly  women,  had 
considerably  higher  levels  of  health 
disorders  than  those  with  Type  B 
behavior,  a  more  relaxed,  less  com¬ 
pulsive  behavior. 

Women  exceeded  men  in  the  study 
in  18  out  of  25  stress-related  disorders 
such  a  headaches,  backaches, 
gastrointestinal  disorders  (ulcers  and 
colitis),  depression  and  insomnia. 
Men  exceeded  women  in  hemor¬ 
rhoids,  high  blood  pressure,  alcohol 
and  drug  use  (which  was  low  for  both 
sexes). 

For  years  all  the  warnings  about  the 
risks  of  Type  A  behavior  were 
directed  to  men  because  this  behavior 
is  linked  to  pressures  of  work.  How¬ 
ever,  researchers  predicted  that  as 
more  women  entered  the  workplace, 
their  Type  A-behavior  levels  would 
increase.  Some  researchers  now  say 
that  women  may  be  even  more  at  risk 
for  serious  health  disorders  because 
of  their  higher  levels  of  dual  responsi¬ 
bilities. 

It  is  not  likely  that  women  will 
become  an  endangered  species  in 


journalism  —  60%  of  the  students  in 
journalism  education  programs  are 
women  —  but  will  they  be  prepared 
for  the  stress  of  the  job?  Forty-four 
percent  of  the  women  in  this  study 
said  they  were  not  prepared  for  such 
stress  compared  with  30%  of  the  men. 
And  will  women  stay  in  the  profession 
long  enough  to  close  the  gap  at  man¬ 
agement  levels  where  men  still  hold 
the  majority  of  editing  jobs? 

The  findings  indicate  that  journal¬ 
ism  educators  need  to  prepare  female 
students  better  for  the  pressures  they 
will  face  professionally  and  person¬ 
ally.  Educators  need  to  be  aware  of 
gender  differences  in  coping  skills  and 
provide  counseling  to  women  on  man¬ 
aging  dual  work/home  pressures. 


seem  to  be  more  aware  of  it  today. 
Nearly  67%  of  the  women  and  43%  of 
the  men  in  this  study  say  they  have 
changed  their  lifestyles  to  cope  with 
job  stress.  The  heavy-drinking,  chain¬ 
smoking  journalists  of  yesteryear 
have  given  way  to  journalists  who  are 
running,  exercising  and  eating 
healthy  foods.  They  are  changing 
their  work  habits,  but  they  are  also 
expressing  less  commitment  to  their 
jobs. 

As  one  female  reporter,  also  in  her 
twenties,  explains,  “After  five  years 
in  print  journalism.  I’ve  realized  I’ve 
got  to  take  care  of  myself.  I  don’t 
work  as  many  hours  as  I  once  did  and 
I  rewind  myself.  Work  is  only  part  of 
my  life  anyway.  I  think  the  business 


“There  are  unreasonable  demands  to  produce  lots 
of  copy,”  says  a  female  reporter  in  her  twenties.  “I 
simply  collapse  on  weekends.  Because  of  the 
unreasonable  demands,  both  personally  and 
professionally,  I  do  not  anticipate  staying  in  the 
newspaper  business  past  the  age  of  30.” 


As  women  become  less  of  a  minor¬ 
ity  in  newsrooms,  they  may  feel  less 
gender  pressure  to  prove  themselves, 
but  they  need  more  female  role  mod¬ 
els  in  both  the  classroom  and  the 
workplace,  particularly  in  manage¬ 
ment,  before  that  is  likely  to  happen. 

In  addition,  women  need  to  receive 
the  same  health  warnings  that  men 
have  received  about  the  risks  of  stress 
and  take  steps  to  reduce  their  stress 
levels. 

For  newspaper  managers,  the 
study  points  up  a  need  for  higher 
starting  salaries,  more  female  manag¬ 
ers,  more  emphasis  on  feedback,  and 
more  stress-management  programs, 
particularly  time  management  for 
journalists.  More  than  half  of  the 
women  in  this  study  and  a  third  of  the 
men  say  they  would  participate  in 
stress  counseling  programs. 

It  may  be  that  stress  is  no  greater 
now  than  it  ever  was  but  journalists 


eats  up  people;  I’m  not  going  to  be 
victim.” 


Note:  The  questionnaires  were  sent 
to  2,016  journalists  at  12  daily  news¬ 
papers  between  September  and 
November  of  1986.  The  response  rate 
was  41%,  with  returns  from  552  males 
and  269  females.  The  newspapers 
were  selected  to  provide  a  geographi¬ 
cal  balance,  a  mix  of  publication 
cycles  and  circulation  sizes  —  six 
over  200,000  and  six  between  50,000 
and  100,0(K).  Newspapers  participat¬ 
ing  were  the  Louisville  Courier-Jour¬ 
nal,  the  Dallas  Times  Herald,  the 
Fort  Lauderdale  News! Sun-Sentinel, 
the  Oregonian,  the  Pittsburgh  Press, 
the  Kansas  City  Star,  the  New  Haven 
Register,  the  Duluth  News-Tribune  & 
Herald,  the  Albuquerque  Journal,  the 
Cedar  Rapids  (Iowa)  Gazette,  the 
Contra  Costa  ((Talif.)  Times  and  the 
Bangor  (Maine)  Daily  News. 


Dentists  urged  to  subscribe 
to  black  newspapers 

The  National  Dental  Association,  a  group  of  primarily 
black  dentists,  at  its  recent  convention  offically  urged  its 
members  to  subscribe  to,  and  advertise  in.  black-owned 
newspapers. 

According  to  an  account  in  Black  Voice,  a  Riverside. 
Calif.,  weekly,  NDA  president  Dr.  J.  Arthur  Kelly  urged 
dentists  to  place  black  papers  in  their  office  for  staff  and 
patients. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


_ BUSINESS _ 

FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation’s  largest  window 
manufacturer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


_ COMPUTERS _ 

"I  WORK  for  nothing,  forever,  after  you 
pay  what  we’ll  call  an  employment  fee 
of  $2,495.  I’ll  file  your  stories  from 
your  front  end  systems  and  then  retrieve 
them  and/or  conduct  research...  All 
automatically,  in  seconds!  I’ll  improve 
your  bottom  line  and  product  or  return 
your  fee.  You  can  cost,  justify  me  in  a 
hurry!  Thats  how  fast!  Progressive  jour¬ 
nalists  should  write  for  the  facts  in  care 
of:  Kim  Sexton,  Stauffer  Gold,  PO  Box 
458,  Independence,  MO,  64051.  I’m 
from  Missouri  and  I’ll  show!" 


ATTENTION  WEEKLIES  Original  and 
new.  ’’Coping  in  ’86",  "Ain’t  it  the 
truth",  and  more.  Samples  free.  21st 
Century  Marketing,  PO  Box  2253, 
Tulsa,  OK  74101. 


BLACK  AND  DIFFERENT 
Provocative,  award-winning  commen¬ 
tary  from  a  former  Miami  Herald  and 
Wall  Street  Journal  reporter.  Lively  and 
refreshingly  conservative.  The  Lawrence 
Wade  Column,  13320  Cloverdale 
Place,  Germantown,  MD  20874.  (301) 
972-4764. 


HARD-HITTING,  eloquent  commentary 
on  a  weekly  basis.  Spice  up  your  op-ed 
page  with  "Pie  in  the  Sky."  Free 
sample;  write  M.A.  Desmond,  419  16th 
St.,  Brooklyn,  NY  11215. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READERIPROMOTIONS 


ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call(l-800) 
323-0227  (In  Illinois  312-345-7500) 


“SENIOR  CLINIC".  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. _ 

NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING. 


ANNOUNCEMENTS 


HOLLYWOOD  ACTION:  Working  actor 
takes  you  behind  the  scenes  in  lively 
gossip  column  that  exposes  sensation¬ 
al,  shocking  but  true  shenanigans  of 
stars.  Not  libelous,  but  no-holds- 
barred.  SASE  gets  sample  and  details. 
L.A.  Features,  16137  Sherman  Way, 
Box  24,  Van  Nuys,  CA  91406.  (818) 
988-6870. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisai*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


NEWSPAPER  BROKERS 

JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)889-9747  (614)889-2659 

JAMES  W.  HALL.  JR, 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC, 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


James  M.  Adkins,  Sr, 
JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 


30  LB  CANARY  NEWSPRINT  25  1/2  ’’ 
width  42  ’’  diameter.  65,000  lbs. 
$470.00  per  ton.  Also  12  3/4  "  canary, 
25  1/2  ",  17  ”  pink,  (814)  456-0685. 


95  YEAR  OLD  weekly  plus  monthly 
publication  in  high  growth/income  area 
of  Carolina’s.  Asking  lx  gross  of 
$150,000,  will  finance.  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  579, 
Landrum,  SC  29356,  (803) 
457-3846. 

A  GREAT  STYLE  OF  LIFE  can  be  yours 
in  beautiful  Western  Colorado!  A  profit¬ 
able  biweekly  community  tabloid  in 
growing  area.  $32,500  includes  equip¬ 
ment.  Serious  inquiries  only.  Write 
George  Grgory,  416  Independent  Ave., 
#3,  Grand  Junction,  CO  81501. 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  EST.  NYC  weekly  needs 
partner  -young,  aggressive 
salesperson/editor— take  over  in  2-3 
years,  Down  payment,  easy  payout.  Box 
2300.  Editor  &  Publisher. 


IF  YOU  read  the  Wall  Street  Journal, 
you’ll  know  that  the  population  of 
Southern  California  is  predicted  to 
double  by  2,000.  That  its  deserts  hold 
97  percent  of  the  key  minerals  for 
superconductors.  That  it’s  also  the  fron¬ 
tier  of  alternative  energy  development. 
Three  reasons,  but  not  the  only  ones, 
why  a  prospective  community-minded 
newspaper  owner  might  consider  these 
two  small  weekly  newspapers  plus 
printing/publishing  business.  Smog- 
free,  Palm  Springs  climate.  Agricultural 
city  of  4,500.  Twenty  years  same 
owners;  retirement  due.  1986  gross 
$175,000.  $150,000  includes  build¬ 
ing.  PO  Box  4534,  Main  Office,  Orange 
Stn.,  CA  92667. 

NOTICE:  "The  above  advertisement  ran 
earlier  in  E&P  with  an  incorrect  box 
number.  Those  readers  who  did  not 
receive  a  response  should  write  again  to 
the  box  number  listed  above.  Our  apolo¬ 
gies  for  any  inconvenience  this  may 
have  caused  readers  or  the  advertiser. 

CLASSIFIED 

ADVERTISING 

DEPARTMENT 


ILLINOIS  weekly,  $120,000  includes 
plant,  3  bedroom  home,  much  more. 
NEW  ENGLAND  newspapers  grossing 
$30,000;  $100,000;  $180,000d; 
$250,000  $400,000  and  $650,000. 
Please  write:  Barry  French,  Ashlawn 
Road,  Assonet,  MA  02702. 


NEW  JERSEY  weekly  newspaper. 
Established  1899.  Gross  has  tripled 
over  last  six  years.  Ripe  for  expansion. 
Respond  to  Box  2317,  Editor  & 
Publisher. 


OHIO:  Shopper,  web  plant,  gross 
$1,550,000,  cash  flow  $119,000, 
includes  4  unit  web  and  building  work 
$145,000.  $850,000  total  price, 
$250,000  down. 

TENNESSEE:  Shopper,  gross 
$820,000,  cash  flow  $150,000,  3 
zones,  half  mail— half  adult  carrier, 

trowing  market.  $820,000  total  price, 
275,000  down. 

WYOMING:  Shopper,  gross  $360,000, 
cash  flow  $60,(i()0,  manager  in  place, 
excellent  profit  history,  60  percent 
carrier — 40  percent  mail.  $350,000 
total  price,  $100,000  down. 

FLORIDA:  Shopper,  bi-weekly,  gross 
$265,000,  superior  market  growth  and 
lifestyle,  owner  retiring.  $200,000 
total  price,  $50,000  down. 
TENNESSEE:  Shopper,  gross 
$169,000,  cash  flow  $40,000,  solid 
market,  McIntosh  laser,  growth  poten¬ 
tial,  price  includes  building  appraised 
at  $45,000.  $125,000  total  price, 
$35,000  down. 

John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 

STRONG  MIDWESTERN  weekly  in 
growth  market.  Very  profitable.  Excel¬ 
lent  opportunity.  $750,000  down. 
Flexible  terms.  State  experience  and 
finances.  Write  to  Box  2299,  Editor  and 
Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PUBLICATIONS 

(A)  N.  Shore  Lake  Superior  weekly  sales 
at  $300M. 

(B)  Wisconsin  weekly  and  shopper. 
Owner  salary  and  benefits  and  net  profit 
equal  $155M.  Priced  at  $625M  with 
1/3  down. 

(C)  S.  Dakota  shopping  guide.  Sales  at 
$400M  plus-80M  net-lOOM  down. 

(D)  County  seat  weekly  So.  MN  sales  at 
$1/4  Million.  $75M  down. 

Mpis/St.  Paul  newspaper  sales  just 
under  $700M.  $100M  down. 

(E)  Newspaper  promotion  gain.  Nation¬ 
al  in  scope.  Priced  at  $150,000. 

Other  publications  available. 

Lowell  Webster-agent 
Calhoun  Companies. 

7100  France  Ave.  S. 

Edina,  MN  55435 
(612)  920-8808. 


TEN  YEAR  old  weekly  newspaper. 
Southwestern  Ohio.  10,000  circula¬ 
tion.  Annual  revenue  $130,000.  Call 
(513)  877-2455  or  (513)  899-3297. 


TWICE  WEEKLY  plus  share  of  press 
operation,  $375K. 

WEST  TEXAS  county  seat  weekly,  no 
competition,  asking  $430K.  ATN,  Inc., 
Bill  or  Ed  Berger,  PO  Box  161503, 
Austin,  TX  78716-1503,  (512) 
476-3950. 


Well-established  weekly  on  an  historic 
island  on  Gulf  Coast  of  Florida.  Ask  for 
Mr.  Proctor  at  904  543-5198 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


WE  ARE  owner/operators  of  35  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 


David  Radler,  (604)  732-4443. 


American  Publishing  Co. 
Sterling  Newspapers  Limited 


Hollinger  Inc. 


WELL-KNOWN  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium-sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  and  interested  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Box  2316,  Editor  & 


guarante 

Publisher. 


WIRE  SERVICE  EXEC 
Dedicated  to  quality  community  jour¬ 
nalism,  seeks  to  buy  small  daily.  Box 
2283,  Editor  &  Publisher. 


PERSONALS 


DINNER  HONORING  BILL  BOOKMAN 
October  22,  6:30  PM,  White  Plains 
Hotel.  Wanted:  Colleagues  from  church 
street  days.  Send  $25  check  to:  Friends 
of  Bill  Bookman,  Box  2222,  Westches¬ 
ter  Rockland  Newspapers,  1  Gannette 
Dr.,  White  Plains,  NY  10604.  For  info, 
call  Milt  Hoffman,  (914)  694-9300  or 
Peggy  Voight,  (914)  965-5000. 


INDUSTRY 


SERVICES 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


CONSULTANTS 


HAROLD  MAYNARD 
Consultant  404/981-7426 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


Chemco  Marathon  Camera,  auto 

transport 

LogE  processor 

ONE  Corporation 

(404)  458-9351  Telex  700563 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET  -  15  MINS 


NO  PROBLEMS  UPl  OR  AP 


CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 

• 


COMPUTER  SOFTWARE 


TWO  COMPUGRAPHIC  IV's,  serial 
2186,  excellent  condition  w/font  strips 
and  width  cards,  cassettes,  processor 
Jerry  Schur,  (312)  870-3762. 


EQUIPMENT  &  SUPPLIES 
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PLATEMAKING 


NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
National  Super  A-250  plate  processor 
(jNE  Corporation 

(404)  458-9351  Telex  700563 


MAILROOM 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


Kansa  320  inserter,  3  into  1  (double 
out) 

Signode  MA  strapper 
Quipp  stacker  mdl  SJlOO 
Muller-Martini  stacker  mdl  259 
ONE  Corporation 

(404)  458-9351  Telex  700563 


MAILROOM  EQUIPMENT 
FOR  SALE 

KIRK  RUDY  215  base  with  conveyor, 
211  head  with  heat  wheel,  221-227  1 
up  label  head  and  miscellaneous  Kirk 
parts.  Also,  CHESHIRA  532  label  head 
and  CHESHIRA  730.  All  available 
immediately.  Call  Russ  Bauer,  MPG 
Communications:(617)  746-5555. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  pliers.  (213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signode  MLN  II  Tying  Machines 
3  ML2EES  Signode  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 


5  EPIC  Circulators,  Model  301, 
refrigerated,  with  Bal-Control. 

News  King  KJ4  folder  with  15  HP  drive. 
2  EMTEK  air  shafts.  No  3001 1  fo  Color 
King  press.  New. 

InterWeb  Systems-  (305)  277-9010. 


USED  TEXAS  INSTRUMENTS  MODEL 
810  PRINTERS,  as  is  but  working- 
$100.00  each  plus  shipping.  Call  John 
Gibbons,  The  Associated  Press  (201) 
238-2130,  or  send  Purchase  Order  to 
16  Elkins  Road,  East  Brunswick,  NJ 
08816. 


USED  TEXAS  INSTRUMENTS  MODEL 
810  PRINTERS,  as  is  but  working- 
$100.00  each  plus  shipping.  Call  John 
Gibbons,  The  Associated  Press  (201) 
238-2130,  or  send  Purchase  Order  to 
16  Elkins  Road,  East  Brunswick,  NJ 
08816. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


Call  212  675^380 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


MCS  8668,  225  Font  Option,  200 
Fonts,  $22,500; 

MCS  10/8400,  32  Font  Option,  2 
Terminals,  768K,  Dual  Floppies,  5  Meg, 
HD,  MCS  Preview,  Ruling,  MCO,  ACI 
25  Fonts,  $23,000. 

BOB  WEBER  (216)  831-0480. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock.  BOB  WEBER.  (216) 
831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

PAOU  CHD 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


_ PRESSES _ 

TWO  GOSS  METRO  7-UNIT  PRESSES 
S/N  3219  &  3220 

Each  consisting  of: 

7  -  Goss  Metro  units 
4  -  Goss  Metro  half  decks 
1  -  Single  3:2  folder,  23  9/16" 
cut-off  w/double  upper  formers 

7  -  Goss  digital  reels  (automatic) 

8  -  Westinghouse  75  HP  motors 
TWO  GOSS  MARK  II  PRESSES  S/N 
2367  &  2644 

Each  consisting  of: 

7  -  Goss  Markll  units 
4  -  Goss  Mark  II  half  decks 
(Press  2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  (loss  Mark  II  double  3:2 
folder  w/double  upper  formers 
23  9/16" 

7  -  Goss  digital  40"  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers-  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INUND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


Goss  Metro,  4  units,  1  deck 
Urbanite,  10  units 
Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO’series  folder 
Sububan,  8  units.  Urbanite 
folder 

SC,  4  units,  1977 
SC,  3  units,  1972-75 
Community,  3  units,  1979 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 

Harris  8  unit  V25  new  1974  with  85 
folder  and  upper  baloon.  IPEC, 

MAKE  YOUR  OLD  R.T.P'S  INTO  NEW 
Tension  panel  upgraded  to  simplified 
system. 

Paster  panel  upgraded  to  Goss  digital. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


3  UNIT  Daily  King,  2  printing 
press-1977-KJ  6  folder  with  double 
parallel,  3  cross  perforator  and  3  web 
perferator-3  web  Acumeter  TCM  paster- 
web  break  controls-King  model  15 
sheeter.  913  362-8888. 


CUSTOM  BILT  3  knife  trimmer  TK  350, 
for  color  King  Press  or  Goss  S/C  folder. 
Call  Web  Specialties,  Inc.  (916) 
635-1610. 


GOSS  1500  series  folder  double 
nippers,  double  paralell.  No  drive,  call 
Web  Specialities,  Inc.  (916) 
635-1610. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Goss  portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oii  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  VI 5A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  VI 5A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


EQUIPMENT  &  SUPPLIES 


PRESSES 


USED  EQUIPMENT 

6-1980  Community  SSC  units 
Available  November  1987 

Web  Leader  Press: 

1  Quad  unit  -  1977 

1  1/2,  1/4  and  Double  Digest  folder 
w/40  HP  motor 
5  Floor  units  -  1979 
1  Stacked  unitw/floor  mtg.  components 
-1984 

1  Five  position  rollstand 

All  components  and  spares 

Atlas  Web  Leader  Press 
Less  than  2  years  old 

1  Folder  w/1/2,  1/4  and  double  parallel 

1  Folder  w/1/2,  1/4 

2  75  HP  drive  motor  and  controller 

1  Twinning  panel 

1 1  Mono  units  w/sidelay  &  circumferen¬ 
tial  on  both  sides 

2  Quad  units 

5  2-Position  rollstands  (42") 

16  Tidland  air  shafts 
2  2-Ton  electric  hoists 
All  connecting  parts 
1  year  warranty  offered 

4  Community  units  1964 
1  Community  folder 

1  Community  folder 
1  Goss  SC  folder 

Add  on  stacked  unit  for  Community  and 
Urbanite 

ALL  AVAILABLE  IMMEDIATELY 

CALL  FOR  INFO: 

DEV  INDUSTRIES,  INC. 

MICHAEL  A.  SCHWARTZ 
1-800-323-7683 


PRESS  EQUIPMENT 

6  Unit  News  King  with  KJ6 

2  News  King  floor  position  add-on  units 
2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  ,  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

13  Unit/4-folder  Community  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  UOP  unit;  stacked  units;  four 
105  Count-O-Veyors 
6  Unit/l-folder  Goss  Suburban  S-1130 
Press;  4  floor  position;  2  stacked  -  (2 
1500  Series  units). 

4  Unit  Goss  Urbanite  II,  21  1/2"  cut¬ 
off,  3  pasters,  1985  vintage. 

10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

4  Unit  Harris  V-700  with  JFIO  folder, 
Butler  and  heatset  package 

2  Web  Leader  add-on  units,  mfg.  1978 
Community  splicers  manufactured  by 

AMAL;  Imprinter 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4" 
-Metroliner,  6  units,  3  half  decks,  22", 
2;1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D.P. 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community,  community  folder 
22  3/4  inch 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 
Goss  community,  available 
immediatley 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

HARRIS  845  heatset  tandem  press  4 
units  LH  4  units  RH  with  15  ft  TECH 
ovens  and  chills. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700 


COLOR  KING-Good  operating  order.  5 
units  and  folder.  $71,000.  Price  re¬ 
duced  $1,000  a  week  until  sold.  Call 
Derek  Dunn-Rankin,  (813)  484-2611. 


WANTED  TO  BUY 

URBANITE  3  color,  1  or  2  mono  units. 
Wanted  immediately!  Call  (516) 
484-3300. 


_ SYSTEMS _ 

STEAL  IT!  Hendrix  HS  45  8-terminal 
system:  2  Hawk  drives.  Unisetter, 
7,200  headliner,  fonts,  processor, 
manuals,  disk  pack's,  parts  kits,  Mohr 
cutter,  stat  camera,  waxer,  etc.  Best 
offer:  Ginzburg  212  581-2000. 

E&P  CLASSIFIEDS 
IT’S  YOUR 

PEOPLE-TO-PEOPLE 
MEETING  PLACE 


HELP 
WANTED 


ACADEMIC 


The  Penn  State  Journalism  Program 
seeks  three  faculty  members  to  teach 
print  and  broadcast  newswriting/ 
reporting  and/or  photojournalism;  appl¬ 
icant  should  also  have  an  interest  in 
ethnics,  history  and/or  law.  The  open¬ 
ings,  which  are  contingent  on  funding, 
are  expected  to  be  available  in  August 
1988,  although  one  could  be  available 
as  early  as  January  1,  1988. 

Send  vita  and  three  names  of  references 
by  November  1,  1987,  to  Dean,  School 
of  Communications,  Penn  State  Univer¬ 
sity,  Box  J2/87-88,  208  Carnegie 
Building,  University  Park,  PA  16802. 
Equal  Opportunity  Employer/ 
Affirmative  Action  Employer. 


_ ADVERTISING _ 

New  England  newspapers  need  repor¬ 
ters,  photographers,  advertising  and 
management  personnel.  Reach  them 
thru  the  New  England  Press  Associa¬ 
tion’s  low  cost  Placement  Service.  Write 
for  details  to  Nepa  Placement  Service 
360  Huntington  Ave.  Suite  280  HN, 
Boston,  MA  02115. 


RAPIDLY  GROWING  250,000  circula¬ 
tion  recruitment  advertising  supple¬ 
ment  to  7  California  newspapers  is 
about  to  grow  once  again.  We  seek  a: 

ADVERTISING  DIRECTOR 

You  will  continue  the  growth  of  our  tele¬ 
marketing  and  display  departments  by 
bringing  your  training  and  organization¬ 
al  experinece  with  you.  Prior  classified 
management,  telemarketing  manage¬ 
ment,  or  recruitment  advertising  sales 
experience  a  must. 

You  will  work  from  our  new  executive 
offices,  in  very  affordable  Sacramento 
while  enjoying  the  life  style  only  North¬ 
ern  California  can  offer. 

Apply  with  complete  work  and  salary  his¬ 
tory  to: 

Jim  Rowley,  V.P,  Sales  and  Marketing 
CALIFORNIA  JOB  JOURNAL 
2535  Capital  Oaks  Dr.  Suite  100 
Sacramento,  CA  95833 


RETAIL  ADVERTISING  MANAGER 
needed  to  direct  20  person  daily  subur¬ 
ban  newspaper  staff.  Highly  competi¬ 
tive  market.  Must  be  hands-on  and 
involved.  Management  experience  a 
must!  Suburban  newspaper  experience 
a  plus.  Salary,  bonus  and  superior 
benefits.  Highly  desirable  Zone  6  loca¬ 
tion.  Send  resume  and  cover  letter  with 
salary  requirements  to:  PO  Box  2278, 
Editor  &  Publisher. 


CLASSIFIED 

It’s  your 

People-to-People  • 
Meeting  Place! 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
24K  east  coast  suburban  metro  daily  in 
extremely  competitive  market  seeking 
experienced  sales  manager  to  lead  hard 
working  10  person  sales  force.  Must  be 
agressive  and  innovative  self  starter 
with  extensive  advertising  background. 
Outstanding  opportunity  with  rapid 
growth  potential  within  fast  growing 
community  newspaper  group.  Excellent 
salary,  bonus  and  benefit  program. 
Send  resume  with  cover  letter  to:  Box 
2314,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  -  Idaho  6  day 
AM  community  newspaper  needs  an 
experienced  individual  to  lead  staff  of  4 
in  competitive  market.  Challenging 
opportunity  requires  proven  sales  and 
training  abilities.  Self-starter  to  set  new 
sales  records  in  space  and  classified 
sales.  Community  located  in  one  of  the 
finest  outdoor  recreational  areas.  Send 
your  resume  and  salary  history  to  Mike 
Bell,  Publisher,  The  Morning  News,  PO 
Box  70,  Blackfoot,  ID  83221. 

ADVERTISING  SALES 
Versatile  salesperson  needed  for  grow¬ 
ing  ad  staff  at  busy  trade  journal 
publishing  house.  Looking  for  a  self- 
motivated  individual  on  the  way  up. 
Must  be  free  to  travel  and  comfortable 
with  direct  sales  calls  and/or  phone 
work.  Willing  to  train  exceptional  person 
with  a  good  track  record  of  sales  perfor¬ 
mance  and  gains.  Better  than  competi¬ 
tive  pay,  very  desirable  location  in  Zone 
6.  Send  resume  and  salary  history  to 
Box  2329,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
The  Sarasota  Herald-Tribune  is  current¬ 
ly  searching  for  an  aggressive,  results 
oriented  classified  advertising  manager. 
Responsibilities  include  managing  and 
motivating  an  inside  and  outside  sales 
staff,  setting  and  achieving  goals  and 
creating  promotional  campaigns. 
Sarasota,  just  south  of  Tampa  Bay  on 
Florida's  Gulf  Coast,  is  one  of  the  20 
fastest  growing  markets  in  the  country. 
The  Sarasota  Herald-Tribune  is  the 
dominant  daily  newspaper  in  this 
magnificent  market.  It  is  the  largest  of 
the  34  member  New  York  Times 
Regional  Newspaper  Group.  Circulation 
is  103,000  daily  and  126,000  Sunday, 
and  is  growing  about  5  percent  a  year.  A 
college  degree  is  preferred,  minimum  of 
5  years  management  experience  and 
strong  written  and  oral  communications 
skills.  The  person  we  seek  must  have  a 
successful  track  record.  This  individual 
could  be  a  number  2  classified  person 
at  a  large  daily  newspaper  who  may  not 
have  an  opportunity  to  move  up.  We 
offer  an  outstanding  salary  and  benefits 
package.  Please  send  your  resume  and 
salary  history  in  strictest  confidence  to 
Otis  McCollum,  Employment  Manager, 
New  York  Times  Regional  Newspaper 
Group,  3414  Peachtree  Rd.,  NE,  Suite 
1560,  Atlanta,  GA  30326. 


ADVERTISING  MAJOR 
ACCOUNT  EXECUTIVE 
We  need  an  experienced  account  execu¬ 
tive  to  sell  major  accounts  in  a  highly 
competitive  market.  Our  successful, 
Hearst  corporation  daily  needs  a  goal- 
directed,  polished  professional  to 
specialize  in  chain  stores  and  fashion. 
Aggressive,  take  charge  person  with 
minimum  3-5  years  experience  with 
excellent  communication  and  selling 
skills  a  must.  Send  resume  outlining 
your  experience,  successes  and  income 
history,  in  confidence,  to  the  San  Anto¬ 
nio  Light,  care  of  Retail  Advertising 
Manager,  Box  161,  San  Antonio,  TX 
78291. 


ADVERTISING  SALES  MANAGER 
growing  Vermont  daily  needs  well  organ¬ 
ized,  highly  motivated  person  to  sell 
and  to  manage  3  person  department. 
Salary:  $35,000  range  depending  on 
qualifications.  Send  resume  to  Emerson 
Lynn,  281  N.  Main  St.,  St.  Albans 
Messenger,  St.  Albans,  VT  05478. 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Strong  suburban  half  million  circulation 
newspaper.  Zone  2,  seeking  exper¬ 
ienced  retail  advertising  sales  manager. 
25  person  staff.  Candidate  should  have 
5  years  management  experience  plus 
substantial  time  as  advertising  sales 
person.  Must  be  a  leader,  motivator, 
team  player  who  has  the  ability  to  create 
environment  where  all  will  strive  to 
reach  their  full  potential.  Excellent 
position,  compensation  in  relation  to 
past  performance  and  future  value  to 
company.  Send  full  resume  and  cover 
letter,  detailing  why  you  should  be  part 
of  a  highly  competitive  team  of  winners. 
Write  to  Box  2282,  Editor  &  Publisher. 

RETAIL  ADVERTISING 
SALES  MANAGER 

Strong,  dynamic,  aggressive  advertising 
sales  manager  needed  with  consider¬ 
able  experience  and  verifiable  track 
record.  We’re  a  growing,  successful, 
Hearst  Corporation,  goal  directed  daily, 
in  a  highly  competitive  market.  Our 
success  is  based  on  motivating  people, 
market  development,  account  penetra¬ 
tion,  and  customer  service  by  effective¬ 
ly  leading  our  sales  staff  to  grow  to  their 
potential.  We  compete  with  another 
newspaper,  direct  mail  and  electronic 
media.  If  you  have  the  newspaper 
advertising  experience,  energy,  drive 
and  determination  to  succeed,  send 
resume  and  salary  history,  in  confi¬ 
dence  to  The  San  Antonio  Light,  c/o 
Retail  Advertising  Manager,  PO  Box 
161,  San  Antonio,  TX  78291. 


RETAIL  REPRESENATIVE 
Immediate  opening  to  sell  major 
accounts.  Must  have  3  years  retail 
advertising  experience.  Metropolitan 
market.  Gannette  owned.  Salary  based 
on  experience,  good  benefits  package. 
Send  resume  to  D.  Killion,  Personnel, 
Rockford  Register  Star,  99  E  State, 
Rockford,  IL  61104. 


SALES  MANAGER 

Immediate  opening  for  aggressive,  goal 
oriented  sales  manager  to  lead  outside 
sales  teams.  If  you  are  a  good  leader 
with  strong  sales  development,  organi¬ 
zation,  marketing,  finance  and  people 
skills  this  is  the  position  for  you.  This  is 
the  number  2  position  in  the  advertising 
department  with  a  great  opportunity  for 
creativity  and  growth  for  the  right  indivi¬ 
dual.  Twin  Falls  offers  a  great  commun¬ 
ity  with  friendly  people,  good  schools, 
pleasant  weather,  wide  open  spaces 
and  plenty  of  outdoor  recreation.  Salary 
and  bonus  in  the  $30’s  plus  a  good 
benefit  package.  Send  letter  of  intro¬ 
duction  and  resume  to  Bill  Blake, 
Advertising  Director,  The  Times  News, 
PO  Box  548,  Twin  Falls,  ID  83303. 
(208)  733-0931. 


SALES  MANAGER 

Immediate  opening  for  aggressive,  goal 
oriented  sales  manager  to  lead  outside 
sales  teams.  If  you  are  a  good  leader 
with  strong  sales  development,  organi¬ 
zation,  marketing,  finance  and  people 
skills  this  is  the  position  for  you.  This  is 
the  number  2  position  in  the  advertising 
department  with  a  great  opportunity  for 
creativity  and  growth  for  the  right  indivi¬ 
dual.  Twin  Falls  offers  a  great  commun¬ 
ity  with  friendly  people,  good  schools, 
pleasant  weather,  wide  open  spaces 
and  plenty  of  outdoor  recreation.  Salary 
and  bonus  in  the  $30’s  plus  a  good 
benefit  package.  Send  letter  of  intro¬ 
duction  and  resume  to  Bill  Blake, 
Advertising  Director,  The  Times  News, 
PO  Box  548,  Twin  Falls,  ID  83303. 
(208)  733-0931. 


ADVERTISING  SALES  MANAGER 
opening  on  Zone  3  daily.  Right  person 
will  have  ample  opportunity  for 
advancement  to  publisher  of  other 
papers  in  our  growing  organization. 
Proven  management  a  must.  Send 
resumes  to  Box  2212,  Editor  and 
Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Opportunity  for  person  with  sales  exper¬ 
ience  to  run  ad  department  of  two 
national  trade  newspapers.  Sell  on 
phone,  some  travel.  Train  sales  staff. 
Plan  ad  promotions.  Pay  commensurate 
with  experience,  excellent  fringes.  A 
Capital  Cities/ABC  company.  Send 
resume,  current  salary,  letter  explaining 
career  goals  to  Personnel  Director, 
VanDahhl  Publications,  PO  Box  10, 
Albany,  OR  97321,  Equal  Opportunity 
Employer,  M/F. 


ADMINISTRATIVE 


ADMINISTRATIVE  DIRECTOR 
The  Sacramento  Bee,  a  7  day  California 
morning  paper  with  1900  employees  is 
seeking  an  administrative  director 
reporting  to  the  general  manager. 
Requires  solid  labor  relations  experi¬ 
ence  at  the  bargaining  table  including 
handling  grievances  and  NLRB 
problems  and  a  good  grasp  of  general 
newspaper  operations. 

This  position  offers  the  opportunity  for 
development  on  a  broad  general 
management  base.  Excellent  benefits  . 
Apply:  Personnel  Director 
THE  SACRAMENTO  BEE 
PO  Box  15779,  Saramento,  CA 
95825 

An  Equal  Opportunity  Employer 


ASSISTANT  TO  THE  PUBLISHER-  We 
are  part  of  a  highly  respected  newspap¬ 
er  group  and  located  in  an  historic  and 
politically  active  medium-sized  market. 
Publisher  needs  assistant  with  demon¬ 
strated  leadership  qualities  who  is 
capable  of  sophisticated  quantitative 
analysis.  Position  will  manage  special 
projects,  have  oversight  responsibilities 
for  satellite  operations,  chair  several 
standing  committees,  participate  In 
labor  negotiations,  and  generally  repre¬ 
sent  the  publisher  as  directed.  Candi¬ 
date  should  have  a  minimum  of  7  years 
experience  of  newspaper  operations. 
Prefer  MBA  from  recognized  graduate 
school.  Salary  commensurate  with 
background.  Excellent  benefits. 
Outstanding  opportunity  to  learn  and 
demonstrate  capacity  for  general  mana¬ 
ger  or  publisher  responsibility.  Box 
2280,  Editor  and  Publisher. 


MANAGING  EDITOR 

Lively  30,000  plus,  PM  daily  in  a  grow¬ 
ing  Zone  3  market  is  looking  for  a 
hands-on  editor  to  direct  a  young,  eager 
staff  in  producing  a  sophisticated 
product  that  goes  beyond  the  routine 
and  captures  the  interest  of  a  diverse 
readership.  Send  resume,  tearsheets 
and  salary  requirements  to  Box  2319, 
Editor  &  Publisher. 


PUBLISHER/EDITOR  for  quarterly, 
investment  magazine  and  companion 
bi-weekly  newsletter.  15  year  old  publi¬ 
cation,  on  upswing,  needs  dynamic, 
entrepreneurial  leadership  to  acheive 
significant  potential  growth.  Submit 
resume,  writing  samples  and  base 
salary  requirements  to:  Western  Inves¬ 
tor,  400  S.W.  6th  Ave,  Suite  1115, 
Portland,  OR  97204. 


ASSISTANT  MANAGER-  growing  group 
of  Brooklyn  New  York  weekly  has 
outstanding  opportunity  for  experienced 
display  sales  pro  with  telemarketing 
experience  and  management  potential. 
6  month  salary  guaranteed  plus  liberal 
commission.  Resume  and  salary 
requirements  to  Box  2320,  Editor  & 
Publisher. 

ASSISTANT  TO  PUBLISHER 
Management  and  Sales  Is  the  key. 
Leading  business  paper  publisher 
needs  a  second  right  hand.  Top  salary 
plus.  Write  Box  2328,  Editor  & 
Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


INDUSTRIAL  RELATIONS/ 
PERSONNEL 


Unusual  opportunity.  Metropolitan 
newspaper  is  seeking  experienced 
person  in  labor  relations,  personnel  and 
human  resources  work  to  become  the 
director  of  the  department. 

The  individual  should  be  experienced  in 
negotiations  of  labor  agreements,  grie¬ 
vance  handling,  benefit  administration 
and  other  personnel  functions. 

The  individual  should  be  self-motivated 
with  approximately  10  years  experience 
in  labor  relations  and  i^rsonnel. 

Send  resume  and  salary  histoiy  in  confi¬ 
dence  to  Box  2275,  Editor  &  (Publisher. 

Equal  Opportunity  Employer 


MANAGER  FOR  recently  purchased 
shopper  in  California  rural  desert 
community.  Must  be  strong  in  sales, 
promotion.  Resume  to:  J.R  Fitch,  PO 
Box  2770,  El  Centro  CA  92244  or  call 
(619)  352-2211. 


ASSOCIATE  PUBLISHER  for  leading 
health  care  multi-magazine  publisher 
based  in  Texas.  Our  rapidly  growing 
company  is  seeking  a  strong  idea  mana¬ 
ger,  very  organized  and  detailed 
oriented.  Extensive  experience  in  all 
aspects  of  heavy  marketing,  sales, 
editorial  and  business  management. 
Strong  compensation  and  growth.  Box 
2262,  Editor  &  Publisher. 


HUMAN  RESOURCES  PROFESSIONAL 
Midwestern  metro  (200K  circulation) 
seeks  Human  Resource  professional  to 
establish  state-of-the-art  H.R.  function 
in  stable  highly  unionized  environment. 
Must  be  effective  communicator  with 
all  levels  and  knowledgable  in  sound 
principles  of  employment,  including 
affirmative  action,  comp,  and  benefits, 
management  development  and  labor 
relations.  This  position  offers  outstand¬ 
ing  growth  for  high  potential  person. 
Send  resume,  including  salary  require¬ 
ments  to  Box 2301,  Editor&  Publisher. 
An  equal  opportunity  employer. 


INDEPENDENT  DAILY  OWNERS 
IN  REGION  5 

You  don’t  want  to  sell  your  newspaper 
but  its  a  struggle  to  keep  ahead  of  the 
competition  or  earn  a  decent  profit.  We 
may  be  able  to  help!  Increased  profit, 
retention  of  ownership,  competitive 
edge,  an  increased  value  of  your  busi¬ 
ness  are  what  we  can  offer.  We  are  a 
newspaper  company  that  has  a  new  and 
better  idea.  Call  or  write  me  to  explore 
what  we  can  do  for  you.  Tom  Shaw, 
Shaw  Newspapers,  113  Peoria,  Dixon, 
IL  61021.  (815)  284-2222. 


PROFESSIONALS  placing 
PROFESSIONALS  with 
PROFESSIONALS. 


CIRC,  ADV,  PROD 

WRITE  OR  CALL  TODAY! 

215-359-1234 

FAX  215-353-8120 


GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square,  PA  19073 


EDITOR  &  PUBLISHER  for  September  5,  1987 


HELP  WANTED 


_ ADMINISTRATIVE 

SEARCH  REOPENED-JOURNALISM: 
Assistant  Professor  (tenure  track)  to 
teach  Journalistic  writing,  copy  editing 
and  layout,  public  relations,  and  other 
courses  at  major  coastal  university. 
Graduate  degree(s)  desirable;  terminal 
degree  in  journalism  or  related  field 
and/or  outstanding  professional  accom¬ 
plishments  preferred.  At  least  three 
years  professional  experience  and 
evidence  of  successful  teaching 
preferred.  Salary  competitive.  By  Sept 
23,  1987,  send  application  letter, 
resume,  publication  samples,  and  refer¬ 
ence  letters  to  Dr.  Nancy  Topping 
Bazin,  Chair;  English  Department;  Old 
Dominion  University;  Norfolk,  VA 
23508.  (804)  440-3927.  AA/EEO 


PUBLISHER  OPPORTUNITY 
Large  newspaper  group  has  key  opening 
in  ad  management  at  Zone  3  daily. 
Outstanding  opportunity  for  advanc- 
ment  to  publisher  of  a  community  daily 
or  weekly.  Proven  management  skills  a 
must.  Send  resumes  to  Box  2311, 
Editor  and  Publisher. 


ARTIGRAPHICS 

ART  DIRECTOR,  STAFF  ARTIST  -  The 
Wichita  Eagle  Beacon,  a  190,000 
circulation  Knight-Ridder  paper  needs 
an  art  director  to  produce  info  graphics, 
illustrations,  page  design,  and  super¬ 
vise  4-person  news  art  staff.  5  years 
experience  essential.  We  also  want  a 
graphic  artist  for  similar  production 
responsibilities,  with  3  years  experi¬ 
ence.  Send  your  resume  and  clips  to 
JOB  BANK,  2615  River  Rd.,  Suite  7, 
Cinnaminson,  NJ  08077.  Or  call  Direc¬ 
tor  Jennifer  Woestendiek  at  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  these  positions. 


HELP  WANTED 


_ ART/GRAPHICS _ 

INFO-GRAPHICS 

We  want  an  artist  who  appreciates  news 
and  knows  how  to  explain  it  with 
graphics.  Someone  who  can  help  a  good 
newspaper  take  another  step  forward. 
Some  Macintosh  experience  needed. 
Send  letter,  resume  and  your  best  tear- 
sheets  to:  Neal  Pattison,  Assistant 
Managing  Editor,  The  Spokesman- 
Review,  PO  Box  2160,  Spokane,  WA 

99210. _ 

STAFF  ARTIST 

Capable  of  top  quality  humurous  and 
serious  illustrations,  maps,  charts, 
promos,  logos.  Color  capability  is  a 
must.  Page  design  capabilities  and 
familiarity  with  Macintosh  is  helpful. 
We  are  an  award-winning  newspaper  in 
Southeast  North  Carolina.  Send 
resume,  salary  requirements  and  3  work 
samples  to  John  Holmes,  Personnel 
Director,  The  Fayetteville  Times,  PO 
Box  849,  Fayetteville,  NC  28302. 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
MID  SIZE  PM  DAILY 
An  excellent  opportunity  for  an  aggres¬ 
sive,  motivated  sales  oriented  manager. 
The  person  we  are  looking  for  should 
have  extensive  sales  experience  in  a 
competitive  market. 

As  part  of  an  open  minded  management 
team,  you  will  enjoy  a  competitive 
salary  with  good  benefits  and  an  oppor¬ 
tunity  to  unleash  your  circulation  build¬ 
ing  ideas. 

Please  send  letter  of  application, 
resume,  list  of  references  and  salary 
history  to  William  Cook,  Circulation 
Director,  The  Evening  Times,  23 
Exchange  St.,  Pawtucket,  Rl  02862. 
Telephone  calls  for  details  are  welcome. 
(401)  722-4000. 


HELP  WANTED 


_ CIRCULATION 

75,000  Florida  daily  has  immediate 
opening  for  experienced  single  copy 
and/or  home  delivery  supervisor.  Salary 
and  bonus  to  $25,0(30.  Write  Box 
2318,  Editor  &  Publisher. _ 

CIRCULATION  DIRECTOR 
Growing  Zone  1  afternoon  daily  in 
18,000  range  needs  aggressive  person 
with  knowledge  of  postal  and  ABC 
regulations,  plus  experience  in  collec¬ 
tions,  carrier  recruitment,  PIA,  promo¬ 
tions  and  training  of  employees.  Many 
opportunities  and  challenges.  Excellent 
salary  and  fringes.  Outstanding  perfor¬ 
mance  could  lead  to  GM  or  publishers 
spot  in  our  newspaper  chain. 
Send  resume  with  references  and  salary 
requirements  to  Box  2263,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  wanted  for 
medium  size  shopper  operation.  Goal 
oriented  with  strong  people  skills.  Send 
resume  with  salary  and  references  to: 
Circulation  Director  S.M.G.,  Inc.,  119 
N.  Main,  Blue  Earth,  MN  56013. 


CIRCULATION  MANAGER  for  daily 
newspaper  in  north  central  Illinois. 
Aggressive  builder  with  sound  promo¬ 
tion  ideas  and  people  skills.  Individual 
could  now  be  in  second  position  with 
larger  paper  looking  to  run  his  own 
show.  Write  to  Bur  Edwards,  General 
Manager,  Times  Press,  115  Oak  St., 
Streator,  IL  61364. 


CIRCULATION  DIRECTOR-  The 
Morgantown  Dominion  Post  is  seeking 
an  aggressive,  creative,  innovative  and 
result  oriented  circulation  executive  to 
increase  penetration  in  four  expanding 
markets  where  the  newspaper  has  news- 
circulation  bureaus.  The  person 
selected  should  have  experience  in  all 
phases  of  circulation  work.  The  Domin¬ 
ion  Post  will  offer  a  competitive  salary 
and  excellent  benefit  package.  Please 
send  letter  of  application,  resume,  list 
of  reference  and  salary  reference  to 
David  A.  Raese,  Publisher/General 
Manager,  The  Dominion  Post,  Greer 
Bldg.,  Morgantown,  W.VA  26505. 


DATA  SYSTEMS  MANAGER 
The  Denver  Post  is  seeking  an  exper¬ 
ienced  professional  to  maintain  and 
improve  our  Collier-Jackson  data  base 
system.  The  Post  offers  an  exciting  and 
challenging  opportunity  to  work  in  a 
competitive  newspaper  environment. 
Proven  communication  and  manage¬ 
ment  skills  a  must.  Working  knowledge 
of  PC  programming  required.  Send 
resume,  references  and  salary  history 
to:  Employment  Manager,  The  Denver 
Post,  PO  Box  1709,  Denver,  CO 
80201.  EOE. 


DISTRICT  SALES  MANAGERS 
Proven  track  record  in  sales  and  service, 
willing  to  relocate  to  fast  growing  Atlan¬ 
ta  suburb.  Experience  in  carrier  recruit¬ 
ment,  quality  service,  and  sales 
required.  Send  resume  and  salary 
history  to  Circulation  Director,  PO  Box 
449,  580  Fairgrounds  St.,  Marietta,  GA 
30060. 


DISTRICT  MANAGER.  We  are  looking 
for  a  district  circulation  manager  to 
keep  pace  with  this  rapidly  expanding 
market  and  our  6  day  AM  newspaper. 
We  offer  a  truly  excellent  salary  and 
bonus  package.  Northern  Illinois.  Reply 
in  confidence  to  Box  2330,  Editor  & 
Publisher. 


HOME  DELIVERY  MANAGER 
20,000  plus  daily  and  Sunday  in  fast 
growing  Atlanta  suburb  seeks  seasoned 
professional  with  proven  circulation 
track  record  to  manage  all  aspects  of 
service  and  some  sales.  Reports  to  C.D. 
Great  opportunity  to  move  up.  Send 
resume  and  salary  history  to  Circulation 
Director,  PO  Box  449,  580  Fairgrounds 
St.,  Marietta,  GA  30060. 


HELP  WANTED 


CIRCULATION 


PROFESSIONAL  DISTRIBUTION. 
Publishers,  are  you  looking  for  distribu¬ 
tors  in  various  parts  of  the  country? 
Contact  AAIND,  The  Organization  of 
Professional  News  Distributors,  16 
Santa  Anna  PI.,  Walnut  Creek,  CA 
94598. 


THE  WILSON  DAILY  TIMES  in  Wilson, 
N.C.  is  seeking  a  circulation  director  to 
help  our  newspaper  grow.  Our  circula¬ 
tion  is  in  the  17,300  range.  Knowledge 
needed  of  postal  and  ABC  regulations, 
plus  experience  in  collections,  carrier 
recruitment,  promotions  and  contests, 
training  of  district  managers,  supervi¬ 
sion  of  motor  routes  and  compiling  of 
subscriber  and  non/subscriber  lists. 
Competitive  salary  and  fringes.  You 
must  be  able  to  manage  and  work  with 
people.  Send  resume  with  references 
to: 

Morgan  P.  Dickerman,  III 
The  Wilson  Daily  Times,  Inc. 

PO  Box  2447 
Wilson,  N.C.  27894-2447 


_ EDITORIAL _ 

A  COPY  EDITOR  is  needed  by  the 
Bakersville  Californian  an  82,000 
circulaton  daily  newspaper.  Applicants 
should  have  at  least  3  years  daily  news¬ 
paper  copy  editing  experience  and 
should  work  well  with  writers;  demons¬ 
trate  sound  news  judgement,  grammer 
and  style  skills;  and  write  inviting  head¬ 
lines.  Layout  experience  helpful. 
PLease  send  resume  and  work  samples 
to  John  Iki,  Copy  Desk  Chief,  The 
Bakersville  Californian,  PO  Box  440, 
Bakersville,  CA  93302. 


AGGRESSIVE  AWARD  winning  news 
organization  in  competitive  market  has 
excellent  opportunities  for  talented 
reporters.  60,000  daily  circulation 
newspaper  organization  is  seeking  to  fill 
several  positions.  Applicants  with 
experience  covering  government, 
education,  business,  agriculture,  sports 
or  general  assignment  beats  should 
send  resume  and  clips  to:  Managing 
Editor,  PO  Box  6,  Rock  Island,  IL 
61201. 


Art  Critics 
Editorial  Writer 
Business  Writer 
Art  Director 

A  paper  in  the  Southewest  is  looking  for 
a  fine  art  critic.  A  New  England  Daily 
wants  an  editorial  writer  with  conserva¬ 
tive  views.  A  Florida  business  publica¬ 
tion  has  jobs  for  seasoned  writers,  and  a 
New  England  paper  needs  a  graphic 
artist  who’s  also  a  good  illustrator.  JOB 
BANK  has  openings  for  the  above  posi¬ 
tions.  If  your  qualified,  send  your 
resume  to  JOB  BANK,  2615  River  Rd., 
Suite  7,  Cinnaminson,  NJ  08077.  Or 
call  Director  Jennifer  Woestendiek  at 
(609)  786-1910.  There  are  no  referral 
fees  if  you  qualify  for  these  positions. 


ASSISTANT  CITY  EDITOR 
wanted  who  thinks  there's  more  to  news 
than  City  Hall  and  wants  to  help 
reshape  the  6-person  city  staff  of  a 
20,000  circulation  PM.  New  editor  and 
new  city  editor  are  aiming  for  a  lively, 
interesting,  vital  newspaper.  Solid 
reporting  experience  and  copy  editing 
skills  needed.  Send  resume,  clips, 
layouts  and  a  1  page  description  of  what 
you  think  a  community  newspaper  can 
be  to:  Suzanne  A  Simoneau,  City 
Editor,  Bristol  Press,  99  Main  St.,  Bris¬ 
tol,  CT  06010. 


ASSISTANT  EDITOR 
Central  Texas  publisher  of  health  care 
magazines  seeks  aggressive,  energetic 
assistant  editors.  Strong  editing,  writing 
skills  necessary;  layout  skills  a  big  plus. 
Send  resume  to  Box  2264,  Editor  & 
Publisher. 


PROMOTION 

PROMOTION 

_ _ _ I 

n 

PROMOTION/MARKETING 
SERVICES  DIRECTOR 


for  a  strong  medium-sized  daily  and  Sund^,  with 
TMC  and  satellite  products,  in  a  vibrant  Eastern 
market. 

Here’s  what  needs  to  be  done: 

1.  Create  and  execute  plans  to  promote  the  newspaper 
to  local  and  national  advertisers,  as  well  as  to  readers. 

2.  Take  the  oririnal  research  already  done,  plus  secon¬ 
dary  data,  ancTmake  usable,  effective  tools  for  the  ad 
staff  to  use  on  the  street. 

3.  Assist  the  Marketing  Director  and  Retail  Ad  Mana¬ 
ger  in  showing  the  acT staff  how  to  sell  with  this  in¬ 
formation. 

4.  Identify  account  and  media  targets,  and  create  pre¬ 
sentations  to  convert  their  dollars  to  newspaper  rev¬ 
enue. 

5.  Plan  and  execute  all  details  of  the  next  cycle  of 
market  research,  with  the  vendor  you’ll  help  cnoose. 
This  positon  reports  to  the  Marketing  Director,  has  an 
assistant  to  help,  and  will  be  backecTup  with  a  budget 
to  do  the  job.  It  will  also  include  working  with  the  ad 
^ency  and  the  rep  firm. 

So  you  can  see  we  are  not  looking  to  train  someone. 
We  need  a  proven  pro  who  will  hit  the  ground  running, 
and  will  produce. 

The  right  person  will  be  compensated  accordingly, 
and  wm  have  an  attractive  package  of  benefits. 

All  inquiries  will  be  treated  in  confidence.  Send  per¬ 
formance  history  to: 

P.O  Box  504,  Southport,  CT  06490 


50 


EDITOR  &  PUBLISHER  for  September  5,  1987 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


ASSISTANT  BUSINESS  EDITOR 
The  News  and  Sun  Sentinel  Is  accept¬ 
ing  applications  for  an  assistant  busi¬ 
ness  to  join  our  15  person  business 
staff.  Experience  In  business  writing 
and  editing  Is  required,  along  with  an 
ability  to  work  closely  with  both  busi¬ 
ness  staffers  and  those  In  other  areas. 
Send  cover  letter,  resume,  clips  and 
references  to  Robert  Douglas,  Business 
Editor,  News  and  Sun  Sentinel,  101  N. 
New  River  Dr..  E.  Ft.  Lauderdale,  FL 
33301. 


ASSISTANT  NEWS  EDITOR 
1  to  3  years  editing  experience,  solid 
lay-out  skills,  knows  how  to  work  with 
local  and  wire  copy,  and  has  excellent 
news  judgment.  Wire  desk  of  mid-sized 
dally.  Involves  page  one  duties.  Assis¬ 
tant  Managing  Editor,  Press  and  Sun 
Bullentin,  PO  Box  1270,  Binghamton, 
NY  13902. 


AUTOMOTIVE  EDITOR  -  Major  consum¬ 
er  auto  publication  seeks  all-around 
editor/writer  for  staff  position.  Strong 
writing  ability  and  technical  expertise  a 
must.  Duties  Include  road  test  and 
feature  writing  with  equal  emphasis  on 
tech  and  entertainment.  Southern  Cali¬ 
fornia  location.  Send  resume  with  salary 
history  and  writing  samples  to;  Box 
2307,  Editor  &  Publisher. 


BUSINESS  WRITER 
Experienced  financial  writer  needed  for 
San  Diego’s  Pulitzer-  Prize  winning 
newspaper.  The  Tribune.  Must  have 
record  that  shows  experience  In  Inter¬ 
preting  financial  statements.  Interview¬ 
ing  business  leaders  and  spotting 
Industry  trends.  Please  send  letter, 
resume  and  clips  to  Barbara  Herrera  PO 
Box  191,  San  Diego  CA  92112. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 


BUSINESS  WRITER  for  growing 
12,000  circulation  dally.  Send  resume 
and  clips  to  Fran  Smith,  Editor,  The 
Island  Packet,  PO  Box  5727,  Hilton 
Head  Island.  SC  29938. 


COPY  DESK  CHIEF-SoundIngs,  the 
national  boating  tabloid  newspaper.  Is 
seeking  a  manager  for  Its  3-person  copy 
desk.  We  publish  8  editions  a  month,  at 
a  pace  similar  to  dallies.  But  the  organi¬ 
zation  Is  more  human-scale  with  more 
opportunities  to  make  your  leadership 
count  than  at  most  dallies.  Skills 
required  Include  copy  editing,  page 
layout  and  headlining.  Boating  know¬ 
ledge  desired.  Work  In  beautiful  water¬ 
front  setting.  Send  resume  to  Editorial 
Director,  Soundings,  Essex,  CT  06426. 


COPY  DESK  CHIEF—  Skilled  pro  to 
head  3-person  desk  for  Soundings,  the 
nations  boating  newspaper.  Work  In  a 
serious,  hard  news  atmosphere 
tempered  by  monthly  deadlines  In  warm 
atmosphere  of  friendly  staff  and  water¬ 
front  location.  There’s  plenty  to  do — all 
of  It  related  to  recreational  boating— 
within  a  reasonably  paced  schedule. 
With  an  experienced  full-time  news 
staff  of  18  to  work  with,  this  Is  the  envi¬ 
ronment  an  Individual  can  find  satisfy¬ 
ing.  Send  a  resume  and  cover  letter  to 
Christine  Born,  Editorial  Director, 
Soundings,  Pratt  St.,  Essex,  CT  06426. 


COPY  EDITOR 

Rapidly  expanding  national  business 
dally  seeks  copy  editor  with  at  least  2 
years  business  news  experience  for  day 
job  In  Los  Angeles.  Must  be  able  to 
produce  clean,  well-edited  copy  In  fast 
paced,  deadline-conscious  environ¬ 
ment.  Competitive  wages  and  benefits 
plus  opportunity  for  advancement. 
Send  resume  and  clips  to  West  Mann, 
Investors  Dally,  1941  Armacost  Ave., 
Los  Angeles,  CA  90025. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting;  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember — in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 


COPY  EDITOR  sought  for  fast-paced 
New  Jersey  daily.  Good  headline,  edit¬ 
ing  skills  are  essential.  Box  2295, 
Editor  &  Publisher. 


COPY  EDITOR —  We’re  a  growing 
54,000  afternoon  daily  in  the  heart  of 
the  Rockies,  seeking  an  editor  skilled  at 
improving  local  copy  and  designing 
news  pages.  Send  resume,  references 
and  tearsheets  to  Brian  Mertz,  Assistant 
Managing  Editor,  Standard-Examiner, 
Box  951,  Ogden,  UT  84422.  Phone 
(801)  625-4212. 


COPY  EDITOR-  We  want  an  editor  who 
is  at  home  on  the  rim,  or  an  ambitious 
beginner  eager  to  learn  all  aspects  of  a 
universal  desk.  Up  to  $490. /wk.  Send 
resume  to  Phil  Klinedinst,  managing 
editor.  The  York  Dispatch,  PO  Box 
2807,  York,  PA  17405. 


COPY  EDITORS 

Can  you  write  headlines  that  sing?  Do 
your  cutlines  help  sell  a  story?  Does 
your  lay-out  reach  out  and  grab  the 
reader?  Would  you  thrive  working  a 
4-day  week  in  Southern  California?  If 
you  answer  yes  to  all  of  the  above,  you 
may  be  the  perfect  copy  editor  for  the 
features  department  of  The  Orange 
County  Register,  Californias  third 
largest  (and  growing)  paper.  Plese  send 
resume  and  samples  of  your  work  to 
Mike  Whitehead,  Assistant  Managing 
Editor,  The  Orange  County  Register,  PO 
Box  11626,  Santa  Ana,  CA  92711.  An 
Equal  Opportunity  Employer. 


COPY  EDITOR 

Our  top  notch  desk  needs  another  editor 
who  will  work  with  reporters  and  wire 
copy,  lay-out  feature  in  news  pages,  and 
help  plan  coverage  of  our  Zone  1, 
18,000  circulation  area.  You  need  2 
years  experience  either  on  a  desk  or  as  a 
reporter.  We  need  a  letter,  a  resume  and 
samples  or  clips  that  show  creativity, 
attention  to  detail  and  pride  of  author¬ 
ship.  Box  2306,  Editor  and  Publisher. 

COPY  EDITOR  TRAINEE 
Rejected?  Lack  experience?  Learn  copy 
editing  and  grow  with  Florida  beach 
city.  Some  experience  helpful  but 
potential  most  important.  Florida  grow¬ 
ing  and  so  will  you  as  copy  editor  with 
us.  Box  2324,  Editor  and  Publisher. 

COPY  EDITOR  wanted.  Good  with 
verbs,  quick  with  heads  plus  a  sense  of 
design.  One-three  years  experience. 
Spanish  a  plus.  No  calls.  Send  resume 
to  Al  Messershmidt,  The  Miami  Herald, 
One  Herald  Plaza,  Miami,  FL  33132. 

DO  YOUR  LAYOUTS  really  sing?  Then 
the  Music  City  has  a  position  for  you. 
The  Nashville  Banner  is  looking  for  an 
experienced  page  designer  to  work  on 
its  graphics  desk  laying  out  feature 
covers,  and  side  pages  and  some  news. 
Send  resume  and  tear  sheets  to  Joe 
Worley,  Executive  Editor,  Nashville 
Banner,  1100  Broadway,  Nashville,  TN 
37202. 

EDITOR  for  top  Illinois  weekly.  Must  be 
versatile  writer  and  photographer. 
Super  opportunity  for  younjg  J-grad  or 
person  "stuck"  at  daily.  Good  rural/ 
suburban  community.  Send  resume  to 
Tim  Evans,  Publisher,  The  Orion  Times, 
Orion,  IL  61273. _ 

EDITOR/PUBLISHER 
Experienced  editor,  journalist  with  busi¬ 
ness  management  ability  needed  to 
head  monthly  publication  on  business 
and  consumer  issues.  Over  800,000 
distrubution  published  by  major  San 
Diego  based  company.  Applicants 
should  have  broad  publication  skills 
including  writing,  editing,  technical 
design,  and  layout,  and  business  and 
P&L  responsibilities.  Send  resume  and 
salary  history  to.  Box  2313,  Editor  and 
Publisher. 


EDITORIAL  MANAGER 
TV  DATA,  the  leading  television  infor¬ 
mation  service,  has  a  career  opportunity 
for  an  editorial  manager.  You  should 
have  3  to  5  years  of  newsroom  manage¬ 
ment  on  top  of  strong  editing  and  writ¬ 
ing  experience.  You  will  lead  a  staff  of 
50  at  our  headquarters  office  in  a  grow¬ 
ing  community  in  beautiful  upstate  New 
York.  We’re  part  of  Scripps  Howard’s 
United  Media,  the  PEANUTS  and 
GARFIELD  company,  so  benefits  are 
excellent.  If  you’re  qualified,  send  your 
resume,  salary  requirements  and  writ¬ 
ing  samples  to:  K  Wern,  TV  DATA, 
Nothway  Plaza,  Glens  Falls,  NY  12801. 


EDITOR  TRAINEE.  Are  you  a  creative 
reporter  who  wants  an  opportunity  at 
becoming  editor?  We  now  have  an  own¬ 
ing  in  the  lakes  and  mountains  of 
Maine.  Send  clips  and  resume  to:  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers,  Box  269,  Norway,  ME 
04268, 


SENIOR  EDITOR/PHOTOGRAPHY 
The  Hartford  Courant  is  expanding  the 
photography  and  graphics  department. 
Positions  are  open  for  a  senior  editor  for 
photography  and  graphics,  a  senior 
photo  editor,  features  photo  editor  and 
art  director.  We  are  looking  for  individu¬ 
als  with  experience  in  all  aspects  of 
photo  editing  and  graphics,  including 
news  origanization,  design  and  coordi¬ 
nation  between  sections  and  editors. 
Management  experience  is  key. 

The  Courant  is  an  award-winning  morn¬ 
ing  daily  in  the  metropolitan  Northeast. 
Daily,  we  use  color  on  all  section  fronts. 
We  combine  a  very  ambitious  commit¬ 
ment  to  local  coverage  with  aggressive 
regional  and  national  project  work. 
Please  apply  in  writing  and  include 
current  resume,  references  and  portfo¬ 
lio,  No  Phone  Calls  Please.  Apply  tO: 
Randy  Cox,  AME/Photography  and 
Graphics,  The  Hartford  Courant,  285 
Broad  Street,  Hartford,  CT  06115. 

ENTERTAINMENT  EDITOR 
Experience  desk  person  witn  proven 
editing  and  layout  skills  to  edit  award¬ 
winning  weekend  entertainment  tab  for 
small  NJ  daily.  Job  involves  3  days  work 
on  entertainment  section,  2  days  gener¬ 
al  desk  work.  Competitive  salary,  bene¬ 
fits.  Send  resume,  work  samples  to  R. 
Bergmann,  New  Jersey,  PO  Box  10, 
Newton,  NJ  07860. 

ENTERTAINMENT  WRITER  WANTED. 
Our  town  has  a  busy  fine  arts  center,  a 
magnificent  concert  hall,  and  active 
country,  rock,  jazz  and  country  music 
venues.  We’re  searching  for  a  go-getter 
who  can  give  us  concise,  readable 
reviews  and  stories.  Minimum  3  years 
experience  in  arts  writing.  Send 
resume,  clips  and  references  to  Diana 
Faherty,  Features  Editor,  Colorado 
Springs  Gazette  Telegraph,  PO  Box 
1779,  Colorado  Springs,  CO  80901. 
No  Phone  Calls. 

ENTERTAINMENT  REPORTER 
The  Las  Vegas  Review-Journal,  Neva¬ 
da’s  largest  newspaper  (daily  circula¬ 
tion  115,000),  is  seeking  an  entertain¬ 
ment  beat  reporter  to  worx  in  one  of  the 
most  exciting  entertainment  cities  in 
the  world.  We’re  looking  for  an  energe¬ 
tic  reporter  with  a  solid  journalistic 
background,  someone  who’s  equally  at 
ease  at  news  and  feature  writing.  Our 
reporter  will  be  expected  to  cover  enter¬ 
tainment  as  a  news  beat,  spawning  a 
variety  of  personality  and  issue 
features.  Must  be  aggressive  and  a  self¬ 
starter  to  get  the  edge  in  a  highly 
competitive  town.  Ability  to  spot  enter¬ 
tainment  trends  important.  Send 
resume  to  Frank  Fertado,  Features 
Editor,  Las  Vegas  Review-Journal,  PO 
Box  70,  Las  Vegas,  Nevada 
89125-0(170.  An  Equal  Opportunity 
Emolover. 
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HELP  WANTED 


EDITORIAL 


EDITORS  for  two  prize  winning 
community  weeklies  on  Boston's  north 
shore.  Experienced  news  reporters 
ready  to  move  up  to  the  editors  desk  will 
be  considered.  Send  clips,  resume  to 
Selma  Williams,  North  Shore  Weeklies, 
Box  192,  Ipswich,  MA  01938. 

EXPERIENCED  sports  desk  person. 
Wordsmith  with  sharp  headlines  and 
creative  layouts.  Sound  judgment  and 
supervisory  skills  a  must.  Night  work. 
Resumes  to  Leo  Suarez,  Sports  Editor, 
The  Miami  News,  PO  Box  615,  Miami, 
FL  33152. 


FINANCIAL  REPORTERS.  Newsletter 
group  seeking  aggressive  reporters. 
Brains  and  hard  work  required.  Rapid 
promotions.  New  York  applicants 
preferred.  Call  Mark  Voorhees  (212) 
303-3276. 


FOOD  WRITER  for  newspaper  that's 
proud  of  its  upscale  food  pages  and 
wants  to  continue  publishing  top  quality 
full  color  food  section.  Writing  skills, 
knowledge  of  nutrition,  interest  in 
people  and  gourmet  cooking.  Resume 
and  samples  to  Steve  Pappas,  executive 
editor,  News-Journal,  PO  Box  431, 
Daytona  Beach,  FL  32015. 

GENERAL  ASSIGNMENT  reporter 
needed  immediatley  for  upstate  New 
York  daily  PM  newspaper.  Prefer  2  or  3 
years  experience  and  a  knowledge  of 
photography.  Person  with  some  know¬ 
ledge  of  upstate  New  York  will  be  given 
preference.  Send  clips  and  resume  to 
Box  2309,  Editor  &  Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-6000.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 

GRAPHICS  EDITOR  -  Zone  6,  medium 
sized  daily  seeks  someone  who  can  use 
text,  photos,  graphics  and  up-to-date 
Mac  system  to  enhance  appearance  and 
relevancy  while  planning  re-design.  Can 
interview  at  October  convention  of  Soci¬ 
ety  of  Newspaper  Design,  all  replies 
confidential.  Send  resume  to  Box 
2285,  Editor  and  Publisher. 


GRAPHICS  EDITOR  needed  at  growing 
70,000  daily  in  Zone  5.  Great  pay, 
great  opportunity  for  advancement  with 
nationwide  newspaper  group.  Macin¬ 
tosh  training,  leadership  skills  essen¬ 
tial.  You  will  be  teaching  a  young, 
talented  staff.  Resume,  samples  to;  Box 
2279,  Editor  and  Publisher. 


HARD  CHARGING  Knight-Ridder  daily 
on  Florida's  Gulf  Coast  has  an  opening 
for  an  assistant  city  editor.  Looking  for 
ambitious  person  with  fresh  ideas,  a 
flair  for  writing,  people  skills,  and  orga¬ 
nizational  and  supervisory  abilities.  5 
years  reporting  experience  preferred. 
Apply  to:  City  Editor,  Patrick  Blanchat, 
The  Bradenton  Herald,  PO  Box  921, 
Bradenton,  FL  34206.  An  equal  oppor¬ 
tunity  employer. 


NATIONAL 

CORRESPONDENT 

The  Orlando  Sentinel  is 
looking  for  an  Atlanta-based 
national  correspondent  with 
proven  skills  in  covering  spot 
news,  crafting  Sunday  news 
features  and  producing  long¬ 
term  projects. 

Only  veteran  reporters  with 
exceptional  writing  skills  need 
apply.  Send  resume  and  clips 
to  National  Editor,  The  Orlan¬ 
do  Sentinel,  633  N.  Orange 
Ave.,  Orlando,  FL  32801. 


HELP  WANTED 


EDITORIAL 


LIFESTYLE  REPORTER 
If  you  can  be  everywhere  at  once,  we 
want  you  here.  Major  Northeast  Metro 
looking  for  an  energetic  feature  reporter 
with  an  eye  for  trends  and  a  flair  for 
keeping  readers  on  top  of  them.  Stylish 
sense  of  humor,  competitive  spirit, 
intuitive  writing  skills  combined  with 
minimum  3  years  daily  newspaper 
experience  a  must.  EOE.  Resumes, 
clips  tO: 

Sonia  Turek 
Lifestyle  Editor 
Boston  Herald 
1  Herald  Square 
Boston,  MA  (32106 


MAKE  YOUR  81  LINE  THE  TALK 
OF  THE  REAL  ESTATE 
PUBLISHING  WORLD 
Highly  regarded  19  year  old  weekly  real 
estate  publication  with  multiple 
editions.  Tri-state  focus,  some  national 
coverage. 

We  seek  highly  motivated  experienced 
writer  able  to  handle  type  deadlines  and 
communicate  comfortably  with  leaders 
in  the  industry.  Willing  to  attend 
meetings/trade  events.  Jersey  and/or 
Manhattan  contacts  most  desirable. 
Salary  open.  Resume  to  Editor,  Real 
Estate  News  Letter,  1615  Northern 
Blvd.,  Manhasset,  NY  11030. 

MANAGING  EDITOR  for  6-paper, 
Chicago  suburban  group  growing  to  8  in 
Fall.  We’ve  dominated  our  growing, 
competitive  markets  for  101  years. 
Requires  editor  strong  on  humanizing 
local  news,  staff  training,  layout, 
design.  Full  budget  responsibility.  Big, 
supurb  plant.  Salary,  quarterly  profit- 
sharing  bonus.  Norm  Hirsch,  publisher, 
Chicago  Suburban  Times  Newspapers, 
Des  Plaines,  IL  60018.  (312) 
824-1111. 


MANAGING  EDITOR  sought  by  upstate 
New  York  business  paper  recently 
acquired  by  American  City  Business 
Journals.  Daily  experience  required; 
business  background  preferred.  Good 
pay,  benefits.  Send  resume  to  Paul 
Ericson,  Editor,  Rochester  Business 
Journal,  1  Mount  Hope  Ave,,  Roches¬ 
ter,  NY  14620. 


MANAGING  EDITOR 
A  demanding  position  with  a  quality 
New  England  weekly.  The  Lakeville 
Journal  in  Conneticuts  Litchfield  county 
seeks  a  mature  individual  who  can 
organize,  direct  and  develop  a  solid 
existing  staff.  Must  have  good  writing/ 
editorial  skills,  sound  news  judgment 
and  experience  in  page  layout  and 
graphics  as  well  as  creative  headline 
selection.  Must  also  have  a  full  under¬ 
standing  of  and  affinity  for  community 
journalism.  Unparalelled  opportunity  for 
that  individual  seeking  career  fullfill- 
ment  in  a  quality  setting.  Opening  is 
immediate.  Please  send  resume,  clips 
and  salary  requirements  to  T.  L.  Max¬ 
well, 

The  Lakeville  Journal,  Bissell  St.,  Lake¬ 
ville,  CT  06039  or  call  (203)  435 
9873. 


MILITARY  REPORTER 
Reporter  to  cover  military  personnel 
policy  beats  for  the  Army  Times,  a 
Washington-based  135,000-circulation 
independent  newspaper  read  by  military 
personnel  and  policy  makers  world  wide. 
At  least  3  years  daily  newspaper  experi¬ 
ence  or  equivalent  and  familiarity  with 
military  desirable.  Ideal  candidate 
would  excell  in  reporting  and  writing. 
Outstanding  opportunity  to  work  and 
compete  for  advancement  on  an  award¬ 
winning  newspaper  where  reader  comes 
first.  Some  travel.  Send  resume,  3 
references  and  5  clips  to:  The  Times 
Journal  Co.,  Human  Resources  Dept., 
Att:  Army  Times  Reporter,  Springfield, 
VA  22159.  EOE 


CLASSIFIED  ADVERTISING 


Order  Blank 

Company 

Aririrnsa 

City 

Sfaffi 

7ip 

Phone 

Classification. 


Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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_ EDITORIAL _ 

MUSIC  REPORTER/REVIEWER 
Southern  California  daily  with  a  circula¬ 
tion  of  85,000  is  looking  for  a  seasoned 
music  and  arts  reporter/critic  with  a 
minimum  of  three  years  daily  experi¬ 
ence.  Applicants  should  have  expertise 
in  the  areas  of  classical,  country,  rock 
and  jazz.  Experience  in  reviewing  theat¬ 
er  and  visual  arts  desirable.  2  hours 
from  Los  Angeles.  Send  resume  and 
clips  to:  Kathryn  Frank,  Accent  Editor, 
Bakersville  Californian,  PO  Box  440 
Bakersville,  CA  93302. 


NEWS  COPY  DESK  CHEIF 
THE  STATE,  a  K  n  igh  t- R  i  dd  er 
newspaper  in  one  of  the  fastest  growing 
markets  in  the  South,  has  an  opening  for 
news  copy  desk  chief.  We’re  looking  for 
a  dedicated,  proven  leader  to  motivate 
and  challenge  a  talented  staff  of  copy 
editors.  The  desk  chief  will  have  at  least 
5  years  of  related  experience,  a  devo¬ 
tion  to  detail,  proven  pa|e  design  skills 
and  superior  editing  ability.  Send  intro¬ 
ductory  letter,  resume  and  your  5  best 
tear  sheets  tO:  Gordon  Hirsch,  News 
Editor,  THE  STATE,  PO  Box  1333, 
Columbia,  SC  29202.  EOE. 


NEWS  EDITOR.  Progressive  community 
oriented  daily  of  9,000  seeks  to  fill  #2 
slot  of  9  person  staff.  Duties  include: 
staff  supervison,  city  coverage,  copy 
editing  and  some  lay-out.  Opportunity 
for  future  advancement  possible.  Send 
lay-out  and  writing  samples  to  Charles 
Carlton,  Managing  Editor,  Macomb 
Journal,  PO  Box  597,  Macomb  IL 
61455. 


NEWS  EDITOR  -  Excellent  opportunity 
for  experienced  reporter  looking  to  move 
into  newsroom  management  at  9,000 
circulation  daily.  Must  have  sound  news 
judgment,  writing  skills  and  editing 
skills.  Photo  and  layout  experience  a 
plus.  Send  cover  letter,  resume  and 
references  to  John  Telfer,  Editor,  Huron 
Daily  Tribune,  211  N.  Heisterman  St., 
Bad  Axe,  Ml  48413. 


NEWS  EDITOR.  For  20,000  PM  Daily. 
You’ll  oversee,  hire,  train,  motivate  city 
reporter  staff  and  edit  copy.  Must  be 
interested  in  community  involvement 
and  be  familiar  with  workings  of  city 
government.  Management  and  editing 
experience  required.  Apply  to  Jay 
McCullough,  News  Tribune,  426 
Second  St.,  Lasalle,  IL  61301  or  call 
(815)  223-3200. 


NIGHT  CITY  EDITOR  wanted  for  Metro 
N.Y.  AM  daily.  Must  be  experienced  in 
supervising  reporters,  editing  copy, 
makeup  and  headline  writing.  Clips, 
resume  to  Box  2294,  Editor  & 
Publisher. 


NUMBER  2  EDITING  post  on  9,000 
circulation  county  seat  daily  in  Ohio. 
Responsible  for  editing  wire  copy,  page 
makeup  and  related  duties.  Salary 
negotiable.  Reply  Box  2305,  Editor  & 
Publisher. 


PHOTOGRAPHER  with  excellent  shoot¬ 
ing  skills,  commitment  to  quality  and 
willingness  to  hustle  sought  by 
62,000-AM  daily  dedicated  to  superior 
photography  and  willing  to  display  good 
art  well.  Send  samples,  resume,  refer¬ 
ences  to  M.  E.  Jim  Willis,  Birmingham 
Post-Herald,  PO  Box  2553,  Birming¬ 
ham,  AL  35202. 


PROJECTS  EDITOR.  The  Kansas  City 
Star  is  seeking  an  editor  for  its  award¬ 
winning  special  projects  desk.  Must 
have  grasp  of  doing  and  presenting 
projects  start  to  finish.  ASSETS:  strong 
reporting  and  editing  background.  Send 
ideas  on  running  projects  by  Sept.  9. 
Write  or  call  Pam  Johnson,  Assistant 
M.E.,  KC  Star,  1729  Grand  Blvd., 
Kansas  City,  MO  64108.  (816) 
234-4741. 


EDITORIAL 


REPORTER 

The  well  known  award  winning  twice 
weekly  in  dynamic  Westport  Conneticut 
needs  a  sharp,  accurate  reporter.  We 
are  a  community  oriented  newspaper. 
Much  in-depth  reporting.  Some  of  our 
reporters  go  on  to  dailies,  those  who 
remain  do  so  because  they  enjoy  it  here, 
covering  our  denizens  -  Paul  Newman, 
JoAnne  Woodard,  Rodney  Dangerfield, 
Robert  Ludlum,  among  others.  Send 
resume,  clips  and  a  letter  saying  why 
you  would  like  to  report  tor  the  Westport 
News  tO:  Editor,  Westport  News,  136 
Main  Street,  Westport,  CT  06880. 


REPORTER 

The  Washington  Bureau  of  Army  Times, 
Navy  Times,  and  Air  Force  Times  is 
seeking  an  aggressive,  enterprising 
reporter  with  excellent  writing  skills  to 
cover  military  quality  of  life  issues  in 
Washington  and  to  report  from  the  field 
on  the  impact  of  policy  decisions  made 
in  Washington.  At  least  5  years  of  daily 
newspaper  experience  is  a  must.  Mili¬ 
tary  experience  is  desirable.  Consider¬ 
able  travel.  Competitive  sala^.  Superb 
benefits.  Send  resume  and  clips  to:  The 
Times  Journal  Co.,  Human  Resources 
Dept.,  Att:  News  Service  Reporter, 
Springfield,  VA  22159.  EOE. _ 

REPORTER,  PROGRESSIVE  7,900 
circulation,  5-day  paper  in  growing  Cali¬ 
fornia  desert  city  seeks  quality  reporter 
for  government  and  military  beat. 
Community  has  strong  economy,  plenty 
of  recreation  on  hand  and  is  only  2 
hours  from  LA.  Prefer  experience; 
strong  college  paper  reporting  accept¬ 
able.  Good  salary,  benefits.  Resume, 
clips  to  Jamie  Hurly,  Managing  Editor, 
The  Daily  Independant,  PO  Box  7, 
Ridgecrest,  CA  93555. 

REPORTERS-LAYOUT  EDITORS 
$50,000  a  year  plus! 
AMERICAS  MOST  EXCITING  SUPER¬ 
MARKET  TABLOID  wants  resumes  from 
talented,  enthusiastic,  dedicated  repor¬ 
ters  and  layout  editors.  We’re  looking 
for  people  with  flair,  flash  and  an 
endless  stream  of  creative  ideas.  We’d 
like  samples  of  your  writings,  layout,  and 
a  complete  resume.  We’re  looking  for 
nothing  less  than  the  best.  That’s  why 
we  will  pay  $50,000  a  year  plus  to 
start,  a  major  medical-dental  plan  and 
the  best  profit-sharing  in  the  business. 
Reply  to  desk  E,  Weekly  World  News, 
Lantana,  FL  33462. 


REPORTER-  experienced  writer- 
reporter  needed  for  full  time  municipal 
beat  at  70., 000  suburban  daily  in 
Northeast.  Send  resume  and  best  half 
dozen  clips  to  Mary  Ellen  Bornak,  c/o 
Bucks  County  Courier  Times,  20 
Newtown-Richboro  Rd.,  Richboro,  PA 
18954. 


EDITORIAL 


REPORTER 

General  assignment  reporter,  entry  level 
or  with  2  to  5  years  experience,  needed 
by  quality  award  winning  weekly.  The 
Lakeville  Journal  has  an  immediate 
opening  for  an  ambitious  self  starter 
having  good  writing  skills,  productivity, 
the  ability  to  establish  an  information 
network  within  a  territory  and  a 
predilection  for  community  journalism. 
Beautiful  suroundings,  excellent  staff 
and  a  good  pay/benetit  package  makes 
this  an  opportunity  difficult  to  match. 
Call  T.  L.  Maxwell  at  (203)  435-9873 
or  send  clips,  resume  and  salary  needs 
to  the  above  at:  The  Lakeville  Journal, 
Bissell  St.,  Lakeville,  CT  06039. 

Roam  Southern  New  Mexico!  That’s  the 
beat  of  our  newly  created  roving- 
reporter  position  at  the  El  Paso  Times. 
You’ll  be  based  in  fast-growing  Las 
Cruces,  New  Mexico.  Your  beat  will 
range  from  desert  Mesa  to  Mountain 
Forest  covering  stories  of  regional  inter¬ 
est.  Required:  proven  initiative,  report¬ 
ing  in  writing  excellence  and  photo¬ 
graphic  skills.  Fluency  in  Spanish  a 
plus.  Send  resume,  clips  and  refer¬ 
ences  to  Paula  Moore,  Managing  Editor, 
El  Paso  Times,  Box  20,  El  Paso,  TX 
79999. 


SENIOR  EDITOR 

Group  of  award  winning  weeklies  in 
resort  area  of  New  England  seeks  senior 
editor.  This  is  a  rapidly  growing 
company,  and  this  is  definitely  a 
growth-oriented  position.  The  well- 
suited  candidate  will  have  5-10  years  of 
experience  on  the  editorial  side  of  the 
newspaper  business.  Strong  manage¬ 
ment  ability  and  experience  are  essen¬ 
tial.  Help  us  strengthen  our  hold  on  this 
exciting  market  place  by  overseeing  and 
improving  an  already  fine  news  opera¬ 
tion.  Low  $30’s.  Send  resume  and 
salary  history  to  Box  2321,  Editor  and 
Publisher. 


SKILLED  EDITORS  WANTED 
Gannett’s  recently-expanded  morning 
newspaper  in  Utica,  New  York,  has 
immediate  openings  for  an  assistant 
news  editor  and  assistant  metro  editor 
on  its  night  staff.  These  challenging 
positions  offer  good  compensation  and 
opportunities  for  advancement.  Appli¬ 
cations  are  welcome  from  candidates 
with  dally  newspaper  experience  who 
can  demonstrate  creativity  and  superior 
skills  in  editing,  layout  and 
management. 

Send  a  resume  and  letter  explaining 
qualification  and  interests  to:  Jack 
Marsh,  Executive  Editor,  Observer- 
Dispatch,  221  Oriskany  PLaza,  Utica, 
NY  13501. 


Northern  New  Jersey  suburban  weekly 
seeking  Editor —  Salary  commensurate 
with  experience.  Contact  (201) 
748-9700. 


_ EDITORIAL _ 

SENIOR  ASSOCIATE  EDITOR 
Inside  Sports  Magazine 
and  Century  Sports  Digest 
Experienced  editor  needed  to  manage 
staff  and  freelancers  to  produce  century 
digest  and  yearbooks.  Will  assist  on 
Inside  Sports.  Key  position  and  oppor¬ 
tunity  for  the  right  person  with  excellent 
word  skills  and  solid  writing  judgment. 
Pro  sports  knowledge  necessary.  Fast- 
paced  and  no  smoking  office.  Benefits. 
Micheal  K  Herbert,  Editor  and  Cheif, 
990  Grove  St.,  E'  anston,  IL  60201.  No 
phone  please. 

SMALL  DAILY  AM  in  Southwest  Loui¬ 
siana  seeks  news  editor.  At  least  1 
years’  daily  experience,  knowledge  of 
photography  and  computer  systems 
requir^.  Will  dummy  news  and  feature 
pages,  handle  wire  copy,  assign  and 
edit  local  news  coverage  and  photos. 
Car  is  neccessary.  Evening  hours  and 
some  weekend  shifts.  Send  clips, 
resume,  references  and  salary  history  to 
Bob  Houston,  Beauregard  Daily  News, 
PO  Box  698,  De  Bidder,  LA  70634. 


SOLID  NEWS  JUDGMENT  and  strong 
lay-out  abilities  are  needed  by  the 
Bakersville  Californian  and  candidates 
for  the  night  wire  editor.  Duties  include 
selecting  and  editing  national,  interna¬ 
tional  and  regional  stories,  lay-out 
(including  front  page)  and  backing  up 
wire  editor.  Send  clips  and  resume  to 
Mike  Mcnamara,  Wire  Editor,  Bakersvil¬ 
le  Californian,  PO  Box  440,  Bakersville, 
CA  93302. 


SPORTS  COPY  EDITOR 
If  you  rate  yourself  as  one  of  the  best 
sports  desk  people  around,  we  may  have 
the  job  you  are  looking  for.  The  Billings 
Gazette,  the  largest  daily  newspaper  in 
Montana,  is  filling  a  key  position  on  its 
sports  staff  and  we  are  after  that  special 
talent  who  can  design  colorful,  drama¬ 
tic  sports  sections,  write  eye  catching 
headlines  and  put  that  extra  bit  of 
polish  on  fine  sports  writing.  We  require 
a  minimum  of  three  years  full  time 
experience  on  a  daily  newspaper.  We 
are  a  60,000  circulation  AM  with  four 
editions.  If  interested,  please  send  a 
letter  of  application,  a  complete 
resume,  list  of  references,  salary 
history,  your  best  tearsheets  and  clips 
to  Lorretta  Breslin,  Human  Resources 
Director,  The  Billings  Gazette,  PO  Box 
2507,  Billings,  MT  59103.  Resumes 
must  be  received  by  Friday,  September 
18.  EOE  M/F. 


SPORTS  EDITOR  wih  photo  and  layout 
experience  needed  at  award-winning 
15,000  circulation  PM  daily  in  Zone  2. 
Graphics,  headline  and  editing  skills 
required,  to  head  three-person  opera¬ 
tion  concentrating  on  local  teams  and 
recreational  sports  in  a  highly  competi¬ 
tive  market.  Send  resume  with  samples, 
references  and  cover  letter  to  Box 
2325,  Editor  and  Publisher. 


p  Wi'iter/Photqgrapher 

One  year  contract  position  in  Mozambique,  Africa 

~U  Knowledge  of  Portuguese 
~M  Third-world  experience 
~M  Knowledge  of  relief  and  development  work 


World  Vision  is  a  Christian  relief, 
development  and  evangelism  organization. 


Call  or  send  resume  to:  WORLD  I  VISION 
Attention:  Stacey  Girdner 
919  W.  Huntington  Dr.,  Monrovia,  CA  91016 
(818)  357-7979  Ext.  2010 
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HELP  WANTED 


SPORTS  REPORTERS 
The  Charlotte  Observer  Is  looking  for  2 
premier  sports  reporters.  Both  positions 
require  persons  who  can  get  the  news 
and  break  the  stories,  plus  write  feature 
takeouts  with  a  flair. 

The  openings  are: 

1)  NBA  beat  reporter.  We’re  looking  for 
someone  who  can  cover  the  trends  and 
off  court  issues  as  well  as  the  games. 
Someone  who  can  write  strong  NBA 
note  columns. 

2)  College  sports  reporter  to  cover  the 
Atlantic  Coast  conference,  working  out 
of  a  newly  created  Raleigh,  NC  sports 
bureau.  We  need  an  aggressive  self¬ 
starter,  someone  to  go  out  and  get  the 
best  story  each  day.  Someone  with  an 
expertise  in  college  basketball. 

Send  clips  and  resume  to  Gary  Schwab, 
Executive  Sports  Editor,  The  Charlotte 
Observer,  Box  32188,  Charlotte,  NC 
28232. 


SPORTS  WRITER 

Literate,  knowledgable,  hard  working 
reporter  needed  to  cover  highschool  and 
college  sports,  including  Division  I 
hockey  from  news  bureau.  Send  cover 
letter,  resume  and  clips  to:  Bert  Gault, 
Executive  Sports  Editor,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  13601. 


STRONG  ON  grammar,  spelling?  Have  a 
flair  for  design,  graphics?  We  need  such 
a  person  on  our  small  AM  7  day  daily. 
You’ll  be  doing  lay-out,  design,  copy 
editing  on  special  pages,  sections  and 
projects  under  direction  of  associate 
editor.  Good  job  for  talented  beginner. 
Contact  Tim  Ghianni,  Associate  Editor, 
The  Leaf  Chronicle,  PO  Box  829, 
Clarksville,  TN  37041,  or  phone  (615) 
552-1808. 


THE  DAILY  JOURNAL,  long  established 
English  language  daily  in  Caracas  Vene¬ 
zuela,  is  seeking  candidates  for  imme¬ 
diate  openings.  Also  accepting  applica¬ 
tions  for  future  openings  as  we  begin 
our  annual  recruiting  program. 

-Copy  editors  strong  in  organization, 
working  with  reporters.  Layout  and 
headline  writing  experience.  Fluent  in 
Spanish  a  must.  VDT  experience. 
-Reporters  for  general  assignment 
beat.  Should  have  knowledge  of  busi¬ 
ness,  industry  and/or  petroleum.  Fluent 
Spanish  a  must. 

-Sports  editors  and  writers.  VDT  experi¬ 
ence  helpful  and  knowledge  of  Spanish. 
--Reporters  for  lifestyle  section 
(communities,  lifestyles,  art,  entertain¬ 
ment  and  feature  writing).  Fluent  Span¬ 
ish  required. 

We  are  a  7  day  a  week  tabloid  wih  our 
own  modern  plant.  Send  letter,  resume, 
clips  to  Nijel  Cumberbatch,  Managing 
Editor,  The  Daily  Journal,  c/o  Jet  Cargo 
International,  PO  Box  020010,  Miami, 
FL  33102-0010. 

Phone  in  Caracas,  Venezuela 
562-1122  or  561-2317. 


HELP  WANTED 


THE  DALLAS  TIMES  HERALD  has 
immediate  openings  for  experienced, 
energetic  journalists  interested  in  play¬ 
ing  a  leading  role  in  America’s  hottest 
newspaper  war.  We’re  looking  for 
DIRECTOR  OF  PHOTOGRAPHY. 
Department  head  to  direct  a  Pulitzer 
Prize-winning  department  of  15  profes¬ 
sionals.  Photography  experience 
required.  Editing  experience  preferred. 
FEATURES  EDITOR.  No  2  person  in 
dynamic  features  department.  Must  be 
good  idea  person  and  veteran  editor. 
Job  includes  line  responsibiliW  for  daily 
Style  section.  ASSISTANT  METRO 
EDITOR/PROJECTS.  Great  job  for  idea- 
oriented  editor  who  can  bring  projects 
and  takeouts  to  the  paper  quickly. 
Substantial  reporting  and  editing  exper¬ 
ience  required.  ASSISTANT  NEWS 
EDITOR.  Looking  for  a  combination  of 
editing  and  layout  skills.  Fanatical 
attention  to  detail  and  knowledge  of 
color  a  must.  There  also  are  openings 
for  theater  critic,  copy  editors,  wire 
editors  and  general  assignment  repor¬ 
ters.  We  are  looking  for  quality,  exper¬ 
ienced  journalists  to  fill  these  openings, 
five  years  experience  minimum.  Metro 
experience  preferred  but  not  mandat¬ 
ory.  Send  resumes,  work  samples  to: 
Pete  Bhatia,  Managing  Editor,  Dallas 
Times  Herald,  1101  Pacific  Ave., 
Dallas,  TX  75202.  No  phone  calls 

please. _ 

BASEBALL  WRITER 
The  San  Jose  Mercury  News  needs  a 
beat  writer  to  cover  the  San  Francisco 
Giants  in  1988.  We  are  looking  for  an 
aggressive  reporter  who  detests  pack 
journalism,  someone  who  can  cover  the 
game  on  the  field  and  off.  We  want  a 
reporter  who  can  break  stories,  make 
rabid  tans  feel  as  though  they  know 
everything  that  happens  inside  tLe  team 
-  and  withstand  temperatures  in  Cand¬ 
lestick  Park.  Send  a  cover  letter, 
resume  and  your  best  5  clips  to:  John 
Rawlings,  Executive  Sports  Editor,  San 
Jose  News,  750  Ridder  Park  Drive,  San 
Jose.  CA  95190 

WANTED-journalists  on  US  daily  and 
weekly  newspapers  to  compete  in  the 
annual  Newspaper  Workshop  Awards, 
sponsored  by  The  Newspaper  Work¬ 
shop,  a  consulting  firm.  Contest  for 
individual  staff  members  in  news  writ¬ 
ing,  feature  writing,  sports  writing, 
editorial  writing,  and  photography. 
Editors,  please  note  that  there  are  also 
contests  for  the  newspaper  as  a  whole  in 
general  excellence,  typography  and 
design,  and  public  service.  Total  of  324 
awards  made  annually.  These  competi¬ 
tions  require  entry  fees.  Write  for  infor¬ 
mation  to:  Newspaper  Worksop  Awards, 
Swamp  Rd,  Richmond,  MA,  ()1254,  or 
call  (413)  442-6876  weekdays  10  to 
5:30. _ 

WE  CAN  HELP  YOU  SECURE  the  jour- 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 


TULANE 

DIRECTOR  OF  MEDIA  RELATIONS 

Tulane  University  offers  an  exciting  opportunity  for  an  experienced 
professional  with  a  background  in  working  with  or  for  national 
media  organizations.  Management  and  writing  skills,  news  judge¬ 
ment  and  appreciation  for  the  university’s  mission  will  be  important 
qualifications,  as  will  interpersonal  skills  and  an  aptitude  for  dealing 
creatively  with  change  and  variety.  Tulane  University  is  an  Equal 
Opportuniy/Affirmative  Action  employer.  Respond  by  September 
15  with  resume  to:  Sheila  Favalora,  Assisstant  to  the  Vice  Presi¬ 
dent  for  External  Affairs,  300A  Hebert  Hall,  Tulane  University,  New 
Orleans,  LA  70118. 


HELP  WANTED 


EDITORIAL 


URGENT 

Reporters  needed  urgently  for  fledgling 
news/current  affairs  weekly  in  Canada. 
Some  breaking  news  stories  mainly 
backgrounders  and  analysis.  Reason¬ 
able  dollars  on  freelance  basis.  First 
issue  due  Septmenber  17,  so  I  have  no 
time  to  waste  on  resumes  or  letters.  Tm 
not  interested  in  what  you  have  done  - 
what  can  you  do  for  me?  Call  Zelig 
Rubenstein,  Seven  Days  Magazine 
(613)  233-3933,  collect  if  necessarv. 


NEWS  PHOTO/GRAPHICS  Librarian  to 
collect,  identify  and  organize  original 
photographs  and  graphics  appearing  In 
the  newspaper.  Will  be  responsible  for 
circulation  and  maintenance  of  photo¬ 
graphic  materials.  1  year  of  professional 
library  experience  in  special  libraries 
which  includes  working  knowledge  of 
computerized  indexes  and  have  famil¬ 
iarity  with  various  types  of  newspapers. 
MLS,  MS,  or  MEd  required.  Salary 
$16, 147/year.  40  hours/week.  Contact 
the  Job  Service  at  516  N.  Mangum  ST., 
Durham,  NC  27701  or  the  Job  Service 
nearest  you.  Refer  to  Job  Order  Number 
NC710(5708. 


MAILROOM  MANAGER.  The  Hartford- 
Courant  is  seeking  a  mailroom  manager 
with  2  to  3  years  management  experi¬ 
ence  in  a  75,000  plus  circulation  mail- 
room.  We  are  a  200,000  plus  circula¬ 
tion  newspaper,  Monday-Saturday  and 
a  300,000  plus  on  Sunday.  Salary  in 
the  $30’s  with  excellent  benefit  pack¬ 
age  including  dental  care  and  education 
reimbursement.  Call  Judi  Lotz,  Staff 
Recruiter  in  our  Human  Resources 
Department  at  1-800-524-4242  X 
3935,  Monday-Friday  9  AM-5  PM. 
E.O.E 

MAILROOM  FOREMAN-Zone  2  Large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system,  1472 
P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 

MAILROOM  MANAGER  ZONE  1 
Successful  applicant  should  be  know¬ 
ledgable  about  mailroom  technology, 
have  experience  managing  people  and 
should  be  system  oriented.  Please  send 
resume  and  salary  requirements  to  Box 
2277.  Editor  and  Publisher. 


RESEARCH  MANAGER 
The  DesMoines  Register  is  seeking  a 
research  Manager  to  lead  a  5  member 
staff  in  conducting  and  analysing 
research  for  advertising  sales,  market¬ 
ing  strategy  and  pubic  opinion  polling. 
Experience  required  in  competitive  sell¬ 
ing  ,  design  of  primary  research,  analys¬ 
is,  and  sales  presentations.  Knowledge 
of  election  polling  techniques  desir¬ 
able.  The  research  manager  works 
closely  with  top  executives  in  develop¬ 
ing  marketing  strategies.  Opoportunity 
to  direct  highly  respected  Iowa  Poll. 
Join  a  prestigious  newspaperin  the 
nations  largest  newspaper  organization. 
The  Gannette  Company.  If  you  are  inter¬ 
ested  in  this  exciting  opportunity  for 
professional  growth  with  a  compensa¬ 
tion  package  that  includes  competitive 
salary  and  outstanding  benefits,  send 
your  resume  and  salary  history  in  confi¬ 
dence  to:  Employee  Relations  Depart¬ 
ment,  The  DesMoines  Register,  PO  Box 
957,  DesMoines,  lA  50304.  EEO/AA 


HELP  WANTED 


MARKETING 


CREATIVE  SERVICES  MANAGER 
To  supervise  the  creating  and  execution 
of  all  promotional  material  for  the  NY 
ADI’S  fastest  growing  newspaper. 

Heavy  print  and  radio.  TV  and  AV  help¬ 
ful.  Must  have  at  least  5  years  graphic 
arts  or  advertising  experience  and  at 
least  2  years  supervising  artists  and 
copy  writers.  Send  letter  and  resume  to 
Asbury  Park  Press,  Personnel,  PO  Box 
1550,  Neptune,  NJ  07754.  EOE. 


EARN  EXTRA  INCOME  stuffing  enve¬ 
lopes.  Send  SASE  to  P.  Chardon  Enter¬ 
prises,  2405  Southern  Blvd.  Bronx,  NY 
10458. 


MARKETING/PROMOTION  position, 
reporting  directly  to  publisher.  Experi¬ 
ence  in  advertising  sales.  Interpreting, 
presenting  market  research  required. 
Salary  range  up  to  high  $30’s  depending 
on  experience.  Reply  to  Dean  A.  Krenz, 
Publisher,  Sioux  City  Journal,  PO  Box 
118,  Sioux  City.  lA  51102. 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems— the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  In 
the  newspaper  Industry. 

As  an  IBM  VAR,  CDS  markets  Its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  Is  based  in 
the  company  s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


PRESSROOM 


HEATSET  WEB  offset  suprvisors  and 
pressmen  needed  immediately.  Must  be 
exprienced  on  Harris  NC-400,  845  or 
similar  equipment.  Lead  pressmen 
quality  only  need  apply.  For  high  quality 
newspaper  insert  printer.  Excellent 
salary  and  benefit  package,  relocation 
assistance.  Submit  resume  or  letter  of 
application  stating  salary  history  and 
work  experience  to  John  Hooker,  B&B 
Associates  Inc.,  PO  Box  598,  South 
Windsor,  CT  06074.  AA/EOE. 


PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise  excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. _ 

PRESS  PERSON 

Leading  New  Jersey  AM  newspaper  has 
openings  on  the  night  shift  for  exper¬ 
ienced  presspersons. 

We  are  looking  for  press  people  who 
have  a  minimum  of  three  (3)  years 
experience  on  web  offset  and/or  letter- 
press  presses.  Will  be  required  to  oper¬ 
ate  all  phases  of  press  equipment  in¬ 
clud¬ 
ing  color  related  duties.  Must  be  quality 
conscious.  Starting  salary  for  five  (5) 
shifts  $700.  Excellent  benefits  includ¬ 
ing  5  weeks  vacation  after  one  year 
employment. 

Qualified  candidates  should  send 
resume  to: 

Star  Ledger 
Star  Ledger  Plaza 
Newark,  New  Jersey  07101 
c/o  Mr.  Jacobs 
NO  PHONE  CALLS 
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HELP  WANTED 


PRESSROOM 


PRINTING  PLANT  ENGINEER-tast 
growing  web  offfset  printing  company 
requires  expertise  in  all  facets  of  plant 
engineering.  Must  be  versed  in  trouble 
shooting,  equipment  editions,  upkeep, 
instituting  maintenance  program  and 
suprervison  of  personnel.  Applicants 
sould  possess  electrical-mechanical 
background  with  hands  on  ability.  Mini¬ 
mum  5  years  experience  in  position. 
Degree  a  plus.  Submit  full  resume 
including  salary  requirements  to:  Presi¬ 
dent,  B&B  Associates  Inc.,  PO  Box 
598,  South  Windsor,  CT  06074.  AA/ 
EOE 


_ PRODUCTION _ 

COMPOSING  ROOM  Foreman  needed 
for  7  day,  45,000  circulation  newspap¬ 
er  in  chart  area  2.  Need  aggressive, 
competent  craftsman  and  administrator 
to  take  full  charge  of  composing, 
camera  room,  and  scanner  operation. 
Send  full  resume  including  employment 
and  salary  history  first  letter.  To  Box 
2308,  Editor  &  Publisher.  All  replies 
held  in  strict  confidence. 


EXPERIENCED  PRODUCTION 
MANAGER 

needed  for  central  production  plant, 
publishing  6  daily  newspapers  plus 
commercial  printing.  Must  be  exper¬ 
ienced  in  all  phases  of  production  from 
computer  room  to  off-set  press  room. 
Reply  to:  Randy  Chandler,  Dallas/Fort 
Worth  Suburban  Newspapers,  1000 
Ave.  H  East,  Arlington,  TX 
76011.(817)  640-  0146. 


GOSS  COMMUNITY  pressmen  needed 
for  Zone  5  commercial  operation.  Six 
years  experience  including  supervisory 
time  required.  Willing  to  work  nights. 
Competitive  wages.  Send  resume  with 
requirements  to  Box  2315,  Editor  & 
Publisher. 


PRODUCTION  MAINTINANCE 
Growing  daily  and  Sunday  newspaper  is 
looking  for  a  maintinance 
person  with  experience  on  double  width 
off  set  presses.  Ability  to  evaluate, 
recommend,  record  and  work  with 
people.  This  is  a  new  facility  with  a 
goss  head  liner  off-set  press  .  Located 
in  area  Zone  2,  salary  determined  by 
experience. If  you  are  standing  still, 
want  a  challenge  and  want  to  grow  with 
us  send  resume  in  confidence  to:  Bill 
Hope,  The  Capital,  2000  Capital  Drive 
Annapilos,  Md  21401. 

Ad  Phone  Name  CIs  Sort  Start  Stop  cl  HS 

PRODUCTION  MANAGER 
San  Juan,  Puerto  Rico,  12  year  old 
publishing  company  Three  publica¬ 
tions.  English  tabloid  business  weekly, 
42,500  circulation  averaging  80  pages 
with  color.  Spanish  female  lifestyle 
monthly  magazine,  full  color,  averaging 
168  pages,  55,000  circulation.  News¬ 
letter  English,  4  pages,  bi-weekly,  800 
circulation.  New  book  planned  for 
1988. 

Minimum  5  years  experience  required 
with  complete  ability  to  supervise  12 
persons  in  typesetting,  paste-up,  photo¬ 
graphy,  dark  room,  stripping,  advertis¬ 
ing  artists,  and  have  a  full  and  thorough 
knowledge  of  color  quality,  separations 
and  working  with  printers  in  states. 
Must  be  a  very  highly  organized,  discip¬ 
lined,  top  quality  conscious  leader  that 
knows  how  to  control  a  budget. 

Great  opportunity  with  good  compensa¬ 
tion  for  the  right  person  looking  to  be 
part  of  a  very  successful  growing 
publishing  company.  Send  resume, 
books  and  salary  requirements  to: 
PUBLISHER 
CARIBBEAN  BUSINESS 
PO  Box  6253  Loiza  Station 
San  Juan,  Puerto  Rico  00914 

Editor  &  Publisher 
11  West  19  Street 
New  Ybrk,  N.Y.  10011 


HELP  WANTED 


PRODUCTION 


NEED  AMBITIOUS,  quality  oonsoious 
person  to  supervise  press  operations  in 
58,000  7-day  newspaper  in  West 
Texas.  Offset  experience  a  must.  Will  be 
responsible  for  managing  3  year  old 
7-unit  Goss  Headliner.  Some  commer¬ 
cial  work.  Need  planning  and  organiza¬ 
tion  skills  as  well  as  technical  know  how 
to  meet  deadlines  and  deliver  quality. 
Send  resume  to  Al  Stuart,  Production 
Director,  Reporter-News,  Abilene,  TX 
79604. 


PRE-PRESS  MANAGER  to  head  cold 
type  advertising  and  news  production 
for  offset,  full  color  morning  newspaper. 
Modern  building  in  attractive  state  capi¬ 
tal  city.  Write  Human  Resources  coordi¬ 
nator,  The  Bismarck  Tribune,  PO  Box 
1498,  Bismarck  ND,  58502 _ 


PUBLIC  relations 

ACCOUNT  SUPERVISOR-HIGH  TECH 
PR.  MILLER  COMMUNICATIONS,  the 
nations  largest  independent  high  tech 
PR  firm,  is  looking  for  the  best  account 
supervisor  available  to  join  our  Boston 
headquarters.  Requirements  include 
5-7  years  experience  with  high  tech  PR 
marketing  communications  and  journal¬ 
ism  background.  Dynamic  individual 
with  exceptional  grasp  of  marketing  and 
strategic  planning,  experience  manag¬ 
ing  creative  people,  superb  writing 
skills.  Please  send  a  resume  and  letter 
describing  your  background/ 
qualifications  to  Don  Bradley,  Miller 
Communications,  607  Boylston  St., 
Boston,  MA  02116. 


PHOTOGRAPHER 

PHOTO  EDITOR —  to  lead  4-photogra- 
pher  staff  on  7-day  mid-size  daily.  Zone 
2.  Fully  equipped  for  color.  High- 
quality  offset  press.  Ideal  for  energetic, 
organized  journeyman  seeking  to  enter 
management  ranks.  Candidates  from 
Northeast  preferred.  Starting  salary  mid 
$20's.  Full  benefits;  company-paid 
pension.  Write  Jim  Kevlin,  Watertown 
Daily  Times,  Watertown,  NY  13601,  or 
call  afternoons  (315)  782-1000. 

PHOTOGRAPHER/REPORTER 
Weekly  newspaper  in  rural  New  Jersey 
seeks  creative  photographer  for  news 
and  features.  Responsible  for  black  and 
white  darkroom.  Reporting  skills  a  plus 
as  position  includes  some  meeting 
coverage.  Resume  and  tearsheet  to  W. 
Heyde,  The  Star  Gazette,  PO  Box  500, 
Hackettstown,  NJ  07840. 


_ CAMERA _ 

CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  to 
commensurate  with  experience.  Call 
(215)  365-1155. 

POSITIONS 

WANTED 

ADMINISTRATIVE 

PUBLISHER'S  ASSISTANT 
Are  you  in  need  of  an  assistant  who  has 
an  extensive  background  in  promotion, 
budgeting,  and  computers?  Someone 
who  can  spot  a  problem  and  find  a  solu¬ 
tion.  A  person  who  can  deal  with  people 
problems.  If  you  need  an  assistant  with 
these  qualities,  I'd  like  the  opportunity 
to  tell  you  about  myself.  Write  Box 
2291,  Editor  &  Publisher. _ 

COMMUNITY  WEEKLY  PROBLEMS? 
Female  journalist,  9  years  editor/ 
publisher.  Flexible,  mature,  effective. 
Often  inspired.  Pat  (714)  720-3881. 


POSITIONS  WANTED 


ADMINISTRATIVE 


EXPERIENCE-DEDICATION 
Family  man,  48,  with  30  years  experi¬ 
ence  as  editor,  publisher,  general 
manager,  ad  director,  seeks  new  chal¬ 
lenge  with  daily  or  weekly.  Hamrick 
(912)  756-2888  in  Zones  3  and  4  only. 

PUBLISHER/AD  DIRECTOR 
Marketing  director  for  a  30,000 
midwest  daily  is  looking  for  a  new  chal¬ 
lenge.  He  has  18  years  experience  with 
the  same  organization.  He  has  held 
multiple  positions  including  general 
manager  of  a  9,000  daily,  business 
manager  and  ad  director.  He  is  45  years 
old,  college  degreed  and  married-  very 
community  minded.  His  strength  are 
his  creative  ability/presentations  and 
his  excellent  motivational  skills. 

Please  contact  GOOD  NEWS  if  you  are 
interested.  THERE  WILL  BE  NO  FEE. 
This  candidate’s  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry. 

1327  Crow  Creek  Road 
_ Bettendorf,  lA  52722 _ 


_ CIRCULATION _ 

SAVVY  CIRCULATOR  25  years  diversi¬ 
fied  exposure.  Specialty  Field/sales;  PO 
Box  4233,  Orange,  CA  92613. 

SMALL  DAILY,  circulation  manager 
available.  Experience  with  4,000  daily, 
8,000  daily,  12,000  daily.  Gene  Sprin¬ 
ger,  Box  651,  Williston,  ND 
58802-0651.  Phone  (701)  572-3119. 


_ EDITORIAL _ 

EDITOR-REPORTER-Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1  1/2  years  suburban  weekly.  Had 
long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news- 
paper  business.  J-school  grad. 
1986-87  college  courses,  reporting, 
editing  modern  newspaper:  All- 
American  college  paper.  Cheryl  A. 
Spencer,  718  N.  32nd  Ave.,  Holly¬ 
wood,  FL  33021. 


FEATURE  WRITER;  some  experience 
lifestyle  editor;  focus  on  social  issues; 
B.S.  journalism.  Seeking  position  on 
small  daily  Zones  6,  8,  9.  Will  consider 
weekly.  Call  (602)  269-8038  before 
noon. 


FEMALE  SPORTS 
WRITER/COLUMNIST 
With  ten  plus  years  daily  experience 
covering  preps,  college,  pro’s  and  inter¬ 
national  events  seeks  position  with 
daily.  Covered  variety  of  sports  from 
football  to  ice  hockey  to  weight  lifting. 
Write  to  Box  2310,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


MINORITY  JOURNEYMAN,  wordsmith 
seeks  copy  editing  job  on  metro  daily. 
MA  from  Missouri.  10  years  in  reporting 
and  editing.  Crisp  Heads,  tight  editing. 
(718)  853-9057. 


PROVEN  STATEHOUSE,  investigative 
reporter  with  wire  service,  newsroom 
management  experience  seeks  new 
challenge.  (312)  508-9441.  1040  W. 
Granville  1005,  Chicago,  IL  60660. 

PUBLISHER/GENERAL  MANAGER 
Aggressive  publisher  with  well  rounded 
newspaper  background  seeks  new  chal¬ 
lenge  with  daily  newspaper  in  Zones  7,8 
or  9.  Last  6  years  publisher  of  16,0(j0 
circulation  in  competitive  market.  Box 
2323,  Editor  and  Publisher. 


RAZOR  SHARP  ad  writer  with  10  years 
in  graphics  is  eager  to  get  J-career  in 
gear  as  copy  editor  for  small/mid-size 
daily.  Kent  State  news-ed  grad,  former 
“natural”  on  college  daily’s  desk.  Dean 
Curtis,  11917  Sunshine  LN.,  St.  Pete, 
FL  33706,  (813)  360-2505. _ 

SEASONED  COPY  Chief/managing 
editor  of  mid-size  dailies  looking  to 
apply.  25  years  experience  as  sharp 
page  designer  and  eagle-eye  copy 
editor.  Will  relocate.  Reply  to  Box 
2298,  Editor  &  Publisher. 


SIX-TIME  award-winning  editorial 
cartoonist  seeks  staff  position  with 
daily.  R.  White,  Box  125,  New  Suffolk, 
NY  11956. 


SPORTS  EDITOR  of  quality  weekly 
seeks  writing  and/or  page  design  posi¬ 
tion  with  daily.  Seven  years  experience. 
Exceptional  knowledge  of  major  sports. 
Playing  and  coaching  background.  Can 
provide  first-rate  coverage  from  preps  to 
pros.  Basketball  is  specialty.  Will  send 
resume  and  clips  upon  request...  call 
(313)  487-3218. 


SPORTSWRITER,  38,  17  years  on  dail¬ 
ies,  seeks  better-paying  job  on  college/ 
pro  beat  or  as  sports  editor.  Box  2273, 
Editor  &  Publisher. 


U.S.  FREELANCE  journalist,  48,  living 
in  Lima,  Peru  seeks  full  time  position  in 
Latin  America.  Strong  background  in 
editing,  religion  and  business  reporting. 
Fluent  in  Spanish.  Mark  Day,  Apartado 
Postal  18-1437,  Lima,  Peru.  Ph. 
44-30-96.  or  (713)  668-0505. 


_ PRESSROOM _ 

"PRESS  FOREMAN  with  15  years 
hands  on  experience  on  Goss  Single  and 
Double  width  Offset  press  operation. 
Including  Plate  and  Camera  operation. 
Quality,  cost  and  newsprint  waste 
concious.  Looking  for  challenging  posi¬ 
tion.”  Box  2322,  Editor  and  Publisher. 
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SHOP  TALK  AT  THIRTY - 


A  close-up  look  at  women  journalists 


By  Carole  Rich 

Women  still  have  a  long  way  to  go 
to  close  the  gap  with  men  in  salary  and 
management  positions  at  newspapers 
but  they  are  surpassing  men  in  one 
aspect  of  the  job  —  stress. 

A  job-stress  study  I  conducted  last 
year  among  821  journalists  at  12 
newspapers  reveals  that  women  are 
less  satisfied  with  their  salaries  than 
men  and  more  subject  to  stress-prone 
behavior  and  stress-related  health 
disorders. 

While  88%  of  the  women  in  this 
study  say  they  enjoy  their  work,  they 
are  more  likely  than  men  to  suffer 
from  burnout,  a  condition  of  exhaus¬ 
tion  brought  on  by  an  overload  of 
stress.  Sixty-two  percent  of  the 
women  in  the  study  say  they  have 
considered  leaving  their  jobs  and  the 
profession,  compared  with  52%  of  the 
men. 

“There  are  unreasonable  demands 
to  produce  lots  of  copy,”  says  a 
female  reporter  in  her  twenties.  "1 
simply  collapse  on  weekends. 
Because  of  the  unreasonable 
demands,  both  personally  and  profes¬ 
sionally,  1  do  not  anticipate  staying  in 
the  newspaper  business  past  the  age 

(Rich  is  with  the  William  Allen 
White  School  of  Journalism  and  Mass 
Communications  at  the  University  of 
Kansas.) 

.Carrier- 

Insurance 


of  30.” 

Another  female  reporter  in  her 
twenties  says,  “1  am  a  rookie  reporter 
at  a  medium-sized  daily  and,  after 
working  here  for  a  year-and-a-half. 
I’ve  come  to  the  conclusion  that  if  1 
could  start  over  again,  1  wouldn’t  go 
into  journalism.  1  have  sacrificed  per¬ 
sonal  relationships  and  my  own  free 
time  for  this  job.  My  salary,  just  over 
$16,000,  does  not  compensate  for  the 
stresses  of  this  job.” 


(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  9(X)24 


job  stress  of  women  with  limited 
experience  is  a  need  to  prove  them¬ 
selves  in  new  roles.  Unlike  men, 
women  tend  to  feel  the  need  to  prove 
on  two  levels,  for  themselves  and  for 
their  gender.  They  express  fear  of 
failing  as  female  journalists,  while 
men  don’t  express  fear  of  failing  for 
mankind. 

From  82  statistical  and  open-ended 
measures  in  the  study,  what  emerges 
is  a  portrait  of  women  who  are  as 


Years  ago  studies  showed  that  women  were  so 
grateful  to  have  the  job,  they  were  satisfied  to  accept 
lower  salaries  than  men.  That  is  no  longer  the  case. 


Years  ago  studies  showed  that 
women  were  so  grateful  to  have  the 
job,  they  were  satisfied  to  accept 
lower  salaries  than  men.  That  is  no 
longer  the  case. 

In  this  study  42%  of  the  women 
express  dissatisfaction  with  their 
salaries,  compared  with  37%  of  the 
men.  Because  a  third  of  the  women  in 
this  study  had  less  than  five  years  of 
experience  compared  with  15%  of  the 
men,  the  women  were  in  lower  salary 
ranges  than  the  men.  Dissatisfaction 
with  salary  was  highest  among  the 
journalists  with  the  least  experience. 

Another  factor  contributing  to  the 


Up  to  $750,000  on- 
duty  medical  protection 
for  youngsters  under  18. 
24-hour  protection  on  and 
off  duty  for  carriers  1 8  and 
older. 

The  cost?  Just  pennies  a 
day.  Call  for  details.  Ask 
about  Carrier  and  Dealer 
Bonding,  too. 

Originator:  Carrier  Accident 
Insurance.  Newspaper  Independent 
Contractor  Bond 


Deane 

WEINffiRG 

INSURANCE  AGENCY.  INC. 


motivated,  hard-working,  qualified 
for  their  jobs  as  men,  but  they  just  are 
not  as  confident.  Women  also  express 
more  guilt  than  men.  Women  blame 
themselves,  men  blame  the  system. 

Says  a  female  photographer, 
“Stress  comes  from  feeling  that  1 
didn’t  do  the  best  job  I  could.” 

Says  a  male  photographer,  “I’ve 
gotten  used  to  my  work  not  being 
used  properly  but  I  am  still  bothered 
by  inept  and  unprofessional  supervi¬ 
sors.” 

The  highest  levels  of  job  satisfac¬ 
tion  were  among  older,  more  exper¬ 
ienced  journalists  of  both  sexes,  parti¬ 
cularly  married  and  divorced  women. 

However,  married  and  divorced 
women,  especially  those  with  chil¬ 
dren,  were  struggling  more  with  the 
Superwoman  syndrome  —  trying  to 
do  it  all  well,  at  work  and  at  home. 

A  female  copy  editor,  a  single 
mother  of  a  six-year-old  boy, 
observes,  “Here’s  a  prescription  for 
stress:  a  crushing  workload  that  has 
several  people  in  your  department 
staying  several  hours  late  and  a  note 
in  your  kindergartner’s  painstaking 
and  still  uneven  handwriting  —  ‘Dear 
Mom,  Please  come  to  open  house  at 
my  school  and  see  my  good  work.’  If  1 
had  it  to  do  over  again,  I  think  I’d  go 
to  the  open  house.  One  of  the  prob¬ 
lems  with  people  in  this  business, 
myself  included,  is  that  we  tend  to  let 
it  consume  us,  forgetting  that  it  is 
good  work  and  a  worthwhile  part  of 
our  lives,  but  it  is  not  our  lives.” 

Still  another  reporter  in  her  twen¬ 
ties  notes,  “My  job  stress  has 
increased  significantly  since  1  became 
a  mother.  What  do  I  do  when  there’s  a 
(Continued  on  page  45) 
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™rd-winning  tools 


The  tools  in  every  newsroom  are  essen¬ 
tially  the  same.  It’s  the  way  the  tools  are 
used  that  distinguishes  the  master  jour¬ 
nalists.  At  Scripps  Howard,  we  believe  the 
masters  should  be  recognized  for  their 
accomplishments. 

That’s  why  we  sponsor  monthly  contests 
for  staffers  at  our  dailies  that  culminate  in  an 
annual  competition.  The  first-place  winners 
of  this  year’s  in-house  awards  are  Andrew 
Schneider,  Lee  Bowman  and  Matt  Brelis, 
team  reporting  (They  also  won  a  Pulitzer 
Prize  for  their  series  investigating  medical 
and  substance  abuse  problems  among  com¬ 
mercial  airline  pilots.);  Jerry  Uhrhammer, 
individual  reporting;  Penni  Crabtree,  dead¬ 
line  writing;  Kathy  Kemp,  non-deadline 


writing;  John  Seney,  headlines;  Jeff 
McAdory,  photography;  Rick  Alley,  graph¬ 
ics;  and  Larry  Nighswander,  design. 

The  judges  were  Jim  Squires,  editor  of 
The  Chicago  'Tribune;  Bob  Haiman,  director 
of  The  Poynter  Institute  of  St.  Petersburg; 
and  Dick  Campbell,  retired  editor  of  The 
Columbus  Citizen- Journal. 

Master  craftsmanship  has  always  been 
the  standard  at  Scripps  Howard.  We  are 
proud  to  recognize  those  who  represent  the 
best  of  the  best. 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 

COMMITTED  TO  EXCELLENCE 


